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Exploring the Relationship Between Strategic Leadership, Quality Culture and Performance in
International Schools in MalaysiaThe Relationship Between Strategic Leadership Practices
and Self-efficacy Among School Leaders in Republic of Maldives
In good times and bad, in the different situations of renewal, crisis, and chronic resource
constraints, the strategic leadership of public services is crucial. Good leaders are essential in
helping the public sector to adapt and solve ‘wicked’ problems, and they are also integral to
the reform and modernization of public governance. This new edition of Strategic Leadership in
the Public Sector continues to provide insights into useful approaches and techniques for
strategic leaders, looking at: what is expected of leaders competency frameworks leadership
theories techniques and processes of strategic leadership leading strategic change the
strategic state emerging leadership challenges. Replete with real-world case studies and
examples, and including new material from the USA, Canada, Australia, Europe and India, plus
an appendix with practical worksheets, the book gives students a truly international outlook on
the subject and offers a clear understanding of the significance of leadership, strategic
management and public services reform. This textbook represents essential reading for
postgraduate students on public management degrees and aspiring or current public
managers.
This book explores the idea of an India-centric leadership model, presenting an in-depth
research study of strategic leadership theories and applying them to India’s unique culture.
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT, Third Edition, is a brief
Page 1/19

Online Library The Relationship Between Strategic Leadership And
version of the authors' market-leading text STRATEGIC MANAGEMENT: AN INTEGRATED
APPROACH. Following the same framework as the larger book, ESSENTIALS helps students
identify and focus on core concepts in the field in a more succinct, streamlined format. Based
on real-world practices and current thinking, the text's presentation of strategic management
features an increased emphasis on the business model concept as a way of framing the issues
of competitive advantage. Cutting-edge research, new strategic management theory, and a
hands-on approach allow students to explore major topics in management, including corporate
performance, governance, strategic leadership, technology, and business ethics. In addition, a
high-quality case program examines small, medium, and large companies--both domestic and
international--so that students gain experience putting chapter concepts into real-world practice
in a variety of scenarios. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Proceedings of the scientific conference on economics, management, marketing and
transportation.
This book integrates and assesses the vast and rapidly growing literature on strategic
leadership, which is the study of top executives and their effects on organizations. The basic
premise is that in order to understand why organizations do the things they do, or perform the
way they do, we need to deeply comprehend the people at the top-- their experiences, abilities,
values, social connections, aspirations, and other human features. The actions--or inactions--of
a relatively small number of key people at the apex of an organization can dramatically affect
organizational outcomes. The scope of strategic leadership includes individual executives,
especially chief executive officers (CEOs), groups of executives (top management teams, or
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TMTs); and governing bodies (particularly boards of directors). Accordingly, the book
addresses an array of topics regarding CEOs (e.g., values, personality, motives, demography,
succession, and compensation); TMTs (including composition, processes, and dynamics); and
boards of directors (why boards look and behave the way they do, and the consequences of
board profiles and behaviors). Strategic Leadership synthesizes what is known about strategic
leadership and indicates new research directions. The book is meant primarily for scholars who
strive to assess and understand the phenomena of strategic leadership. It offers a
considerable foundation on which professionals involved in executive search, compensation,
appraisal and staffing, as well as board members who evaluate executive performance and
potential, might build their tools and perspectives.
Strategic leadership techniques are the cornerstone to positive growth and prosperity within
businesses and organizations. Implementing new management strategies and practices helps
to ensure managers are optimizing their resources and driving innovation. The Encyclopedia of
Strategic Leadership and Management investigates emergent administrative techniques and
business practices being utilized within corporate and educational settings. Highlighting
empirical research and best practices within the field, this encyclopedia will be an authoritative
reference source for students, researchers, faculty, librarians, managers, and leaders across
various disciplines and cultures.

The focus of this book is on different aspects of leadership and governess for
learning in the early childhood education and care (ECEC) sector, which serves
children aged 1-5 years. Internationally, the discourse on the ECEC sector is
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interwoven with the discourse on early intervention, where ECEC is viewed as
laying the foundation for lifelong learning, eliminating child poverty, and fostering
social inclusion within an increasingly diverse population.
The main purpose of the study is to investigate if there is any significant
relationship between Strategic Leadership characteristics of Maldivian school
leaders and their Self-efficacy. The study employed a survey method and data
were collected using an adapted questionnaire with seven point Likert scale. It
measured the Self-Strategic Leadership Practices and Self-efficacy
characteristics. Data were collected from 23 schools in the capital city Male',
Maldives. A total of 200 school leaders (45 males and 155 females) participated
in the study. The data were analyzed using frequencies, descriptive statistics and
Pearson product-moment correlation coefficient. The findings of the study
revealed that the school heads in the capital city of Maldives possessed all the
nine dimensions of Strategic leadership. It also indicated that school leaders' in
Male' have quite a bit of control in their roles as school heads, revealing a high
perception level of self-efficacy. Moreover, results of the correlation analysis
indicated that there was a statistically significant and positive relationship
between Strategic Leadership characteristics and leaders' Self-efficacy
characteristics. The scope of the study limited the research by confining it to
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school leaders' residing in the capital city of Maldives and besides that, the study
is confined to the original ninepoint model of strategic leaders (five organizational
abilities and four individual characteristics of strategic leaders) by Davies (2004);
Davies and Davies (2006); Davies and Davies (2009). Moreover, the present
study provides a starting-point for further research exploring the strategic
leadership qualities and self-efficacy of school leaders which are vital to bring a
positive reform in schools. As countries strive to reform education system and
improve students' performance, a lot of challenges are faced by the school
leaders. Thus, this study highlights that executing effective leadership styles such
as strategic leadership are essential to deal with both the need for continuity and
the need for change. It further indicates that both self-efficacy and strategic
leadership are importance for school leaders' as they affect performance of the
leaders through different mechanisms.
Utilizing a skill and ability-based competency approach can be used to develop
both individuals and organizations. Whether the skills are developed through onthe-job training or trained through educational programs, to be proficient is to
gain mastery in the defined area. These standards of proficiency separate the
talented from those that have talent and utilize this talent. Competency-models,
systematic integration, and application of competency-models are a focus in
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today’s work environment to remain competitive and to attract quality talent.
Therefore, focusing on the identification of management skillsets and the
alignment of competency-models with organizational goals to achieve integration
through the use of a system are essential to move from good to great
management. Integration and Application of Business Graduate and Business
Leader Competency-Models is a pivotal reference source that examines how
educational competency-based programs and industry needs are being met,
along with how best to meet and achieve desired strategic organizational
outcomes through integration. By highlighting the organizational need for
recruitment, development, and success through scalable approaches at all
organizational levels, this book is ideally designed for business graduates,
organizational leaders, managers, students, academicians, and researchers in
the fields of leadership, social science, organizational development, and business
management.
Strategic Leadership addresses deep and continuing issues relating to strategy,
governance, management, and leadership in higher education during a period of
rapid change. Each of these themes is at the heart of current debates about the
capacity of universities to respond to new expectations, market realities, reduced
state funding, globalization, technology, and a long list of other challenges.
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Dealing with these issues can immobilize colleges and universities, or it can
cause them to become so market-driven that they will sacrifice their own legacy
of academic values. This book places strategic planning in a new conceptual
framework that is oriented to interactive leadership rooted in human agency and
values. It will assist academic professionals, stakeholders such as trustees, and
students of higher education to better understand and use strategic planning as
an effective process and as a method of collaborative leadership.
The Second Edition of Sport Leadership in the 21st Century provides students
with the most current and comprehensive understanding of leadership in sport
management. Authored and contributed by leading sport management
researchers and practitioners, this text immerses students in the learning process
through case studies, interviews with leaders in the sport industry, critical thinking
questions, and rich content.
Unique in its focus, methodology, and impact, Strategic Leadership Across
Cultures: The GLOBE Study of CEO Leadership Behavior and Effectiveness in
24 Countries is a must-have for those studying or practicing in the fields of global
leadership, cross-cultural leadership, and organization studies. Reporting on
research obtained during the third phase of the ten-year GLOBE project, the
book examines strategic leadership effectiveness for executive and top-level
Page 7/19

Online Library The Relationship Between Strategic Leadership And
management based on data from more than 1,000 CEOs and over 6,000 top
management team members in 24 countries. Authors Robert J. House, Mary
Sully de Luque, Peter Dorfman, Mansour Javidan, and Paul L. Hanges offer a
series of propositions about executive leadership based on the unified theory
—developed after the publication of the first GLOBE book—and empirically test
these propositions. They provide evidence that leadership matters, executive
leadership matters greatly, and that societal cultures influence the kind of
leadership that is expected and effective.
These proceedings represent the work of researchers participating in the 6th
International Conference on Management, Leadership and Governance (ICMLG
2018) which is being hosted this year by the Institute for Knowledge and
Innovation Southeast Asia (IKI-SEA), a Centre of Excellence of at Bangkok
University, Thailand on 24-25 May 2018.
This comprehensive book synthesizes research from the past 50 years of
innovation studies, addressing the main elements of innovation and providing a
connected perspective on innovation within organizations. It explores the
generation and adoption of both technological and nontechnological innovations,
offering a coherent and systematic view of the process. Insights from behavioral,
economic and structure-based perspectives are used to explain existing findings
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and help the reader navigate current research, as well as offering ideas and
frameworks to guide new studies.
Drawing on the current research base on the management of change, this book
analyzes the key features in planning, delivery and monitoring the impact of
planned change initiatives in higher education. Comparing and contrasting the
findings of twenty-five action research high level corporate change management
projects, the initiatives discussed include: the introduction of Kaplan and
Norton’s ‘Balanced Scorecard’ approach, resulting in strategic mapping at all
levels a major cultural shift programme to bring about globalisation of all aspects
of the university, taking account the perspectives as to how this should be
achieved the introduction of a mentoring scheme to promote diversity and
equality and greater understanding and support of black and ethnic minority staff.
Filled with practical lessons for leadership and change in higher education, this
book raises awareness as to how to tackle topical issues and effectively lead
universities through major change. With expert commentary and feedback from
the stakeholders involved at each institution, Strategic Leadership of Change in
Higher Education is essential reading for all those taking on leadership and
management positions in higher education.
Strategic Management provides a critical overview of the prior development,
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current state, and future opportunities in the strategic management field. Editors
Irene M. Duhaime, Michael A. Hitt, and Marjorie A. Lyles bring together an
exceptional group of scholars to explore topics such as corporate strategy,
strategic entrepreneurship, cooperative strategies, global strategy, strategic
leadership, governance, innovation, strategy process and strategypractice, and
strategic human capital.
Indispensable for managers and management students, this handbook illustrates
how to effectively manage people and offers practical insight in human resource
departments. Discussions concerning South African labor legislation, human
resource planning, motivating and retaining staff, and managing labor relations in
the workplace are included in this useful guide.
The Oxford Handbook of War is the definitive analysis of war in the twenty-first
century. With over forty senior authors from academia, government and the
armed forces world-wide the Handbook explores the history, theory, ethics and
practice of war. The Handbook first considers the fundamental causes of war,
before reflecting on the moral and legal aspects of war. Theories on the practice
of war lead into an analysis of the strategic conduct of war and non Western
ways of war. The heart of the Handbook is a compelling analysis of the military
conduct of war which is juxtaposed with consideration of technology, economy,
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industry, and war. In conclusion the volume looks to the future of this apparently
perennial feature of human interaction.
Strategic leadership is considered alienated to the education administrators’
fraternity. The scholars of education were unaware of this knowledge because
education stood by itself. The dynamic globalization changed the world in almost
everything, including education. This dynamic and fast-changing environment
almost shocked the education fraternity. Instantaneously, they felt left out and
lacking of effective and dynamic strategies to cope up with the swift change.
Therefore, the new and contemporary educational strategic leadership
knowledge content of this book is able to contribute to the endeavors of future
educational leaders. Our precious book is definitely invaluable to educational
leaders and educational managers all over the world. As for postgraduate
students in educational leadership, this book might be useful for you as well.
This book shows, first of all, that leadership plays a crucial role in reinventing
regions and branching out from an old path to something new in order to create
more balanced and sustainable regional development. Second, it maintains that
leadership is not a solo but a multi-agent and -level activity and that it needs to
be discussed and studied as such. Third, as the book argues, leadership is
shaped differently in various institutional and cultural contexts and on different
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scales. This book explores the ways leadership plays our in regional
development context contributing to economically, socially and ecologically
balanced sustainable future.
`This is one of very few texts to give recognition to the difficulties in large institutions and to
give practical advice about the degree to which collegiality can be built into strategic planning.
The authors provide an overview of all aspects of leadership within education, giving ample
references within each section for more detailed study' - Mentoring and Tutoring `The book
would constitute a good starting-point for anyone wishing to understand contemporary
developments in educational management' - Educational Research Leadership and strategic
management are both issues of central importance in raising achievement in schools and
colleges and thus are at the heart of the educational debate today. This book is concerned with
such major issues as: the nature of strategic management in education; the importance of
vision, and mission; styles of leadership; models of educational management; and the
purposes of strategic management, which here are equated with the effectiveness and
improvement of the institution. It will be invaluable for students of educational management,
such as those following masters degrees. It is also directly relevant to teachers and lecturers
and schools of all phases and in further education colleges, particularly those who have, or
aspire to, management responsibilities. The textbook is designed to be used either to
accompany a taught course, or for self-study via distance-learning, thus practical and reflective
activities are included.
The 9th edition of this comprehensive core textbook builds on its global perspective and
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approachable written style, as it explores the key concepts within a clear and logical structure.
Lynch guides you through 19 chapters, with updated case studies and pedagogy that support
the modern business and management student from start to finish. Continuous contrast
between prescriptive and emergent views of strategy highlights key debates within the
discipline, whilst an emphasis on the practical throughout the book helps you turn theory into
practice
Motivated by a desire to improve the effectiveness of the development of strategic leaders, this
book focuses on the individual charged with shaping strategy and leading change in
organizations. It offers a new and insightful model of strategic leader capability, and challenges
much of the received wisdom of the leader development industry.
Companies operating in countries with volatile economies face an environment subject to
turbulence. It is important to understand how these companies can overcome adversity,
establish competitive advantage, and achieve superior performance. The selection of
competitive drivers can help to improve the ability to capture, process, and manage information
that can generate knowledge and innovation in products and processes, as well as increase
strategic capacity and organizational performance. Strategy and Superior Performance of
Micro and Small Businesses in Volatile Economies focuses on the ways that organizations
capture information and disseminate it in their work teams, transforming this knowledge into
innovative products and services that establish competitive advantage. It will improve the
understanding of the role of strategy, innovation, entrepreneurship, and the effort to reduce
poverty levels in societies with volatile economies and which are subject to serious social
disparities. Highlighting topics such as economic development, market performance, and
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network economy, this publication is designed for managers, entrepreneurs, business
professionals, academicians, researchers, and students.
Technological Innovation: Strategy and Management offers a comprehensive analysis of
technological innovation management from a strategic and integrated approach. The book
covers the most relevant topics on the discipline of Innovation Management, such as the
conceptual framework for innovation and technology, the study of innovation sources, the
strategic management of innovation and technology, innovation enablers (organization,
leadership, culture, human capital, creativity and learning), innovation outcomes (product and
process innovation), and the evaluation and control of the innovation process. It particularly
highlights the role of innovation and technology to build sustainable competitive advantages.
The book references the most relevant and updated research work in this realm. This can be
helpful for researchers, scholars and practitioners who want to have an updated guide on the
state-of-the-art technological innovation management.
The Oxford Handbook of Strategic Sales and Sales Management is an unrivalled overview by
leading academics in the field of sales and marketing management. Sales theory is
experiencing a renaissance driven by a number of factors, including building profitable
relationships, creating/delivering brand value, strategic customer management, sales and
marketing relationships, global selling, and the change from transactional to customer
relationship marketing. Escalating sales and selling costs require organisations to be more
focused on results and highlight the shifting of resources from marketing to sales. Further the
growth in customer power now requires a strategic sales response, and not just a tactical one.
The positioning of sales within the organisation, the sales function and sales management are
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all discussed. The Handbook is not a general sales management text about managing a sales
force, but will fill a gap in the existing literature through consolidating the current academic
research in the sales area. The Handbook is structured around four key topics. The first
section explores the strategic positioning of the sales function within the modern organisation.
The second considers sales management and recent developments. The third section
examines the sales relationship with the customer and highlights how sales is responding to
the modern environment. Finally, the fourth section reviews the internal composition of sales
within the organisation. The Handbook will provide a comprehensive introduction to the latest
research in sales management, and is suitable for academics, professionals, and those taking
professional qualifications in sales and marketing.
Seminar paper from the year 2021 in the subject Business economics - Business
Management, Corporate Governance, grade: 1,3, AKAD University of Applied Sciences
Stuttgart, language: English, abstract: The aim of the assignment is to discuss the importance
of leadership in the context of strategic management. In order to achieve this goal, the term
leader must be distinguished from manager as a modal goal. Furthermore it needs to be
clarified the relationship between strategic management and leadership. To be able to achieve
these goals the theoretical foundations about leadership and strategic management must first
be developed in the second and third chapter. This includes respectively the history and
evolution and a definition of these terms. After the basic understanding was created, the role of
leadership in strategic management will be discussed in the main unit. Chapter five provides a
conclusion and a critical examination of the research findings. In many industries and sectors
are currently undergoing a shift from evolutionary change to increasingly disruptive change. In
Page 15/19

Online Library The Relationship Between Strategic Leadership And
this process, existing offerings and services are fundamentally called into question and in
some cases even become obsolete. With this development, companies are forced to
completely realign their business activities and thus face a complex challenge.

A clear, concise textbook on strategic planning using an interactive process from
a leadership perspective that covers business, not-for-profits, and public entities.
In today?s data-driven world, certain infrastructures of society have begun to lose
their anthropological traits. Economics, specifically, has started placing
importance on quantity over quality, excluding its philosophical perspective.
Scientists and associates of economics need to be reacquainted with the
psychological aspect of commerce and its significance to humanity. Examining
the Relationship Between Economics and Philosophy is an essential reference
source that discusses the psychological view of economics as well as its
philosophical background. Featuring research on topics such as cognitive
science, neoliberalism, and neuroeconomics, this book is ideally designed for
scientists, economists, managers, executives, academicians, researchers, and
students seeking coverage on the philosophy of the financial system and its
impact on competitive markets.
Reading these various non-technical articles is undeniably valuable for any
person (teachers, executives, students) who is concerned about the behaviour of
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major companies managers in the context of globalisation and economy
liberalisation. Gestion 2000 A profoundly important book for scholars and leaders
alike that makes a vital timely contribution to the behavioral perspectives on
leadership and governance. Doh and Stumpf, along with their world-renowned
contributors, apply solidly anchored academic wisdom to offer fresh ideas on
restoring faith in the integrity of American enterprise. Jeffrey Sonnenfeld, Yale
School of Management, President and CEO, Chief Executive Leadership Institute
and author of Leadership and Governance From The Inside Out Ethics, social
responsibility, leadership, governance. These terms are heard in the classroom,
in the boardroom, and viewed on the front page of newspapers and magazines.
Yet serious attention to the relationships among these concepts is lacking.
Although commitments to leadership, ethics, and social responsibility are evident,
individuals and companies are falling short in combining these duties into policies
and cultures that guide behavior and decisions. The missing element is a broadbased and integrated approach to responsible leadership and governance. This
volume provides the leading thinking on these issues and includes a discussion
of emerging areas that require future attention. The contributors leading scholars
in the fields of leadership, governance and social responsibility summarize the
state of the literature, identify complementary insights and perspectives, discuss
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areas of conflict and disagreement, and include a provocative and stimulating
agenda for further investigation. They point up practical consequences of these
perspectives in light of developments that have exposed the shortcomings in
practice. Several contributors focus specifically on the challenges faced by global
companies in developing and maintaining leadership and governance practices
that are responsive to different national institutional and cultural settings.
Thorough coverage and insightful discussion make this an essential reference for
scholars and students of leadership, corporate responsibility and professional
ethics, as well as for all those directly responsible for establishing the ethical
codes and practices of their organizations.
The book deals with the complexity of several concepts, like the following
example. Quality is by no means a simple or single concept: it can mean
compliance with pre-determined specifications of processes or outputs; it can
mean assessment of outcomes or gatekeeping - in other words - assuring the
quality of the inputs; etc. The parallels with measuring productivity are obvious: if
you cannot get good handles on outputs, then use inputs (and then politicians
wonder why productivity appears to stagnate in services). This problem of the
simple becoming complicated was understood by the Japanese at the inception
of their ``productivity movement'. Having carefully analyzed how Europe had
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adopted and adapted American productivity techniques and approaches and
being faced with a turbulent system of industrial relations and a poor quality
image, the initiators of the Japanese productivity movement came to the
conclusion that at least a cease-fire and at best a treaty had to be negotiated
between organised labour, management and government. The resulting 1955
productivity principles are being addressed in the book.
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