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We live in an uncertain world characterized by the occurrence of unexpected incidents
in different corners of the globe which can have widespread adverse consequences. It
is therefore vital to be prepared for, and attempt to prevent or mitigate the negative
effects of such crises through crisis management tools and organizational learning
practices . According to the current literature, the tourism and hospitality industry has
been exposed to dramatic impacts from human-induced crises and natural disasters
during past decades . The repercussions are manifested in the form of business failure,
economic losses, tarnished destination image, physical damage to infrastructure and
facilities, psychological effects, and other undesirable outcomes . Many of these crisis
events are recurrent and their effects can be averted or ameliorated through practicing
organizational learning and engaging in preparation activities . However, limited
attempts have been made by industry players to detect early warning signals, learn
from crises and prepare for the next ones . Despite the important contributions in terms
of 'lessons learned' from historical analyses, they usually provide little information on
how tourism organizations facing the crisis attempted to manage it proactively and what
they did reactively (Paraskevas and Quek, 2019). Comprehensive sources in this field
is thus necessary to fill this gap. Few research studies are available to discuss
organizational learning in the process of tourism crisis management. A comprehensive
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collection of book chapters concentrating on both theory and practice will shed some
light on this issue and propose recommendations for future investigation. Hence, the
aim of this publication is to discover various aspects of organizational learning in
tourism and hospitality crisis management and discuss future prospects. The book will
be the main resource for future research in the field of tourism crisis management and
organizational learning. There would be several reasons for such demand. First, this
subject is relatively new in the hospitality and tourism field, covering many critical
aspects of organizational learning in tourism crisis management. This novelty and indepth discussions of practical lessons across the globe could be of great interest to
both academics and practitioners alike. In recent years, many tourism and hospitality
firms have applied the essence of crisis management and organizational learning in
their contingency planning and crisis management frameworks. Tourism and hospitality
managers have fully realized the importance of learning from previous crises and thus
applied these learning strategies in their preparation programs. Therefore, they would
be very eager more than before to use this material and recommend it to colleagues,
employees, etc. Another potential demand would be academics, students and
researchers in the both fields of organizational learning and tourism crisis management.
Most universities and tourism institutions either directly or indirectly have developed
new curriculums on tourism crisis management at Masters and PhD levels with special
focus on organizational learning and preparation. This book will be of great interest for
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these people as previous resources are relatively outdated and furthermore, they did
not cover the subject of organizational learning in details.
"Hochamüsant. Jacob Tomsky lüftet die kleinen pikanten Geheimnisse des
Gastgewerbes." New York Times Jacob Tomsky hat über zehn Jahre in verschiedenen
Luxushotels gearbeitet und eine Menge erlebt: Sex im Fahrstuhl, eine Reisegruppe, die
eine Badewanne als Fritteuse umfunktioniert, den bitteren Kampf ums Trinkgeld und
den mörderischen Stress eines 24-Stunden-Betriebs. Fünf-Sterne-Horror: In seinem
pointierten Insiderbericht verrät er, wie die Branche tickt. "Ein schmissiger, witziger und
haarsträubender Blick hinter die Kulissen der Hotelbranche. Ich liebe dieses Buch!"
Elizabeth Gilbert, Autorin des Bestsellers Eat, Pray, Love Mit vielen Tipps und Tricks:
Wie man ein Upgrade erhält und am Abreisetag später auschecken kann.
Als Jason Hanson 2003 seine Ausbildung zum CIA-Offizier begann, hätte er nie
gedacht, dass die gleichen Techniken, die er zur Überwachung und zum
Personenschutz erlernte, auch im alltäglichen, zivilen Leben nützlich sein könnten.
Denn abgesehen von der Fähigkeit, sich aus Handschellen zu befreien, Schlösser zu
knacken oder herauszufinden, ob jemand lügt, lernt ein Agent auch, verdächtiges und
potenziell gefährliches Verhalten zu erkennen. Sei es auf der Straße, in einem Taxi, auf
dem Flughafen oder am Bahnhof, an öffentlichen Plätzen oder auch in jeder anderen
Situation, in der Menschen zusammentreffen. In diesem Buch gibt Hanson sein InsiderWissen weiter: - Wie schützt man sich vor Einbrüchen, Diebstahl oder Überfällen? Page 3/27
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Woran erkennt man Betrugsversuche? - Wie enttarnt man Lügner – sowohl im privaten
als auch im geschäftlichen Kontakt? Mit den Fähigkeiten eines ausgebildeten Agenten
und der Menschenkenntnis eines Vorstadt-Vaters zeigt Jason Hanson auch Ihnen, wie
Sie in einer zunehmend unsicheren Welt sich selbst und Ihre Familie schützen.
Crisis Management in TourismCABI
Quality of life (QOL) research in tourism has gained much momentum over the last two
decades. Academics working in this area research issues related to tourists and host
communities. Practitioners are becoming increasingly interested in understanding the
science that allows them to develop better marketing and managerial programs
designed to enhance the quality of life of tourists. Tourism bureaus and government
agencies are increasingly interested in issues of sustainable tourism, specifically in
understanding and measuring the impact of tourism on the quality of life of the residents
of the host communities. This handbook covers all relevant topics and is divided into
two parts: research relating to travelers/tourists, and research relating to the residents
of host communities. It is the only state-of-the-art reference book in its field and will
prove invaluable to academics interested in QOL research, as well as tourism
practitioners interested in applying the science of QOL in the tourism industry.
»Ich bin einer von ungezählten Millionen, die durch Nelson Mandelas Leben inspiriert
wurden.« Barack Obama Eine fast drei Jahrzehnte währende Gefängnishaft ließ Nelson
Mandela zum Mythos der schwarzen Befreiungsbewegung werden. Kaum ein anderer
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Politiker unserer Zeit symbolisiert heute in solchem Maße die Friedenshoffnungen der
Menschheit und den Gedanken der Aussöhnung aller Rassen wie der ehemalige
südafrikanische Präsident und Friedensnobelpreisträger. Auch nach seinem Tod finden
seine ungebrochene Charakterstärke und Menschenfreundlichkeit die Bewunderung
aller friedenswilligen Menschen auf der Welt. Mandelas Lebensgeschichte ist über die
politische Bedeutung hinaus ein spannend zu lesendes, kenntnis- und faktenreiches
Dokument menschlicher Entwicklung unter Bedingungen und Fährnissen, vor denen
die meisten Menschen innerlich wie äußerlich kapituliert haben dürften.
In a world of increasing uncertainty it is vital that managers within the tourism industry
are equipped with superior decision making skills and expertise necessary to deal with
crisis conditions. Tourism Crises provides an effective synthesis of crisis management
and tourism research with a solid theoretical foundation. It examines the principles and
practices of crisis management within the context of tourism as a multi-sector industry.
Using up to date international case studies, it tackles the following areas: · Political
disturbance: the relationship between politics and tourism and political inspired tourism
crises. · Social unrest: host-guest relations and tourists as targets of unrest · Economic
instability: crises arising from fluctuating exchange rates and lack of investor confidence
· Environmental conditions: natural disasters and health crises · Technological crises;
transport accidents and crises arising from technical failure · Corporate crises. Human
resource issues and questions of finance With a user-friendly learning structure, each
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chapter will assess the presence of and tendency towards particular types of crisis,
supported by a series of examples and cases, which describe organisational situations,
challenges and responses. Approaches to managing crises will be assessed and
appropriate tools and techniques of crisis management are explored, enabling readers
to gain an insight into this critical aspect of tourism decision making and equipping them
with the skills and expertise necessary to deal with crisis conditions. * The first student
focussed textbook to coherently tackle this significant and important area * Examines
the principles and practices of crisis management within the context of the tourism
industry * Uses up to date international case studies involving terrorism, environmental
crises, health crises and technological crises, which have had major impacts on the
industry.
Crisis and Disaster Management for Sport is the first book to introduce key concepts
and best practice in crisis and disaster management in sport and international sports
events. The book draws from multiple disciplines to provide insight into the issues and
challenges involved in planning for, and managing, crises and disasters in the context
of sport. With an initial focus on sports event and venue resilience, the book also
explores social, community and individual resilience within sport and examines
concepts and issues such as fandom, risk perception, crowd control and management,
crisis communication and reputational risk and the growing challenges posed by climate
change. The book includes real-world case studies as well as disaster managementPage 6/27
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related simulation and scenario-building exercises and looks ahead to what might be
the most significant threats in future to the safe and sustainable management of sport.
With the devastating impacts of COVID-19 illustrating the central importance of
resilience and proper preparation for crises and disasters, this book is an essential read
for all researchers, students, practitioners and policy-makers working in sport, tourism,
entertainment, leisure and critical event studies.
Growing competition between countries and cities over attracting infrastructure,
investment, tourists, capital and national and international status mean that today, a
negative image is more harmful than ever. Whatever the cause of the negative image,
places perceived as dangerous, frightening, or boring are at a distinct disadvantage.
Many decision makers and marketers stand by helplessly, frustrated by their knowledge
that in most cases, their city's negative image is not based on well-grounded facts.
Given that stereotypes are not easily changed or dismissed, the challenge facing these
decision makers is great. Analyses of many case studies show interesting examples of
places that tried to change a negative image into a positive one, in order to bringing
back tourists, investors and residents. Although a great deal of knowledge about crisis
communications has accumulated in recent years, very little has been written about
strategies to improve places' negative images. The aim of "Media Strategies for
Marketing Places in Crisis" is to discuss the various dimensions of an image crisis and
different strategies to overcome it, both in practice and theory. "Media Strategies for
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Marketing Places in Crisis" is based on the careful analysis of dozens of case studies,
advertisements, public relations campaigns, press releases, academic articles, news
articles, and the websites of cities, countries and tourist destinations.
&ltB>Diese Arbeit wurde mit dem &ltI>Wissenschaftspreis der ITB
ausgezeichnet.&ltBR> Fur den Tourismusbereich hat das Krisenmanagement
inzwischen fundamentale Bedeutung. Kaum eine Organisation kann es sich noch
leisten, sich einer intensiven und fruhzeitigen Auseinandersetzung mit Krisen zu
entziehen. &ltBR> Mit dieser Arbeit werden zum ersten Mal die zugrunde liegenden
Zusammenhange in ihrer Breite dargestellt und die Wirkungsprozesse negativer
Ereignisse unter Anwendung der Systemtheorie umfassend analysiert. Konsequenzen,
die sich daraus fur die verschiedenen Wettbewerbsstrategien ergeben, werden
genauso untersucht, wie den Notwendigkeiten und Moglichkeiten des praventiven
Krisenmanagements nachgegangen wird. Weitere Schwerpunkte der Arbeit liegen bei
der Darstellung von Gestaltungsmoglichkeiten der Fruhaufklarung, den Strategien zur
Krisenhandhabung und der umfassenden Beurteilung der Einsatzmoglichkeiten des
Marketinginstrumentariums. Das Ergebnis ist ein umfassender marketingorientierter
Ansatz des Krisenmanagements fur den Tourismusbereich, welcher nicht nur helfen
soll, die Vorgange besser zu begreifen, sondern zukunftig auch die richtigen
Vorsorgemassnahmen zu treffen."
This research book provides a strategic approach to understanding the nature of
Page 8/27

Bookmark File PDF Crisis Management In Tourism Book By Cabi
tourism crises and disasters highlighting the need for integrated crisis and disaster
planning, response and long term recovery strategies. It will be essential reading for
tourism academics and students as well as tourism managers and government officials
involved in tourism management and marketing.
Aims to enhance theoretical and practical understanding of quality management in
tourism and hospitality. This book contains 28 chapters by international experts,
highlighting the tensions and challenges in tourism and hospitality services
management. Prideaus and Moscardo at James Cook University, Australia.
This is an outstanding book. It offers a comprehensive range of in-depth case studies
that looks at past tourism crisis and analyzes the responses made. A must-read book
for those in the industry, related associations and the various levels of government as
they consider how to pro-actively deal with the potential for future crisis related to
tourism. Perry Hobson, Head, School of Tourism and Hospitaliy Management, Southern
Cross University and Editor-in-Chief Journal of Vacation Marketing. Tourism
everywhere is vulnerable to changes in public perception. When news about an
earthquake, a violent conflict or a contagious disease in a distant location hits the
television, tourists cancel holidays. The September 11, 2001 terrorist attack against the
USA impacted on airlines and tourist destinations worldwide, as did subsequent attacks
on tourists. These events highlight the importance of destination crisis management for
the global tourism industry. Experienced tourism marketer and trainer, David Beirman,
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has created a guide to crisis management for tourism operators and offices. He argues
that managing public perception is critical to the recovery of a destination after a crisis,
and that much depends on providing clear, frequently updated and accurate
information. He provides detailed case studies of different types of crises from around
the world, with analyses of the strengths and weaknesses of the approach taken by
tourism managers. This is an invaluable reference for tourism managers anywhere in
the world, and a useful resource for tourism students.
How will the travel and tourism industry respond to the terrorist attacks on America?
The recent terrorist attacks in the United States and their repercussions for the travel
and leisure industries have focused more attention on tourism safety and security
issues than ever before. The impact on tourism destinations and businesses, as well as
on traveler behavior, will be significant. Recent events require further analysis not only
of how travel safety may be improved but also how security issues may be seen in
terms of tourism marketing and management so that the industry is able to better
respond to such challenges. In this, an era of turbulent global relationships, the need for
destination marketing organizations to demonstrate that they are safe for tourists has
become increasingly important. Negative publicity, often unrelated to on-the-ground
reality, may also serve to affect tourist perceptions. Safety and Security in Tourism:
Relationships, Management, and Marketing examines: the effects of the September 11,
2001 attacks on the tourism industry and how the industry is responding the importance
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of safety as a factor in destination or activity choice case studies of destination and
business responses to past political instability and/or attacks against tourists safety,
security and destination image the role of the media in influencing consumer
perceptions of travel safety consumer awareness of travel advisories and their influence
on behavior the role of insurance in the travel industry consumer awareness and
acceptance of security measures in travel and tourism safety and security as a
component in destination marketing crisis and risk management in the tourism industry
cross-border security and visa controls and their implications for tourism safety and
security measures for tourists in different sectors and in airports Tourism has often
been cited as a force for peace, yet tourism is typically one of the first industrial
casualties of war and political unrest. This book examines tourism safety and security
issues to give you a better knowledge base from which to respond to future events.
Reisen und die damit verbundenen Erlebnisse zählen für viele Menschen zu den
schönsten Momenten ihres Lebens. Doch stellen die persönlichen und
gesellschaftlichen Phänomene sowie die Gesetzmäßigkeiten des Reisens nach wie vor
rätselhafte Angelegenheiten dar. Dieses seit über 25 Jahren bewährte und bereits zum
zweiten Mal mit dem ITB BuchAward ausgezeichnete Lehrbuch bietet eine umfassende
und systematische Darstellung der Grundlagen und Hintergründe des Tourismus. Die
Konzentration dieses Werkes auf die wirtschaftlichen Aspekte des Tourismus
ermöglicht Studierenden und Praktikern im Tourismus den Zugang zur ökonomischen
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Denkweise. Die 11. Auflage wurde durchgängig aktualisiert und inhaltlich, didaktisch
sowie optisch verbessert. Der Autor, Univ.-Prof. Dr. Walter Freyer, ist Inhaber des
Lehrstuhls für Tourismuswirtschaft an der TU Dresden und Gründungspräsident der
Deutschen Gesellschaft für Tourismuswissenschaft (DGT). Er ist Verfasser zahlreicher
touristischer Fachpublikationen. Praxiserfahrungen erwarb er u.a. als Reisebüroleiter
sowie Berater für Tourismusdestinationen. Das Werk erscheint in der Reihe "Lehr- und
Handbücher zu Tourismus, Verkehr und Freizeit", herausgegeben von Univ.-Prof. Dr.
Walter Freyer, mit mehr als 30 Titeln zum Thema Tourismus.
The impact of crises on tourism has increased in the last ten years in response to
terrorism, war, health emergencies, and natural disasters. Tourism Crises presents the
latest research on crisis management with in-depth analysis of tourism flows and the
economic well-being of communities at the regional, national, and international levels.
This timely book examines a range of conceptual issues, including crisis
communication and the safety of employees of the industry, and features case studies
of responses to the World Trade Center terrorist attacks, SARS, the 1999 Austrian
avalanche disaster, and the epidemic of foot-and-mouth disease in the United Kingdom.
In a world of increasing uncertainty it is vital that managers within the tourism industry
are equipped with superior decision making skills and expertise necessary to deal with
crisis conditions. Tourism Crises provides an effective synthesis of crisis management
and tourism research with a solid theoretical foundation. It examines the principles and
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practices of crisis management within the context of tourism as a multi-sector industry.
Using up to date international case studies, it tackles the following areas: · Political
disturbance: the relationship between politics and tourism and political inspired tourism
crises. · Social unrest: host-guest relations and tourists as targets of unrest · Economic
instability: crises arising from fluctuating exchange rates and lack of investor confidence
· Environmental conditions: natural disasters and health crises · Technological crises;
transport accidents and crises arising from technical failure · Corporate crises. Human
resource issues and questions of finance With a user-friendly learning structure, each
chapter will assess the presence of and tendency towards particular types of crisis,
supported by a series of examples and cases, which describe organisational situations,
challenges and responses. Approaches to managing crises will be assessed and
appropriate tools and techniques of crisis management are explored, enabling readers
to gain an insight into this critical aspect of tourism decision making and equipping them
with the skills and expertise necessary to deal with crisis conditions.
The tourism industry is arguably one of the most important sources of income and
foreign exchange, and is growing rapidly. However, national and international crises
have huge negative economic consequences. Crisis Management in the Tourism
Industry aims to illustrate the theories and actions that can be taken to better
understand consumer, economic and environmental reaction, in order for the
businesses involved to be more prepared for such events. Now in its second edition,
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this text has been fully revised and extended to include recent events such as Bali,
SARS and international terrorism, expanding sections such as: * Terrorism and criminal
activities * Risk perceptions and the influencing variables * The stakeholder concepts *
Analysis methods- visibility of advantages/disadvantages of methods * Marketing
instruments and best practices Written by one of the world’s leading experts from the
World Tourism Organisation, the book has global coverage, and presents international,
up-to-date case studies and examples from countries such as the UK, Australia and
USA. The book provides discussion of: * The influential effect of the mass media How
crises effect the purchase decision process Destination branding/image and its
manipulation Preventative crises management and strategies Crisis Management in the
Tourism Industry is an essential guide to explaining how the tourism industry can
prepare and succeed in the face of the effects of crises.
Using examples from the UK, Europe, America, Australia and Asia, this book provides
an analysis of the latest thinking and practice in dealing with extreme and sudden
reductions in demand for specific tourist destinations or products. It shows that
managerial responses, including problem solving and market recovery steps, vary in
effectiveness and that recovery may be slow after initial problems are overcome.
As global tourism faces its greatest threat since World War II, the author draws on over
40 years of industry and academic experience to explore the core themes that underpin
crises, their impact on the tourism industry and recovery. Focussing on this emerging
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issue in within the travel industry and academic tourism research, this author explores
crisis management approaches from scholars, governments and tourism associations
around the world. A dedicated chapter also covers the impact of Covid-19 on tourism
industries and economies across the world and well as how nations from around the
world responded to the global pandemic outbreak. The book is split by theme and
features over 20 case studies, including 2020 Australian bush fires, 2019 Sri Lankan
terror attack, SARS and Swine Flu, the collapse of Thomas Cook, the global and Greek
financial crises and the threat to the Great Barrier Reef. Discussion questions and
activities are included at the end of each chapter. Suitable reading for students on
tourism and tourism crisis management modules.
This comprehensive textbook has, at its core, the importance of linking strategic
thinking with action in the management of tourism. It provides an analytical evaluation
of the most important global trends, as well as an analysis of the impact of crucial
environmental issues and their implications. Now in its third edition, and reviewing the
major factors affecting international tourism management, this well-established student
resource provides an essential overview of strategic management for students and
professionals in the tourism sector.
This book presents a simple guide to managing a crises in the travel and tourism
industry. Mary Lynch, formerly Chief Executive of the English Tourism Council,
examines the impacts of such a crisis - whether it be regional or international - from a
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practical viewpoint. She then goes on to look at what can be done to minimise those
impacts in order to speed recovery.
The impact of crises on tourism has increased in the last ten years in response to
terrorism, war, health emergencies, and natural disasters. Tourism Crises presents the
latest research on crisis management with in-depth analysis of tourism flows and the
economic well-being of communities at the regional, national, and international levels.
This timely book examines a range of conceptual issues, including crisis
communication and the safety of employees of the industry, and features case studies
of responses to the World Trade Center terrorist attacks, SARS, the 1999 Austrian
avalanche disaster, and the epidemic of.
This book investigates tourism as a form of globalization within the context of the island
of Bali, which has been voted the world's top island destination for the third time
running by American travellers. The volume covers the onset of the Asian Crisis, the
largest stock-market crash since the Great Depression. The authors chart the
turbulence that has afflicted the island at a time of market uncertainty and global
political strife and analyze the responses of Bali's business and community leaders to
the crises that have buffeted the island since the fall of Suharto. In particular, the book
analyzes crisis management with regard to the Bali Bombings, the impact of the
bombings on the tourism development cycle and investigates the motives of the
bombers. The authors argue that the actions of the bombers can best be understood
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with regard to the rise of political Islam as a global issue and the book breaks new
ground with an analysis of the bombers' global experiences. The book also examines
home-grown resistance to certain aspects of globalization, notably the attempt to turn
Besakih, the island's mother temple, into a World Heritage Site and top tourist
destination.
Natural disasters, wars and conflicts, epidemics, and other major crises can devastate
a tourism service or destination. Though there is extensive literature and research on
preparation and coping with tourism crises, there is a gap in information on how to best
market and recover from the destruction of caused to tourism businesses and
destinations. This book fills the gap by comprehensively examining how to rebuild the
market for a tourism service or destination after a catastrophe. This important book
presents leading experts from around the world providing useful instruction on effective
ways to plan for future crisis response and strategies for recovering business. A crisis
may arise from several types of destructive occurrences, from natural physical
destruction of important infrastructure to acts of terrorism. Because of the broad range
of potential problems, there is no single strategy for which to deal with crises. The book
explores a wide range of catastrophes, from Hurricane Katrina to tsunamis to war,
taking a detailed look at management and administrative strategies which can help
stimulate tourism recovery. This book explores stealth and catastrophic risks, risk
perceptions, mediating the effects of natural disasters on travel intention, and various
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marketing strategies designed to bring customers back. This volume may become one
of the most crucial resources in a tourism professional’s library. The book is
extensively referenced and includes several tables and figures to clearly explain data.
This book is essential reading for tourism researchers, tourism educators, tourism
industry managers, and tourism industry administrators. This book was published as a
special issue of the Journal of Travel & Tourism Marketing.
The Routledge Handbook of Tourism Research is a compendium of some of the most
relevant issues affecting tourism development today. The topics addressed in this book
provide some new thinking for those involved in tourism research. This book takes the
reader from the beginnings of tourism research to a discussion of emerging forms of
tourism and selected examples of tourism development. The underlying theoretical
dimensions are reviewed, analysed and discussed from a number of perspectives. This
book brings together leading researchers, many of whom are members of the
International Academy for the Study of Tourism, to discuss tourism today and its future.
The works included in this volume are diverse, in terms of geographical context,
research methodology, root discipline, and perspective. This book represents studies
based in Europe, North America, Oceania, and Asia. Research methodologies include
both quantitative and qualitative. Both macro and micro issues are discussed from the
economic, psychological, sociological, political science, marketing, and other
perspectives, which reflect the interdisciplinary nature of tourism studies. This book is
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divided into 6 sections. Section 1 considers the foundations for tourism research.
Section 2 discusses the implications for destination management and section 3
discusses planning for tourism development. Section 4 covers human capital for
tourism development. And finally, section 5 evaluates emerging forms of tourism and
then section 6 offers insights into tourism evolution. It offers the reader a
comprehensive synthesis of this field, conveying the latest thinking and research. The
text will provide an invaluable resource for all those with an interest in tourism research.
This is essential reading for students, researchers & academics of Tourism as well as
those of related studies in particular Leisure, Hospitality & Development Studies.
We live in a society that is bombarded by news of accidents, disasters and terrorist
attacks. We are obsessed by the presence of death. It is commodified in newspapers,
the media, entertainment and in our cultural consumption. This book explores the
notion of an emergent class of “death-seekers” who consume the spectacle of the
disaster, exploring spaces of mass death and suffering. Sites that are obliterated by
disasters or tragic events are recycled and visually consumed by an international
audience, creating a death-seekers economy. The quest for the suffering of others
allows for a much deeper reinterpretation of life, and has captivated the attention of
many tourists, visiting sites such as concentration camps, disasters zones, abandoned
prisons, and areas hit by terrorism. This book explores the notion of the death-seekers
economy, drawing on the premise that the society of risk as imagined by postmodern
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sociology sets the pace to a new society: thana-capitalism. The chapters dissect our
fascination with other’s suffering, what this means for our own perceptions of the self,
and as a tourist activity. It also explores the notion of an economy of impotence, where
citizens feel the world is out of control. This compelling book will be interest to students
and scholars researching dark tourism, tourist behaviour, disaster studies, cultural
studies and sociology.
The Routledge Handbook of Tourism Experience Management and Marketing offers a
comprehensive and thorough inquiry into both customary and emergent issues of
tourism experience and co-creation. Drawing together contributions from 83 authors
from 28 countries with varied backgrounds and interdisciplinary interests, the handbook
highlights multiple representations and interpretations of the theme. It also integrates a
selection of illustrative global case studies to effectively present its chapter contents.
Tourism experience drives the contemporary tourist’s behavior as they travel in pursuit
of experiencing unique and unusual destinations and activities. Creating a memorable
and enduring experience is therefore a prerequisite for the all tourism business
organizations irrespective of the nature of their products or services. This handbook
focuses on conceptualizing, designing, staging, managing and marketing paradigms of
tourism experiences from both supply and demand perspectives. It sheds substantial
light on the contemporary theories, practices and future developments in the arena of
experiential tourism management and marketing. Encompassing the latest thinking and
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research themes, this will be an essential reference for upper-level students,
researchers, academics and industry practitioners of hospitality as well as those of
tourism, gastronomy, management, marketing, consumer behavior, cultural studies,
development studies and international business, encouraging dialogue across
disciplinary boundaries.
Tourism is one of the most dynamic and challenging industries across the globe. Since
tourism is a multi-dimensional service industry, it becomes a responsibility of national
and local governments, private sectors and voluntary organizations to make it more
sustainable and responsible for minimizing negative environmental, social and cultural
impacts and generating greater economic benefits for local residents. Moreover, it has
become an immediate need to conserve natural and cultural heritage for the
maintenance of the world’s diversity. The present anthology, divided into three sections
and comprising 16 chapters, addresses the need of sustainable and responsible
tourism. It provides vibrant insights into the latest trends and practices followed in the
industry for the sustenance of tourism. The book emphasizes the potential of tourism in
upgrading national economy and social well-being of host communities. Besides, it
focuses on the areas of important concerns which require critical attention, such as
visitor impact management, tourism destination management, community involvement
for tourism sustenance and the threat of climatic change on biodiversity and tourist
destination. The book also guides readers towards new horizons of tourism arena
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related to sustainability and responsible tourism practices. This book will be of great
interest to the students of hospitality and tourism management. Besides, it will prove to
be of great use to policy makers, stakeholders, tourism educators and researchers.
This book analyses the nature and quality of service experiences for the tourism and
hospitality industry's clients, its staff and others affected by its operations. It draws
together several approaches for the study of tourist satisfaction, equating this with
quality in tourism and hospitality services. It examines situations that have caused
problems resulting in customer dissatisfaction. Other examples show how some of the
industry's most successful organizations succeed in providing profitable services that
their customers enjoy. Also discussed is the significance of the marketing function in
hospitality and tourism, particularly as it relates to customer expectations of service
standards and consumer buying decisions. Other issues in the effective management of
services are examined. The book has 8 chapters and a subject index. It also includes
an appendix in the form of a set of slides for a management development workshop
summarizing the main points in this book.
Tourism destinations are traditionally dominated by small and medium-sized
enterprises that provide a wide range of products to tourists such as accommodation,
travel services, transportation, recreation and entertainment, and food and beverage
services. New knowledge and global risks have emerged, and small and medium-sized
tourism enterprises (SMTEs) are now highly vulnerable. Recently, the COVID-19
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pandemic has hit the whole world and caused a change in the tourism paradigm. Many
SMTEs around the world have been severely affected by the need to completely shut
down their activities for months, and expectations for recovery in the medium term are
not optimistic. SMTEs do not have the capacity and increased resources—financial,
human, operational—of large companies to prepare for crisis contingencies (planning)
and respond to the challenges they face. They simply do not have the resources or
knowledge for risk analysis and the creation of crisis teams or plans. This is an area of
growing importance and concern, both in the public and private sectors, where specific
research and more in-depth knowledge are needed. Risk, Crisis, and Disaster
Management in Small and Medium-Sized Tourism Enterprises connects research in the
field of crisis management with the risks affecting small and medium-sized tourism
enterprises. The book presents prevailing research on SME-related planning, response,
and recovery during crisis situations, further propelling much-needed literature on these
challenges in today’s tourism industry. The chapters cover important topics such as
terrorism threats, disaster management, resilient strategies, pandemic management,
and risk analysis. The target audience of this book will be composed of professionals
working in the tourism and hospitality industries, restaurateurs, travel agencies, hotel
executives, directors, managers, crisis and risk planners, policymakers, government
officials, researchers, and academicians who are interested in the threats to tourism
businesses and how small and medium-sized enterprises can manage and navigate
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these risks.
Offering a comprehensive understanding of the implications of the COVID-19 pandemic
for the tourism and hospitality industry, this book discusses the topic from economic,
sociological and psychological perspectives. Critical case studies are used to explore
both micro impacts on individuals involved in the industry and governmental and
international responses to issues posed by the pandemic more broadly.

The historic phenomenon of pilgrimage is experiencing a resurgence around the
world. A journey resulting from religious causes, it not only provides a spiritual
experience, but also one of new environments, cultures and peoples, and is often
undertaken as a guided tour. Yet pilgrimage as a mode of tourism has been little
investigated. This book adds considerably to our knowledge by focusing on one
specific pilgrimage voyage - that to the Holy Land during times of security crisis
there. In doing so, it examines this tourism journey in relation to constraints and
high levels of risk experienced by the pilgrims. It explores both the behavioural
aspects of undertaking pilgrimage to such an insecure situation and the impacts
of such crisis on the host tourism infrastructure and industry. It therefore not only
provides insights into pilgrimage as tourism - and into this particular country's
experience - but also offers an integrative approach to tourism crisis
management.
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The topic of safety and security in the tourism industry is of vital importance
globally. In recent years, and mainly after the 9/11 event, both academics and
practitioners have started to look into crisis management issues seeking
workable solutions in order to mitigate the negative impacts of safety and security
incidences on the tourism industry and affected destinations. Tourism, Safety and
Security: a multi dimensional analysis brings together the writings of international
leading academics and practitioners in this field to discuss prevention measures
and crisis management options, in incidences of tourism safety and security. The
layout and content of the book are aimed at analyzing different types of safety
and security problems as well as finding managerial strategies and tactics to
address them. Divided into four sections this book looks at: · Tourism and
security issues: including the impact of terror in the hotel market in Israel ·
Tourism and crime issues: including premises liability, drug trafficking, theft and
street robbery · Tourism and safety Issues: including the impact of SARS in Asia
and Foot and Mouth Disease in the UK · Tourism crisis management issues:
including the 9/11 crisis, public relations, and the aftermath of the Bali bombings
Each chapter has a user friendly structure including study objectives, concept
definitions and review questions.
The Asia-Pacific area is one of the fastest growing tourism regions and a major
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driver of global tourism in general. Tourism industries in Asia Pacific have been
challenged in recent years by a number of major crises and disasters including
terrorism, outbreaks (e.g. SARS and Bird Flu), natural disasters (e.g. tsunamis,
bushfires, flooding), and political crisis (e.g. protests and political instability). This
book contributes to the understanding of crisis and disaster management
generally, but with a specific focus on the Asia Pacific. With contributions by
international scholars and practitioners, the book discusses both the theoretical
and practical approaches toward successful crisis and disaster management.
An important challenge facing tourism is the anticipation of the threat of crises
precipitated by natural and people-made catastrophes, and being adequately
prepared for them. Despite an increase in research on this issue there is still a
considerable lack of clarity on the impacts of crises on the tourism industry.
Illustrated by a range of international case studies, this book provides a
systematic and conceptual approach to questions such as how tourism
businesses prepare for and react to crisis, which measures are taken and what
impact they have, and which strategies can be employed to overcome them. By
discussing, analyzing and synthesizing the literature on crisis management, the
authors question how business can become more proactive in preparing and
dealing with crises in the tourism industry.
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