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This Guide to the Study and Use of Military History is designed to foster an appreciation of the value of military history and explain
its uses and the resources available for its study. It is not a work to be read and lightly tossed aside, but one the career soldier
should read again or use as a reference at those times during his career when necessity or leisure turns him to the contemplation
of the military past.
Well-researched compilation of music information, analyzes nearly 1,000 of the world's most familiar melodies -- composers,
lyricists, copyright date, first lines of music, lyrics, and other data. Includes 30 black-and-white illustrations.
Writers know only too well how long it can take—and how awkward it can be—to describe spatial relationships with words alone. And
while a map might not always be worth a thousand words, a good one can help writers communicate an argument or explanation
clearly, succinctly, and effectively. In his acclaimed How to Lie with Maps, Mark Monmonier showed how maps can distort facts. In
Mapping it Out: Expository Cartography for the Humanities and Social Sciences, he shows authors and scholars how they can use
expository cartography—the visual, two-dimensional organization of information—to heighten the impact of their books and articles.
This concise, practical book is an introduction to the fundamental principles of graphic logic and design, from the basics of scale to
the complex mapping of movement or change. Monmonier helps writers and researchers decide when maps are most useful and
what formats work best in a wide range of subject areas, from literary criticism to sociology. He demonstrates, for example, various
techniques for representing changes and patterns; different typefaces and how they can either clarify or confuse information; and
the effectiveness of less traditional map forms, such as visibility base maps, frame-rectangle symbols, and complementary
scatterplot designs for conveying complex spatial relationships. There is also a wealth of practical information on map compilation,
cartobibliographies, copyright and permissions, facsimile reproduction, and the evaluation of source materials. Appendixes discuss
the benefits and limitations of electronic graphics and pen-and-ink drafting, and how to work with a cartographic illustrator. Clearly
written, and filled with real-world examples, Mapping it Out demystifies mapmaking for anyone writing in the humanities and social
sciences. "A useful guide to a subject most people probably take too much for granted. It shows how map makers translate
abstract data into eye-catching cartograms, as they are called. It combats cartographic illiteracy. It fights cartophobia. It may even
teach you to find your way."—Christopher Lehmann-Haupt, The New York Times
Having trouble separating your scops from your screech owls, Tengmalm's from Tawny Owl or Collared and Spotted Owlets?
Then this is the book for you. Owls of the World is the ultimate resource dedicated to the identification of these charismatic, largely
nocturnal birds of prey. This enhanced fixed-format of the book contains crisp, fully zoomable photography from dozens of the
world's finest natural history photographers, covering all of the world's 268 species of owls. The lavish photos are accompanied by
concise text on the identification, habitat, food, distribution and voice of these birds, along with accurate range maps. What makes
this e-book indispensible, however, is the inclusion of a definitive and truly comprehensive sound archive – more than 500 songs
and calls, covering 90% of all the world's species and including as much subspecific variation as possible. Optimised for tablets,
this epic collection of images and sounds represent the definitive work on owls – no birder should be without it!
The most updated edition yet of the benchmark guide to marketing and PR, with the latest social media, marketing, and sales
trends, tools, and real-world examples of success This is the fifth edition of the pioneering guide to the future of marketing. The
New Rules of Marketing & PR is an international bestseller with more than 350,000 copies sold in over twenty-five languages. It
offers a step-by-step action plan for harnessing the power of modern marketing and PR to directly communicate with buyers, raise
visibility, and increase sales. This practical guide is written for marketing professionals, PR professionals, and entrepreneurs who
want to grow their businesses and create success. Learn how companies, nonprofits, and organizations of all sizes can leverage
web-based content to get timely, relevant information to eager, responsive buyers for a fraction of the cost of big-budget
campaigns. This fifth edition—the most extensively revised edition yet—includes: Dozens of compelling case studies with revisions
Real-world examples of content marketing and inbound marketing strategies and tactics A fresh introduction A new chapter on
sales and service Coverage of the latest social media platforms, including Periscope, Meerkat, and Snapchat The New Rules of
Marketing & PR is an unparalleled resource for entrepreneurs, business owners, nonprofit managers, and all of those working in
marketing or publicity departments. This practical guide shows how to devise successful marketing and PR strategies to grow any
business. David Meerman Scott is a marketing strategist, bestselling author of ten books—including three international
bestsellers—advisor to emerging companies such as HubSpot, and a professional speaker on marketing, leadership, and social
media. Prior to starting his own business, he was marketing VP for two publicly traded US companies and was Asia marketing
director for Knight-Ridder, at the time one of the world's largest information companies.
Object-Oriented Analysis and Design for Information Systems clearly explains real object-oriented programming in practice. Expert
author Raul Sidnei Wazlawick explains concepts such as object responsibility, visibility and the real need for delegation in detail.
The object-oriented code generated by using these concepts in a systematic way is concise, organized and reusable. The patterns
and solutions presented in this book are based in research and industrial applications. You will come away with clarity regarding
processes and use cases and a clear understand of how to expand a use case. Wazlawick clearly explains clearly how to build
meaningful sequence diagrams. Object-Oriented Analysis and Design for Information Systems illustrates how and why building a
class model is not just placing classes into a diagram. You will learn the necessary organizational patterns so that your software
architecture will be maintainable. Learn how to build better class models, which are more maintainable and understandable. Write
use cases in a more efficient and standardized way, using more effective and less complex diagrams. Build true object-oriented
code with division of responsibility and delegation.
We sold 347 eBooks in January of 2011. In just six months, by July 2011, we were selling 65,000 eBooks a month. From that
modest beginning, by 2011’s end, we had sold over 400,000 eBooks. This book will give you the details on how we did that and
built a seven-figure indie publishing house in just two years. Whether you have been published by a New York publisher, an
independent press, an ePublisher, self-published or considering all of your options, this book contains all the information you need
to make an informed decision about your career as an author in today’s fast moving digital world. We start out with content and
theory, giving you a feel for where the industry has been and where it is going. We cover the various types of publishing, goal
setting and help you find where you fit in the 3 P’s (Product, Platform and Promotion). From there we go into the digital process
and the nuts and bolts of covers, editing and uploading. Finally we cover pre and post publication strategies. Everything from
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creating your own unique branding plan, social media and marketing, pricing, understanding the market, metadata and
discoverability. All of which is your roadmap to being a successful author regardless of your path to publication. Its a great time to
be an author. Lead, follow or get the hell out of the way!
This volume offers fifteen chapters written by leading specialists which explore the range of ways in which the book industry negotiated
conflicts and controversies in the early modern European world.
This clear and easy to follow text has been revised to meet modern exam requirements: - New material on forces, machines, motion,
properties of matter, electronics and energy - Actual GCSE and Standard Grade exam questions - Problem-solving investigations - Practice
in experimental design
Aimed to enhance the capacity of urban managers and decision-makers in water resources management. Topics covered at the symposium
include rainwater utilisation, water reuse, aquifer recharge, leakage control, and water demand management, as approaches for securing
water by efficient use of existing water sources to avoid water shortages in urban areas. Presentations and discussions in each session
covered the advantages, special features, and characteristics of each approach, including obstacles and barriers to be overcome. Case
studies of efficient water use and effective management practices of water resources were also profiled.
Maximum PC is the magazine that every computer fanatic, PC gamer or content creator must read. Each and every issue is packed with
punishing product reviews, insightful and innovative how-to stories and the illuminating technical articles that enthusiasts crave.
Maximum PC
Compare the US government to governments from around the world. While the text is supported with appropriate questions and activities for
each level, the bonus content supplies essay options, puzzles, logic problems, and whiteboard resources. World Governments promotes
content literacy, leveled reading, critical thinking, an understanding of technology, individual and small-group instruction, and more. Section
topics include types of world governments, an examination of each continent, ratings and rankings, the United Nations, International Law, and
more! It also supports NCSS standards. Mark Twain Media Publishing Company specializes in providing captivating, supplemental books and
decorative resources to complement middle- and upper-grade classrooms. Designed by leading educators, the product line covers a range of
subjects including mathematics, sciences, language arts, social studies, history, government, fine arts, and character. Mark Twain Media also
provides innovative classroom solutions for bulletin boards and interactive whiteboards. Since 1977, Mark Twain Media has remained a
reliable source for a wide variety of engaging classroom resources.
This is the forth book in this series that began with an in-depth look at how God views details, communicates with this world, and decides
what process to use. Of course this series of books looked at aspects recorded in scripture about the Tabernacle. How the materials were
collected, specific design details, who did the work, and how the Tabernacle was constructed. Much of that information is found in dozens,
maybe hundreds of other books about the Tabernacle. But there are details setting this book apart from every other book written about the
Tabernacle. This book takes a verse by verse, story by story, chapter by chapter look at the Tabernacle. In other words, this book presents a
picture of the Tabernacle from God's point of view. Which the beginning of this series pointed out, is much different than any human
perspective.

Have you put your book out there and been disappointed in your sales? Perhaps you’ve tried a variety of marketing
tactics to boost discoverability: blog posts, social media, book tours, paid ads in a variety of venues. But nothing is
working. The publishing landscape changes every year. The number of books published has increased and the
competition for readers is more than it has been before. The key is to define your audience and then convince those
potential readers of the value of your book. Your marketing time and money should primarily be spent on a message of
value–not price, not story, and not genre. This book provides specific techniques to exploit that value without resorting to
the typical overexposure in social media and newsletters with “Buy My Book” sales messaging. Instead, focus on the top
three proven techniques that actually sell books. Follow step-by-step instructions and timelines to learn how to: 1) Create
an Effective Plan for Communicating to Readers; 2) Use Social Media and Email lists to Engage with Your Readers; and
3) Plan for Effective Campaigns for both Book Launches and Backlist Rejuvenation throughout the year. In addition this
book provides techniques to: * Distinguish specific groups of readers most likely to buy your novel or nonfiction book. *
Understand your competition and the advantages that your book offers. * Clarify hooks that capture attention of the
media, reviewers, and readers. * Identify where and how to reach readers, reviewers, and media. * Create and implement
a consistent brand throughout all marketing efforts. * Effectively select, from 100+ options, the appropriate marketing
tactics and timing that matches your book intentions and values. * Maximize organic reach and stay to a budget of less
than $100 per book campaign. * Develop a long-term online marketing plan.
The Second Edition of Social Policy and Social Change is a timely examination of the field, unique in its inclusion of both
a historical analysis of problems and policy and an exploration of how capitalism and the market economy have
contributed to them. The New Edition of this seminal text examines issues of discrimination, health care, housing,
income, and child welfare and considers the policies that strive to improve them. With a focus on how domestic social
policies can be transformed to promote social justice for all groups, Jimenez et al. consider the impact of globalization in
the United States while addressing developing concerns now emerging in the global village.
Your blueprint for product-oriented learning This visionary guide from internationally respected expert Dr. Yong Zhao
provides the most complete information available on designing twenty-first century schools poised to leapfrog into the
future! This follow up to Zhao’s World Class Learners digs much deeper, revealing how exactly to put his paradigm shift
into effect, one component at a time. Detailed strategies outline how to Cultivate a “making-as-learning” POL
environment Create quality student-initiated products Understand copyrights and patents Use this comprehensive guide
to reimagine your classroom, school, or district and foster a new spirit of achievement and entrepreneurship.
Black Book It's all About The Another Fantasy World
Metaphors are a vital linguistic component of religious speech and serve as a cultural indicator of how groups understand
themselves and the world. The essays compiled in this volume analyze the use, function, and structure of metaphors in
Jewish writings from the Hellenistic-Roman period (including the works of Philo and the texts of Qumran), as well as in
apocryphal early Christian texts and inscriptions.
Berger’s slim, user-friendly volume on academic writing is a gift to linguistically-stressed academics. Author of 60
published books, the author speaks to junior scholars and graduate students about the process and products of
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academic writing. He differentiates between business writing skills for memos, proposals, and reports, and the scholarly
writing that occurs in journals and books. He has suggestions for getting the “turgid” out of turgid academic prose and
offers suggestions on how to best structure various forms of documents for effective communication. Written in Berger’s
friendly, personal style, he shows by example that academics can write good, readable prose in a variety of genres.
Author Gary L. Wilson has studied the Bible extensively for many years with the goal of saving the American people and
the people in Europe who will be caught in the famine of the Antichrist. In World War III: Nuclear War, he provides Biblical
evidence of how to prevent nine possible nuclear wars between the Pentagon and the Antichrist who will use the nuclear
arsenals of Russia, the former Soviet nations, and Europe to threaten the world during World War III. Wilson offers an
extensive discussion of the political, social, and spiritual implications of the coming warfareand what changes have
already happened in Europe to make it possible for the Antichrist to start World War III in AD 2030. He tells the public
how to prepare for the coming end times so they can be strong in their faith and look forward to peace with God. He also
explains how to decipher the prophetic words and symbols found in the book of Revelation. Filled with ample scriptural
evidence, World War III: Nuclear War outlines the instructions of Christ and the Lord God to avoid the impending nuclear
wars. Wilson predicts a nuclear attack on Rome in 2030 as told in Revelation 18:4 and 18:19. He also predicts a major
nuclear war and nuclear winter as told in Revelation 8:12.
Real world negotiation examples and strategies from one of the most highly respected authorities in the field This unique book can
help you change your approach to negotiation by learning key strategies and techniques from actual cases. Through hard to find
real world examples you will learn exactly how to effectively and productively negotiate. The Book of Real World Negotiations:
Successful Strategies from Business, Government and Daily Life shines a light on real world negotiation examples and cases,
rather than discussing hypothetical scenarios. It reveals what is possible through preparation, persistence, creativity, and taking a
strategic approach to your negotiations. Many of us enter negotiations with skepticism and without understanding how to truly
negotiate well. Because we lack knowledge and confidence, we may abandon the negotiating process prematurely or agree to
deals that leave value on the table. The Book of Real World Negotiations will change that once and for all by immersing you in
these real world scenarios. As a result, you’ll be better able to grasp the true power of negotiation to deal with some of the most
difficult problems you face or to put together the best deals possible. This book also shares critical insights and lessons for
instructors and students of negotiation, especially since negotiation is now being taught in virtually all law schools, many business
schools, and in the field of conflict resolution. Whether you’re a student, instructor, or anyone who wants to negotiate successfully,
you’ll be able to carefully examine real world negotiation situations that will show you how to achieve your objectives in the most
challenging of circumstances. The cases are organized by realms—domestic business cases, international business cases,
governmental cases and cases that occur in daily life. From these cases you will learn more about: Exactly how to achieve WinWin outcomes The critical role of underlying interests The kind of thinking that goes into generating creative options How to
consider your and the other negotiator’s Best Alternative to a Negotiated Agreement (BATNA) Negotiating successfully in the face
of power Achieving success when negotiating cross-culturally Once you come to understand through these cases that negotiation
is the art of the possible, you’ll stop saying "a solution is impossible." With the knowledge and self-assurance you gain from this
book, you’ll roll up your sleeves and keep negotiating until you reach a mutually satisfactory outcome!
Understand where we came from. Whether you're an avid student of the Bible or a skeptic of its relevance, The Book That Made
Your World will transform your perception of its influence on virtually every facet of Western civilization. Indian philosopher Vishal
Mangalwadi reveals the personal motivation that fueled his own study of the Bible and systematically illustrates how its precepts
became the framework for societal structure throughout the last millennium. From politics and science, to academia and
technology, the Bible's sacred copy became the key that unlocked the Western mind. Through Mangalwadi's wide-ranging and
fascinating investigation, you'll discover: What triggered the West's passion for scientific, medical, and technological advancement
How the biblical notion of human dignity informs the West's social structure and how it intersects with other worldviews How the
Bible created a fertile ground for women to find social and economic empowerment How the Bible has uniquely equipped the West
to cultivate compassion, human rights, prosperity, and strong families The role of the Bible in the transformation of education How
the modern literary notion of a hero has been shaped by the Bible's archetypal protagonist Journey with Mangalwadi as he
examines the origins of a civilization's greatness and the misguided beliefs that threaten to unravel its progress. Learn how the
Bible transformed the social, political, and religious institutions that have sustained Western culture for the past millennium, and
discover how secular corruption endangers the stability and longevity of Western civilization. Endorsements: “This is an extremely
significant piece of work with huge global implications. Vishal brings a timely message.” (Ravi Zacharias, author, Walking from
East to West and Beyond Opinion) “In polite society, the mere mention of the Bible often introduces a certain measure of anxiety.
A serious discussion on the Bible can bring outright contempt. Therefore, it is most refreshing to encounter this engaging and
informed assessment of the Bible’s profound impact on the modern world. Where Bloom laments the closing of the American
mind, Mangalwadi brings a refreshing optimism.” (Stanley Mattson, founder and president, C. S. Lewis Foundation) “Vishal
Mangalwadi recounts history in very broad strokes, always using his cross-cultural perspectives for highlighting the many benefits
of biblical principles in shaping civilization.” (George Marsden, professor, University of Notre Dame; author, Fundamentalism and
American Culture)
Filled with compelling case studies and real-world examples, this pioneering guide presents up-to-date marketing strategies for
using the Internet and social media to promote products and services directly to the widest audience. Original.
Frustrated with the plethora of conflicting information on how to self-publish? Wouldn’t it be wonderful to sit down with someone
who has already made the mistakes, done the analysis, and will provide you the short cuts—the secrets about the things that work?
Now you have that chance with the Career Author Secrets series. Indie Publishing (Self Publishing) has changed dramatically in
the past five years. There are now new, easier tools to use for every part of the process—editing, formatting, distribution, sales, and
analysis. This boxset contains three books. Secrets Every Author Should Know: Publishing Basics It contains everything a DIY
author needs to get her book from manuscript to professional publication in both ebook and print, including: * Why books don’t sell
* Options for DIY or contracting professionals *The truth about ISBNs & Copyright Registration * Secrets for formatting your book
the easy way * Creating book covers that sell * Making decisions about distribution Secrets to Pricing and Distribution: Ebook,
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Print and Direct Sales Once you have a finished book, you need to get it into readers’ hands. Loading your book to a vendor looks
deceivingly easy. However, the career author knows that each vendor has its own methods for promoting books, performing
searches, and identifying ready buyers. You need to take advantage of these differences in order to maximize your profits and
discoverability. Capitalize on competitive retail pricing in different markets, and use effective metadata to draw more readers to
your books. Learn to: * Write compelling book blurbs for each title that focus on “reader cookies” and • marketing. * Unlock
keywords and get access to hidden category options. * Take advantage of search algorithm nuances at Amazon, Barnes and
Noble, Kobo, and Apple. * Use aggregators to increase distribution opportunities around the world. * Evaluate opportunities for
direct sales to bookstores and individual consumers. Secrets to Effective Author Marketing: It’s More Than ‘Buy My Book’ This
book provides specific techniques to exploit the value of your books without resorting to the typical overexposure in social media
and newsletters with “Buy My Book” sales messaging. Instead, focus on the top three proven techniques that actually sell books.
Follow step-by-step instructions and timelines to learn how to: 1) Create an Effective Plan for Communicating to Readers; 2) Use
Social Media and Email lists to Engage with Your Readers; and 3) Plan for Effective Campaigns for both Book Launches and
Backlist Rejuvenation throughout the year. In addition this book provides techniques to: * Distinguish specific groups of readers
most likely to buy your novel or nonfiction book. * Understand your competition and the advantages that your book offers. * Clarify
hooks that capture attention of the media, reviewers, and readers. * Identify where and how to reach readers, reviewers, and
media. * Create and implement a consistent brand throughout all marketing efforts. * Effectively select, from 100+ options, the
appropriate marketing tactics and timing that matches your book intentions and values. * Maximize organic reach and stay to a
budget of less than $100 per book campaign. * Develop a long-term online marketing plan.
There now exists a wealth of tools and techniques that can determine if and how a Web site is providing business value to its
owners. This book is a survey of those metrics and is as important to IT executives as it is to marketing professionals. Jim Sterne
is recognized worldwide as a leading Internet business expert and is the author of several Wiley books, including WWW
Marketing, Third Edition (0-471-41621-5) Explains the criteria for building a successful site, surveying the tools, services,
techniques, and standards for Web measurement, and fully integrating those metrics with the customer experience Companion
Web site contains links to online tools, resources, and white papers
This pioneering text brings together for the first time the global institutions on the front line of the campaign against hunger and
poverty. The institutions examined in this book – the Food and Agricultural Organization (FAO), the International Fund for
Agricultural Development (IFAD), the World Bank, the World Food Programme (WFP) and the Consultative Group on International
Agricultural Research (CGIAR) – play important roles in achieving and maintaining world food security, which is essential for
human existence, economic and social development and world peace. By analyzing the origins, functions, successes and
difficulties of these global institutions, Shaw highlights the continuing relevance of these bodies in their quest to meet the
challenges of the twenty-first century. In the light of the current world food crisis, this book provides a particularly pertinent
commentary on a highly topical issue that is never far from the media spotlight. This book is essential reading for all students,
academics and readers with an interest in international organisations, agricultural development and economic and humanitarian
affairs
In this wide-ranging collection, the impact of distribution and the institutions and practices of reading are explored to open up new
perspectives on the British book trade and the production, circulation and consumption of literature in the early twentieth century.
“Finally, Professor Adams has given us a book everyone who ever worked around a microphone should read and share with a
young person, because it is a profound joy and comfort, and reflects the power and glory of an earlier America and radio’s rile in
carrying that banner”—Broadcast Legends “Well illustrated with book and magazine covers and technical diagrams of radios that
should delight engineers, young and old”—Dime Novel Round Up “Very enjoyable, informative and well-written”—Antique Wireless
Association Journal “Lots of fun period illustrations that will interest any fan of bygone radio topics.”—Radio World “More complete
than any previous published work on the subject…read the book”—Glendale Daily Planet “Excellent…well-illustrated…radio amateurs
and radio buffs with an appreciation of history and society will enjoy this one”—ARRL, the national association for Amateur Radio
“Brings back to life an entire genre of children’s books about electrical communication”—Communications Booknotes Quarterly
Series fiction about wireless and radio was a popular genre of young adult literature at the turn of the 20th century and an early
form of social media. Before television and the Internet, books about plucky youths braving danger and adventure with the help of
wireless communication brought young people together. They gathered in basements to build crystal sets. They built transmitters
and talked to each other across neighborhoods, cities and states. By 1920, there was music on the air and boys and girls tuned in
on homemade radios, often inspired by their favorite stories. This book analyzes more than 50 volumes of wireless and radio
themed fiction, offering a unique perspective on the world presented to young readers of the day. The values, attitudes, culture
and technology of a century ago are discussed, many of them still debated today, including immigration, gun violence and guns on
campus, race, bullying and economic inequality.
Finally, here is the definitive glossary of the book, offering readers all the terms they will need for thorough understanding of how
books are made, the materials they are made of, and how they are described in the bookselling, book collecting, and library
worlds. Every key term --- over 1,300 different words --- that could be used in booksellers’ catalogs, library records, and
collectors’ descriptions of their holdings is represented in this dictionary. This authoritative source covers all areas of book
knowledge: the book as physical object, typeface terminology, paper, printing, book collecting, book design, bibliography,
calligraphy, t he language of manuscripts, writing implements, librarianship, legal issues, the parts of a book, and much more. The
definitions are supplemented by more than 100 illustrations showing the book as a physical object: parts of books, kinds of
illustrations, kinds of printing techniques, tools that librarians, booksellers, and collectors refer to that are used in the making of
books, kinds of binding structures and decoration, kinds of paper decoration, and other things.
The complete bundled entire saga all in one! All 7 books with multiple to several stories in one bundle all about post-humanism,
socio-critical, vampiric, supernatural, post-apocalyptic, gothic-horror, psychological, and nothing but a good bloodshed of a
slaughterhouse in one book! Enjoy!
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