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Marketing Management Multiple Choice Questions and Answers (MCQs): Quiz & Practice Tests with Answer Key PDF, Marketing
Management Worksheets & Quick Study Guide covers exam review worksheets for problem solving with 900 solved MCQs.
Marketing Management MCQ with answers PDF covers basic concepts, theory and analytical assessment tests. Marketing
Management quiz PDF book helps to practice test questions from exam prep notes. Marketing quick study guide provides 900
verbal, quantitative, and analytical reasoning solved past question papers MCQs. Marketing Management multiple choice
questions and answers PDF download, a book covers solved quiz questions and answers on chapters: Analyzing business
markets, analyzing consumer markets, collecting information and forecasting demand, competitive dynamics, conducting
marketing research, crafting brand positioning, creating brand equity, creating long-term loyalty relationships, designing and
managing services, developing marketing strategies and plans, developing pricing strategies, identifying market segments and
targets, integrated marketing channels, product strategy setting worksheets for college and university revision guide. Marketing
Management quiz questions and answers PDF download with free sample test covers beginner's questions and mock tests with
exam workbook answer key. Marketing management solved MCQs book, a quick study guide from textbook lecture notes provides
exam practice tests. Marketing management worksheets with answers PDF book covers problem solving in self-assessment
workbook from business administration textbooks with past papers worksheets as: Chapter 1 MCQ: Analyzing Business Markets
Worksheet Chapter 2 MCQ: Analyzing Consumer Markets Worksheet Chapter 3 MCQ: Collecting Information and Forecasting
Demand Worksheet Chapter 4 MCQ: Competitive Dynamics Worksheet Chapter 5 MCQ: Conducting Marketing Research
Worksheet Chapter 6 MCQ: Crafting Brand Positioning Worksheet Chapter 7 MCQ: Creating Brand Equity Worksheet Chapter 8
MCQ: Creating Long-term Loyalty Relationships Worksheet Chapter 9 MCQ: Designing and Managing Services Worksheet
Chapter 10 MCQ: Developing Marketing Strategies and Plans Worksheet Chapter 11 MCQ: Developing Pricing Strategies
Worksheet Chapter 12 MCQ: Identifying Market Segments and Targets Worksheet Chapter 13 MCQ: Integrated Marketing
Channels Worksheet Chapter 14 MCQ: Product Strategy Setting Worksheet Solve Analyzing Business Markets MCQ with
answers PDF to practice test, MCQ questions: Institutional and governments markets, benefits of vertical coordination, customer
service, business buying process, purchasing or procurement process, stages in buying process, website marketing, and
organizational buying. Solve Analyzing Consumer Markets MCQ with answers PDF to practice test, MCQ questions: Attitude
formation, behavioral decision theory and economics, brand association, buying decision process, five stage model, customer
service, decision making theory and economics, expectancy model, key psychological processes, product failure, and what
influences consumer behavior. Solve Collecting Information and Forecasting Demand MCQ with answers PDF to practice test,
MCQ questions: Forecasting and demand measurement, market demand, analyzing macro environment, components of modern
marketing information system, and website marketing. Solve Competitive Dynamics MCQ with answers PDF to practice test, MCQ
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questions: Competitive strategies for market leaders, diversification strategy, marketing strategy, and pricing strategies in
marketing. Solve Conducting Marketing Research MCQ with answers PDF to practice test, MCQ questions: Marketing research
process, brand equity definition, and total customer satisfaction. Solve Crafting Brand Positioning MCQ with answers PDF to
practice test, MCQ questions: Developing brand positioning, brand association, and customer service. Solve Creating Brand
Equity MCQ with answers PDF to practice test, MCQ questions: Brand equity definition, managing brand equity, measuring brand
equity, brand dynamics, brand strategy, building brand equity, BVA, customer equity, devising branding strategy, and marketing
strategy. Solve Creating Long-Term Loyalty Relationships MCQ with answers PDF to practice test, MCQ questions: Satisfaction
and loyalty, cultivating customer relationships, building customer value, customer databases and databases marketing, maximizing
customer lifetime value, and total customer satisfaction. Solve Designing and Managing Services MCQ with answers PDF to
practice test, MCQ questions: Characteristics of services, customer expectations, customer needs, differentiating services, service
mix categories, services industries, and services marketing excellence. Solve Developing Marketing Strategies and Plans MCQ
with answers PDF to practice test, MCQ questions: Business unit strategic planning, corporate and division strategic planning,
customer service, diversification strategy, marketing and customer value, and marketing research process. Solve Developing
Pricing Strategies MCQ with answers PDF to practice test, MCQ questions: Geographical pricing, going rate pricing, initiating price
increases, markup price, price change, promotional pricing, setting price, target return pricing, value pricing, auction type pricing,
determinants of demand, differential pricing, discounts and allowances, and estimating costs. Solve Identifying Market Segments
and Targets MCQ with answers PDF to practice test, MCQ questions: Consumer market segmentation, consumer segmentation,
customer segmentation, bases for segmenting consumer markets, market targeting, marketing strategy, segmentation marketing,
and targeted marketing. Solve Integrated Marketing Channels MCQ with answers PDF to practice test, MCQ questions: Marketing
channels and value networks, marketing channels role, multi-channel marketing, channel design decision, channel levels, channel
members terms and responsibility, channels importance, major channel alternatives, SCM value networks, terms and
responsibilities of channel members, and types of conflicts. Solve Product Strategy Setting MCQ with answers PDF to practice
test, MCQ questions: Product characteristics and classifications, product hierarchy, product line length, product mix pricing, cobranding and ingredient branding, consumer goods classification, customer value hierarchy, industrial goods classification,
packaging and labeling, product and services differentiation, product systems and mixes, and services differentiation.
Strategic Marketing Management: Theory and Practice offers a systematic overview of the fundamentals of marketing theory,
defines the key principles of marketing management, and presents a value-based framework for developing viable market
offerings. The theory presented stems from the view of marketing as a value-creation process that is central to any business
enterprise. The discussion of marketing theory is complemented by a set of practical tools that enable managers to apply the
knowledge contained in the generalized frameworks to specific business problems and market opportunities. The information on
marketing theory and practice contained in this book is organized into eight major parts. The first part defines the essence of
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marketing as a business discipline and outlines an overarching framework for marketing management that serves as the
organizing principle for the information presented in the rest of the book. Specifically, we discuss the role of marketing
management as a value-creation process, the essentials of marketing strategy and tactics as the key components of a company’s
business model, and the process of developing an actionable marketing plan. Part Two focuses on understanding the market in
which a company operates. Specifically, we examine how consumers make choices and outline the main steps in the customer
decision journey that lead to the purchase of a company’s offerings. We further discuss the ways in which companies conduct
market research to gather market insights in order to make informed decisions and develop viable courses of action. Part Three
covers issues pertaining to the development of a marketing strategy that will guide the company’s tactical activities. Here we focus
on three fundamental aspects of a company’s marketing strategy: the identification of target customers, the development of a
customer value proposition, and the development of a value proposition for the company and its collaborators. The discussion of
the strategic aspects of marketing management includes an in-depth analysis of the key principles of creating market value in a
competitive context. The next three parts of the book focus on the marketing tactics, viewed as a process of designing,
communicating, and delivering value. Part Four describes how companies design their offerings and, specifically, how they
develop key aspects of their products, services, brands, prices, and incentives. In Part Five, we address the ways in which
companies manage their marketing communication and the role of personal selling as a means of persuading customers to
choose, purchase, and use a company’s offerings. Part Six explores the role of distribution channels in delivering the company’s
offerings to target customers by examining the value-delivery process both from a manufacturer’s and a retailer’s point of view.
The seventh part of the book focuses on the ways in which companies manage growth. Specifically, we discuss strategies used by
companies to gain and defend market position and, in this context, address the issues of pioneering advantage, managing sales
growth, and managing product lines. We further address the process of developing new market offerings and the ways in which
companies manage the relationship with their customers. The final part of this book presents a set of tools that illustrate the
practical application of marketing theory. Specifically, Part Eight delineates two workbooks: a workbook for segmenting the market
and identifying target customers and a workbook for developing the strategic and tactical components of a company’s business
model. This part also contains examples of two marketing plans—one dealing with the launch of a new offering and the other
focused on managing an existing offering.
Marketing management support systems are designed to make marketing managers more effective decision makers in this
electronic era. Developments in information technology have caused a marketing data explosion, but have also provided a
powerful set of tools that can transform this data into applicable marketing knowledge. Consequently, companies are making major
investments in such marketing decision aids. This book is the first comprehensive, systematic textbook on marketing management
support systems. The basic issue is the question of how to determine the most effective type of support for a given marketing
decision maker in a particular decision situation. The book takes a demand-oriented approach. Decision aids for marketing
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managers can only be effective if they match with the thinking and reasoning process of the decision makers who use them.
Consequently, the important questions addressed in this book are: how do marketing managers make decisions; how can
marketing management support systems help to overcome several (cognitive) limitations of human decision makers; and what is
the most appropriate type of management support system for assisting the problem-solving methods employed by a marketing
decision-maker?
Elsevier/Butterworth-Heinemann's 2006-2007 Official CIM Coursebook series offers you the complete package for exam success.
Comprising fully updated Coursebook texts that are revised annually and independently reviewed. The only coursebooks
recomended by CIM include free online access to the MarketingOnline learning interface offering everything you need to study for
your CIM qualification. Carefully structured to link directly to the CIM syllabus, this Coursebook is user-friendly, interactive and
relevant. Each Coursebook is accompanied by access to MARKETINGONLINE (www.marketingonline.co.uk), a unique online
learning resource designed specifically for CIM students, where you can: *Annotate, customise and create personally tailored
notes using the electronic version of the Coursebook *Search the Coursebook online for easy access to definitions and key
concepts *Access the glossary for a comprehensive list of marketing terms and their meanings * Written specially for the Marketing
Management in Practice module by leading experts in the field * The only coursebook fully endorsed by CIM * Contains past
examination papers and examiners' reports to enable you to practise what has been learned and help prepare for the exam
Each coursebook includes access to MARKETINGONLINE, where you can: * Annotate, customise and create personally tailored
notes using the electronic version of the coursebook * Receive regular tutorials on key topics * Search the coursebook online for
easy access to definitions and key concepts
This book is appropriate as a core textbook for Marketing Management in Post Graduate programmes including MBA. The text
provides right from the basics in Marketing to Analysis and Application of Strategic Tools in Marketing Management. CORE
FEATURESStructure : Six parts with 20 chaptersObjective: Make the readers to understand marketing theory & concepts and
prepare them as tomorrow's marketing managers, academicians etc.,Style: Simple and lucid style to understand theory and
concepts with live corporate examples.Focus: As core text book to post graduate students-MBA, M Com, M A, M Tech
etc.Delighting Features (Value Addition)V Each part underlies a specific objective.v Each chapter starts with a marketing profile of
leading corporate house with web address. This enables the reader to understand what is a corporate house, what are their
businesses, what are their marketing and operating philosophies,v Summary of each chapter makes the reader to grasp the
chapter contents with easy effort.v Each chapter has questions for discussion, preparing the students well for examination.v Each
chapter ends with practical exercises for critical analysis and thinking which makes the reader to think critically.v Case Studies
lead the reader to improve his/her analytical skills and practical knowledge.
Written in simple and conversational language.Main points are given in Bold Letters or in Boxes. Themes are easily
understandable, even to a lay-man.A good number of case studies are included and each chapter has been discussed in detail &
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discussed throughly.

Marketing Management by Dr. N. Mishra is a publication of the SBPD Publishing House, Agra. The book covers all major
topics of Marketing Management and helps the student understand all the basics and get a good command on the
subject.
Although marketing-related expenses are a significant portion of most organizations’ budgets, it is often frustrating for
those with budget oversight to get a clear picture of the returns on their marketing investment. This engaging book offers
practical ways for non-marketing managers and executives to measure and improve marketing returns. It gives you the
tools you need to be able to correctly assess the potential of your marketing and accurately evaluate the returns. You’ll
learn: Why market leaders achieve significantly greater returns on their marketing than others within their market. The 3
main reasons most marketing plans fail to live up to their potential, and the steps you must take to avoid these pitfalls.
How to evaluate your marketing investment’s likely ROI before you invest the money. When and how to assess the
financial returns of your marketing efforts. How well your own organization is performing in the management of its
marketing investments. The book includes: Case studies from companies of various sizes and in a cross-section of
industries, including not-for-profits 4 tests to use prior to the approval of a marketing budget A marketing performance
evaluation tool to assess and improve your organization’s marketing management
Marketing as a practice is facing unprecedented challenges: a changing media landscape, an increasingly complex
customer journey, innovative technologies, start-ups which disrupt traditional channels and a new generation of techsavvy clients. How should students and practitioners adapt to this shifting landscape and address the skills gap that
many of today's marketers face? Advanced Marketing Management prepares students for this new world of marketing.
Since traditional marketing approaches fail to provide convincing solutions to modern business realities, a new approach
is urgently needed if marketers are to regain trust within their organizations. Using contemporary examples, business
case studies and supporting pedagogy, Advanced Marketing Management will provide a critical exploration into the more
advanced aspects of marketing management, including the gap that exists between formal marketing literature and realworld practice, discussion of multidisciplinary tools, and the crucial evolution of the '4Ps'. Summarizing a large body of
literature and academic research on new developments, this book is the go-to guide for students, lecturers and
practitioners, wanting to succeed as modern marketers. Online resources include lecture slides and further questions for
group discussion.
MCQs Highlights - 1. Complete Units Cover Include All 10 Units Question Answer 2. 400 Practice Question Answer Each
Unit 3. Total 4000 + Practice Question Answer 4. Try to take all topics MCQ 5. Include Oriented & Most Expected
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Question Answer 6. As Per the New Updated Syllabus 7. All Question With Answer & Explanations For More Details Call
7310762592
Gain an understanding of the vibrant, challenging environment facing marketers today as Iacobucci’s MARKETING
MANAGEMENT, 6E presents an intriguing, guiding framework that clearly illustrates how core concepts fit together. This
updated and complete overview offers a captivating style and engaging presentation that you will actually enjoy reading.
Learn how to make meaningful decisions and construct useful, practical marketing plans to help companies succeed.
Revised chapters, updated explanations, new mini-cases and the latest examples depict global marketing, ethics and
social media marketing in action. This edition emphasizes the importance of theory with a framework that demonstrates
the interrelationship of marketing concepts and decisions. Leading cases from Harvard, Darden and Ivey further reinforce
the relevance of what you are learning and prepare you to apply the latest marketing management principles for business
success. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Focusing on the environment, market research, buyer behavior, cyber marketing, and positioning, this newly revised
edition based primarily on South African companies provides a comprehensive overview of marketing theory.
Marketing Management: The Big Picture organizes traditional Marketing Management theory and practice in a
conceptually appealing way. The use of well-known examples and consumer commercials throughout the content
ensures students will commit to memory and innovative method for structuring and solving marketing problems. The
framework constitutes a disciplined approach to connecting marking variables to each other, inextricably linking
marketing strategy concepts with their executional implications.
Marketing is both detailed and vague, with many complexities. This book provides new managers and leaders with a
foundation in the core issues of marketing: · An overview of marketing and marketing management · Creating a strategic
marketing plan · Performing market research · Creating and maintaining customer relationships and customer value
Marketing Management Essentials You Always Wanted To Know is part of the Self-Learning Management Series that
helps working professionals moving into management roles. The series addresses every aspect of business from HR to
finance, marketing, and operations. Each book includes fundamentals, important concepts, and well-known principles, as
well as practical applications of the subject matter.
Inspired by the American ed. of same title.
Elif Yolbulan Okan and Selcen Ozturkcan examine marketing opportunities, market potential, and standardization and
customization opportunities available within one of the fastest growing of the world's emerging economies—namely, the
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Turkish economy, which according to a recent PWC report could outstrip the Italian economy by 2030 in many areas.
This revised te×t includes coverage of electronic commerce, database marketing and research into direct and on-line
marketing.
This is a basic text in International Marketing, a major knowledge area for students of management studies. This book
attempts to make learning of the nuances of the subject easy and enjoyable for students. International trade, economic
free trade zones, embargoes on exports, and tariff and non-tariff barriers that the companies face overseas form a major
part of the book. In addition, the role of international organizations under the guidance of the United Nations has been
given its due importance.
In this book Mrs Maryam Ahmad presents questions and answers regarding major decisions Marketing Managers face in
their efforts to harmonise their organisational objectives capabilities and resources with market place needs and
opportunities. The book presents answers to various marketing issues and problems. Cases and examples illustrate
effective marketing principles, strategies and practices.
In The Modern World, Every Individual Indulges In Marketing Process In A Variety Of Forms And At All Places Be It
Buying Of Goods Or Services, Dealing With Customers, Applying For A Job, Joining A Club, Drinking Tea Or Offering
Coffee. In Fact, Marketing Is An Extensive Social And Managerial Process By Which Individuals And Groups Obtain
What They Need And Want Through Creating, Offering And Exchanging Products Of Value With Others. Keeping In View
The Increasing Importance Of Marketing, The Present Book A Practical Approach To Marketing Management Makes An
In-Depth Study Of Marketing Management And Aims To Provide For The Ambitious Students A Comfortable, Genuine
And Firm Grasp Of Key Concepts Of The Subject In A Pleasantly Lucid Style With A Minimum Of Jargon. The Main
Attraction Of The Book Is The Manner In Which The Fundamentals Of Marketing Have Been Explained So As To Enable
The Students Not Only To Acquire Theoretical Knowledge Of The Subject But Also To Apply Them When Needed In The
Real Time Marketing Situations.The Present Book Includes In Its Wide Spectrum All The Core Concepts Of Marketing
Relationship Between Exchange And Marketing; Dynamic Marketing Environment; Strategies Of Marketing Planning;
Marketing Research And Information Systems; Demand And Sales Forecasting; Market Segmentation, Differentiation
And Positioning; Branding And Packaging; Price Determination; Marketing Channels; Retailing And Franchising;
Advertising, Sales Promotion And Public Relations; Sales Management; Marketing In Service Sectors And International,
Industrial And Rural Marketing, To Name But A Few. The Book Explicitly Explains The Consumer Behaviour And Social
Responsibility Of Marketing And Analyses The Levels Of Competition Involved In Marketing.A Practical Approach To
Each Topic, Well-Illustrated With Rich Examples From The Indian Marketing Environment, Makes The Book Easily
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Accessible To The Average Readers. In Addition, Practical Case Studies And Analytical Questions As Well As Marketing
Quiz Provided At The End Of Each Chapter Would Help The Students Of The Management In Self-Study And SelfAssessment. The Book Would Be Highly Useful To The Corporate Executives And Entrepreneurs Besides The Students
And Teachers Of The Subject.
"This book provides a compelling collection of innovative mobile marketing thoughts and practices"--Provided by publisher.
Beginning of 21st century, there is various facet of marketing. The fundamental of marketing is utilized in every aspect. The marketing trends
are making the marketers assimilate the innovations into marketing realities. The definitive impact is seen in the market place. Today
companies are using the mode of application of innovations in product solution for the customer problems. Marketing is changed a lot from
1960’s. The fundamental topics such as segmentation, targeting, positioning still used by companies though there are new contemporary
trends in marketing. Service market has grown significantly in this liberalized economy. Customers look for experiences while consuming.
Customer lifestyle has changed substantially. New Indian customers graduating for nuclear family values, owning number of brands, having
shopping experiences in retail outlet, flying in Airline, watching movies in multiplexes, food in good restaurant, pleasant stay in good hotel and
health checkup in healthcare centers are becoming ices, properties, persons, places, events, information, ideas or organization is of interest
to everyone. Customer feedback is implemented by the companies. Even the companies are tracking how many customers are clicking on
what in webpage, and how many advertisements they are seeing. It makes marketers plan their market offerings. India's image now that it is
able to provide services for the products augurs well for the country. Every chapter in this book explains in detail about fundamentals,
challenges and contemporary issues. This book represents relevant topics for insightful marketing for the new century.
This textbook covers all the aspects of B2B marketing any marketer needs, be they student or professional. It's the only textbook to do so
from a global standpoint, giving them the best possible perspective on a market that is often (and more frequently) conducted within a global
environment. This new edition has been completely rewritten, and features expanded sections on globalisation and purchasing, plus brand
new sections on social media marketing and sustainability.
Elsevier/Butterworth-Heinemann’s 2005-2006 CIM Coursebook series offers you the complete package for exam success. Comprising fully
updated Coursebook texts that are revised annually, and free online access to the MarketingOnline learning interface, it offers everything you
need to study for your CIM qualification. Carefully structured to link directly to the CIM syllabus, this Coursebook is user-friendly, interactive
and relevant, ensuring it is the definitive companion to this year’s CIM marketing course. Each Coursebook is accompanied by access to
MARKETINGONLINE (www.marketingonline.co.uk), a unique online learning resource designed specifically for CIM students, where you can:
Annotate, customise and create personally tailored notes using the electronic version of the Coursebook Receive regular tutorials on key
topics from Marketing Knowledge Search the Coursebook online for easy access to definitions and key concepts Access the glossary for a
comprehensive list of marketing terms and their meanings
The economic liberalization and globalization, initiated a few decades ago, has played a key role in bringing drastic transformation in
business scenario. There has been a paradigm shift in the role played by top managers to keep their business rolling smoothly. The existing
and prospective managers are required to think strategically by carefully analyzing the business environment, both external and internal,
while extrapolating the trends before taking crucial decisions. The book Strategic Marketing Management has been written keeping in view
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the needs of Business Schools covering courses. Various models and theories have been explained with examples from appropriate
corporate scenario. Strategic Marketing Management is a field of management which provides strategic approaches to the challenges of
marketing. This book studies the concept of strategic marketing in a succinct manner so that even a beginner will be able to understand the
idea of strategic marketing easily. It will be highly useful to the students and teachers of Marketing Management. This book offers useful
information for students of management and for marketers from companies of all sizes.
reference book for NET/SET/Ph.D Entrance Test
This informative guide to marketing offers you a wealth of ideas for survivingand thrivingin the tough competition of health care today. You'll
learn about marketing approaches through a wide range of programsmarket segmentation, product line marketing, marketing physician
services, using PR, advertising, building patient loyalty, the hospital product mix, outcome marketing, & more. With Health Care Marketing
Management on hand, you'll have a guide to the most successful up-to-date strategies & techniques. You'll be able to sort through the
confusion surrounding health care marketingand select the right methods for your organization.

Marketing Communications Management: concepts and theories, cases and practice makes critical reflections on the
prime issues in integrated marketing communications and is designed to encourage the reader to stop and think about
key issues. The author takes a managerial approach to the subject and provides a set of frameworks that facilitate both
learning and teaching. A wide range of pedagogical features is included such as sample exam questions, 'stop points',
vignettes, and case studies, and a summary of key points concludes each chapter. Most organizations need some form
of marketing or corporate communications and this text is designed to service both practitioners and students
undertaking formal study. The author addresses strategic and critical issues that dovetail with the current interest in
marketing communications as reflected in the media, with particular emphasis given to advertising and sponsorship.
Each coursebook includes access to MARKETINGONLINE, where you can: * Annotate, customise and create personally
tailored notes using the electronic version of the coursebook * Receive regular tutorials on key topics * Search the
coursebook online for easy access to definitions and key concepts * Co-written by the CIM Examiner for the Strategic
Marketing Management module to guide you through the 2003-2004 syllabus. * Free online revision and course support
from www.marketingonline.co.uk. * Customise your learning, extend your knowledge and prepare for the examinations
with this complete package for course success.
Marketing Management Multiple Choice Questions and Answers (MCQs)Quiz & Practice Tests with Answer Key
(Marketing Management Worksheets & Quick Study Guide)Bushra Arshad
As interpretive research perspectives become increasingly influential in the social sciences, so it becomes increasingly
important for experienced researchers to familiarize themselves with the philosophical perspectives, data gathering
techniques and analytical methods derived from interpretive research. Examining these interpretive traditions, this
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informative book illustrates how they can be applied to research projects for first-time researchers in the fields of
management, marketing and consumer research. Topics covered include: choosing the topic gathering qualitative data
for interpretation themes and concepts of interpretive research semiotics, marketing and consumer research. In offering
practical examples drawn from existing studies and suggesting new topics for consideration, this book brings together
major themes of interpretive research within a valuable practical guide. Suitable both for first time researchers and those
with more experience, this is an ideal guide for anyone undertaking research in this area of study.
Carefully structured to link information directly to the CIM syllabus, this coursebook text offers a range of cases,
questions, activities, definitions and study tips to support and test your understanding of the theory. Each coursebook
includes access to Marketingonline.co.uk, where you can: annotate, customise and create personally tailored notes using
the electronic version of the coursebook; prepare yourself for the exam with self-test progress checklists and expert
revision exam checklists for each module; extend your knowledge with access to the e-library (eight marketing texts to
support and enhance your learning); take part in online discussions; search the coursebook online for easy access to
definitions and key concepts.
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