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Der Vergleich nationaler Spezifika des Controlling rückt zunehmend in den Fokus wissenschaftlichen Interesses, um den länderübergreifenden Transfer von Controllingpraktiken zur Erhöhung der
internationalen Wettbewerbsfähigkeit zu ermöglichen. Im Rahmen einer systematischen Gegenüberstellung des Controlling in Deutschland und Spanien wird in dieser Untersuchung nicht nur – wie in
bestehenden Studien – der Blick auf die Unternehmenspraxis gerichtet, sondern auch eine quantitative Analyse von Zeitschriftenartikeln deutscher und spanischer Controllingforscher als zentrales Output
wissenschaftlicher Arbeit vorgenommen. Somit wird eine integrierte Sichtweise auf Forschung und Praxis des Controlling in zwei der bedeutendsten und traditionell eng verflochtenen Volkswirtschaften
Europas angestrengt.?
For undergraduate or MBA-level managerial accounting courses.An essential tool for understanding how to make effective economic decisions.In today's troubled economy, it's important to show students
how managerial decisions can affect business costs.Introduction to Management Accounting helps to enhance students' ability to make effective economic decisions by encouraging them to understand the
inner-workings of the concepts, rather than solely focusing on technique memorization. Overall, this text describes both theory and common practices in a way that will help students produce information that's
useful in day-to-day decision-making.The fifth edition includes new and revised material on real-businesses and ethics.
Management Accounting is written for students in international Business Management study programs. It covers the widely applied syllabus of Cost Accounting and Management Accounting at universities on
bachelor's and master's level. The book is based on more than 20 years' academic teaching experience in Germany and at international universities in South Africa, Malaysia, China, the Netherlands and
South Korea. In this text book, the application of methods and instruments comes first. Management Accounting follows a case study based approach. All cases are taken from previous exam papers and
explained in detail. The text book starts with a case study of a manufacturing company and compares Financial Accounting to Management Accounting. It covers two point of views: (1) a General
Management view, with aspects of business planning, cost-volume-profit analysis, degree of operating leverage, mergers and cross-border acquisitions and risk valuation. (2) a Cost Accounting view with
Management Accounting systems, flexible budgeting, cost allocations, performance measurement and monitoring, reporting, calculation, manufacturing accounting (job order and process costing), activity
based costing and multi-level contribution margin Accounting. On the UVK website, numerous exam tasks and complete solutions thereto are available in English.
This book provides process costing; activity-based costing; cost-volume-profit; inventory; balanced scorecard; overhead application and analysis; budgeting; financial statement analysis; decentralization and
segment reporting.
MANAGERIAL ACCOUNTING, 7E shows readers how managerial accounting plays an essential role in helping today’s managers make effective business decisions for their companies. This edition has
been revised with an emphasis on showing students “Here’s How It’s Used.” This unique learning approach along with relevant examples encourages and enables students to develop a deeper
understanding of managerial accounting and its implications for business. Readers learn why managerial accounting is important, what it is, where managerial information comes from and how it is best used
to make strong business decisions. This edition even explores emerging topics of interest to today’s readers, such as sustainability, quality cost, lean accounting, international accounting, enterprise risk
management, and forensic and fraud accounting. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
This Global Edition has been edited to include enhancements making it more relevant to students outside the United States. An essential tool for understanding how to make effective economic decisions. In
today's troubled economy, it's important to show students how managerial decisions can affect business costs. Introduction to Management Accounting helps to enhance students' ability to make effective
economic decisions by encouraging them to understand the inner-workings of the concepts, rather than solely focusing on technique memorization. Overall, this text describes both theory and common
practices in a way that will help students produce information that's useful in day-to-day decision-making.
For courses in Introduction to Management Accounting This text helps students make the connection between managerial accounting concepts and the businesses they deal with everyday through strong
coverage and effective practice. By presenting actual accounting decisions made in companies like Target and J. Crew, the text's precise coverage of the core concepts engages students in the learning
process. MyAccountingLab for Managerial Accounting is an online homework, tutorial, and assessment program that truly engages students in learning. It helps students better prepare for class, quizzes, and
exams-resulting in better performance in the course-and provides educators with a dynamic set of tools for gauging individual and class progress. This program provides a better teaching and learning
experience-for you and your students. Here's how: *Personalized learning with MyAccountingLab-the online homework, tutorial and assessment program that helps students succeed in the classroom and
beyond. *Students see the connections between accounting concepts and the businesses they interact with everyday. *Students learn from the latest information on important topics in the field
This book is an adaptation of the successful US text Cost Management by Hilton, Maher and Selto, written specifically for an international audience.Major improvements include:Diverse and truly international
examples of organizations - Examples used throughout the book are from all over the world and represent manufacturing, retail, not-for-profit, and service firms in many different countries. Completely
restructured and rewritten text - The book has been rewritten, restructured and also shortened significantly to align content closer with international courses. Integral use of spreadsheets - Spreadsheet
software is used for explaining techniques and making applications more realistic. In depth research - Summaries of international research studies that address important cost management issues have been
updated and more references to recent research findings have been added. Intuitive explanation of accounting - The authors show directly how events impact the balance sheet and profit and loss account.

This eighth edition retains all of the classic features that have contributed to the book's success: clarity of expression, the focus on the accounting equation, student activities and real-life
commentaries running through each chapter, and the inclusion of the Safe and Sure Annual Report as an example of a listed company. Written by an expert teacher in Accounting, the eighth
edition of this well-respected text retains all the features that have contributed to the book's popularity: focus on the accounting equation, an even greater range of student activities throughout
each chapter, a clear and accessible writing style, and extensive use of real-world case studies. With a strong emphasis on the 2018 Conceptual Framework of the International Accounting
Standards Board, Financial & Management Accounting: An Introduction guides students in understanding the `why' and not just the `what' of financial and management accounting. Key
features: Definitions and terminology are aligned with the 2018 IASB Conceptual Framework Fully up-to-date with the International Financial Reporting Standards (IFRS) New case studies
giving examples from real-world companies Activities aligned to each section of a chapter to encourage students to explore and consider issues from different angles Expanded for this edition,
experience-driven conversations between two managers are included throughout, updated with an even more practical emphasis Coverage on fair value throughout Exploration of the
Strategic Report and Directors' Report Focuses on specific knowledge outcomes, with end-of-chapter self-evaluation Questions are graded according to difficulty to test student understanding
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Financial & Management Accounting: An Introduction is a core textbook for undergraduates on Business Studies degrees, undergraduates on Accounting courses, students studying
accounting for MBA and postgraduate courses, and professional courses where accounting is introduced for the first time. Visit www.pearsoned.co.uk/weetman for a suite of resources to
accompany this textbook, including: A companion website for students, containing multiple choice questions to enable you to test your knowledge A complete solutions guide for lecturers
PowerPoint slides for each chapter for lecturers.
Advanced Management Accounting
This book is an essential guide to understanding how managers in China and Southeast Asia make effective economic decisions. In today's competitive global economy, it's vital to grasp how
the most dynamic part of Asia is employing accounting tools in actual practice. The carefully crafted empirical studies presented here demonstrate the application of management accounting
concepts in a variety of economic scenarios. Overall, these comparative investigations describe theory and common practices in a way that yields insights for both strategic and day-to-day
problem solving. Accordingly, Management Accounting in China and Southeast Asia will interest graduate students, professional practitioners, and researchers in accounting, management,
and finance.
We are pleased to present this Global Edition, which has been developed specifically to acquaint students of business with the fundamental tools of managerial accounting and to promote
their understanding of the dramatic ways in which business is changing. The emphasis is on teaching students to use accounting information to best manage an organization. Each chapter is
written around a realistic business or focus company that guides the reader through the topics of that chapter. There is significant coverage of contemporary topics such as activity-based
costing, target costing, the value chain, customer profitability analysis, and throughput costing while also including traditional topics such as job-order costing, budgeting, and performance
evaluation. Many of the real-world examples in the Management Accounting Practice boxes have been revised and updated to make them more current and several new examples have been
added. This Global Edition has been adapted to meet the needs of courses outside the United States and does not align with the instructor and student resources available with the U.S.
edition.
This book is an adaptation of the successful US text "Cost Management" by Hilton, Maher and Selto, written specifically for an international audience. Major improvements include: Diverse
and truly international examples of organizations - Examples used throughout the book are from all over the world and represent manufacturing, retail, not-for-profit, and service firms in many
different countries. Completely restructured and rewritten text - The book has been rewritten, restructured and also shortened significantly to align content closer with international courses.
Integral use of spreadsheets - Spreadsheet software is used for explaining techniques and making applications more realistic. In depth research - Summaries of international research studies
that address important cost management issues have been updated and more references to recent research findings have been added. Intuitive explanation of accounting - The authors show
directly how events impact the balance sheet and profit and loss account
For upper level undergraduate and MBA Management Accounting courses. An approach to management accounting from the perspective of a business manager. Atkinson presents state-ofthe-art thinking on all of the major topics in management accounting including activity-based management, the Balanced Scorecard, target costing, and management control system design.
This title is a Pearson Global Edition. The Editorial team at Pearson has worked closely with educators around the world to include content which is especially relevant to students outside the
United States.
Sebastian Goes analysiert die Anforderungen an ein entscheidungsorientiertes Management Accounting von Stromnetzbetreibern und leitet konzeptionelle Empfehlungen zur Gestaltung der
Kosten- und Erlösrechnung als wesentlichem Instrument des Management Accounting ab.
Suitable for upper level advanced management or cost accounting courses at the undergraduate or MBA/graduate level. Assumes knowledge of management and/or cost accounting. This text
provides leading-edge treatment of innovative management accounting issues used by major companies throughout the world. Takes a systematic management- oriented approach to
advanced management topics. Each chapter is accompanied by cases to illustrate the concepts discussed.

Pooling the expertise of leading researchers Issues in Management Accounting critically explores a broad range of issues in a concise, digestible style. Both students and
practitioners specialising in this area will find this book an essential guide to the many developments affecting management accounting theory and practice.
Horngren's Cost Accounting defines the cost accounting market and continues to innovate today by consistently integrating the most current practice and theory into the text. This
acclaimed, market-leading text emphasizes the basic theme of "different costs for different purposes," and reaches beyond cost accounting procedures to consider concepts,
analyses, and management. The 16th Edition incorporates the latest research and most up-to-date thinking into all relevant chapters, so that students are prepared for the
rewards and challenges they will face in the professional cost accounting world of today and tomorrow. (Quelle: www.pearson.com).
The emphasis of Managerial Accounting, 9th edition is on teaching students to use accounting information to best manage an organization. In a practice Hilton pioneered in the
first edition, each chapter is written around a realistic business or focus company that guides the reader through the topics of that chapter. Known for balanced examples of
Service, Retail, Nonprofit and Manufacturing companies, Hilton offers a clear, engaging writing style that has been praised by instructors and students alike. As in previous
editions, there is significant coverage of contemporary topics such as activity-based costing, target costing, the value chain, customer profitability analysis, and throughput costing
while also including traditional topics such as job-order costing, budgeting and performance evaluation.
Die in diesem Band vorgelegten Beiträge verorten das Controlling im Spannungsfeld von Digitalisierung und Nachhaltigkeit aus konzeptioneller und empirischer Perspektive: In
Anbetracht aktueller weitreichender Veränderungen sieht sich das Controlling mit einer Vielzahl von Anwendungsfeldern konfrontiert, die nicht nur die Controller-Rolle
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maßgeblich verändern, sondern auch Familienunternehmen und Klein- und Mittelunternehmen vor besondere Herausforderungen stellen. Dieser vielschichtigen Problemlage
wird der Band mit einem klaren Wissenschafts- und Praxisbezug gerecht: Empirische Befunde qualitativer und quantitativer Art werden theoretisch fundiert dargelegt sowie durch
praktische Beispiele, Fallstudien und Praxisempfehlungen ergänzt.
Discover the ever-changing nature of cost management as the relevant and student-friendly INTRODUCTION TO COST ACCOUNTING, International Edition by Mowen/Hansen
takes you through relevant topics such as lean accounting and the technological aspects of cost accounting. The unique Cornerstones learning approach will guide you through
the equations step-by-step, helping you complete your homework and deepening your understanding of core cost management concepts!
This multipack consists of Horngren: Introduction to Management Accounting Chapters 1-14 Pearson International Edition 13th Edition (ISBN 0131273086) and Horngren:
Introduction to Financial Accounting International Edition 8th Edition (ISBN 0130423629) For courses in Introduction to Management Accounting. Get refreshed with
Horngren/Sundem/Stratton's Introduction to Management Accounting, 13th Edition. This best-selling text offers a relevant, real-world decision-making approach to management
accounting. Students develop a solid understanding of costs and cost behavior and the use of cost information for planning and control decisions, not just inventory valuation. An
exceptionally strong pedagogy and supplements package and flexible structureprovide instructors with great latitude in choosing various combinations of breadth and depth,
theory and procedures, simplicity and complexity. Introduction to Financial Accounting, Eighth Edition. This best-selling text offers a relevant, conceptual approach to financial
accounting. Students learn how to evaluate and analyze a typical corporate annual report and to use accounting as a tool in understanding business. structure provide instructors
with great latitude in choosing various combinations of breadth and depth, theory and procedures, simplicity and complexity. The Eighth Edition now includes: student-oriented
real-world company examples such as Cisco, Nantucket Nectars, Teva ; new Cognitive Exercises and Business First boxes; new on-line courses and step-by-step tutorials on the
leading professional software packages; and new CD-ROM series, Mastering Accounting.
This book sheds light on the interpenetration process between practice and theory of "Japanese management accounting" by using historical methods. Japanese management
accounting can be characterized by the fact that it not only emphasizes the management of entities, such as JIT, and kaizen activities both in the company but also suppliers.
There is considerable national variation in the professionalization and status of the management accountant. Although researchers from different countries have contributed to
our knowledge about tasks and roles, we have limited insights into the development, education, and socio-cultural influences in different countries and surprisingly little is known
about the local and national contexts in which these roles are learned and performed. This book bridges this research gap using two complementary perspectives. The first part
explores management accountants in a range of different national contexts, providing information about country-specific historical developments and educational standards as
well as specific roles and tasks. The second part focusses on important global developments that will increasingly impact management accountants in the future, such as
sustainability, the financial crisis, technology and changing roles. By combining local context with a global overview, this insightful volume provides an agenda for future research
which will be of great interest to scholars and advanced students in management accounting throughout the world.
For courses in Introduction to Management Accounting. Get refreshed with Horngren/Sundem/Stratton's Introduction to Management Accounting, Twelfth Edition. This best-selling text offers a relevant, realworld decision-making approach to management accounting. Students develop a solid understanding of costs and cost behavior and the use of cost information for planning and control decisions, not just
inventory valuation. An exceptionally strong pedagogy and supplements package and flexible structure provide instructors with great latitude in choosing various combinations of breadth and depth, theory
and procedures, simplicity and complexity. The Twelfth Edition now includes student-oriented real-world company examples such as Nantucket Nectars and McDonalds; new "Cognitive Exercises" and
"Business First" boxes, new on-line courses and tutorial software package resources, and a new CD-ROM series, "Mastering Accounting."
Die Autorin untersucht, welche Kenntnisse chinesische Manager über westliche Management-Accounting-Instrumente haben, welche Instrumente sie anwenden und wie zufrieden sie damit sind. Die Studie
veranschaulicht auch die Anwendungsschwierigkeiten mit den Instrumenten in chinesischen Unternehmen und gibt Einblick in den geschätzten Erfolg durch die Anwendung der Instrumente. Zum ersten Mal
wurde die nationale chinesische Kultur als Einflussfaktor in Betracht gezogen und ihre Auswirkung auf die Anwendung der Management-Accounting-Instrumente verdeutlicht. Das Buch bietet mit dem eher
wenig erschlossenen Forschungsgegenstand chinesischer Unternehmen eine rare und bereichernde Fundgrube.
The book provides comprehensive coverage of the course-content requirements of the students appearing in the paper 'Management Accounting' at the B.Com, M.Com, BBA, and MBA Examinations of
different Indian Universities. The book has been divided into THREE Convenient Sections. Each section covers a different aspect of 'Management Accounting' with the subject divided into chapters covering
different topics systematically and concisely. The unique features of this book lie in its simplicity of style and systematic presentation of theory and graded practical illustrations which have made it userfriendly mainly for the students. This book's other main strengths are exhaustive text plentiful illustrative examples and end-of-the-chapter exercises with answers. NEW FEATURES IN THIS EDITION
Updated position regarding, IFRSs and steps for their convergence in India. Certain new concepts viz. Target Costing, Kaizen Costing, and Balanced Scorecard have been incorporated in Chapter 3 (Section
A) and Appendix 1 of the book. Schedule III regarding the presentation of financial statements as per the Companies Act, 2013 has been incorporated as Appendix 5 to the book.
With its easy-to-understand presentation and hands-on learning approach, MANAGERIAL ACCOUNTING: A FOCUS ON ETHICAL DECISION MAKING gives you everything you need to know as you face
the challenges and rewards of the business world. The authors use realistic companies and real issues to clearly illustrate concepts without getting into complex, extraneous data that can be confusing. An
innovative and easy-to-learn four-step problem-solving methodology gives you a proven decision-making framework that will help you define the problem, identify the objectives, analyze available options, and
select the best solution. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
This custom edition is published for CQ University. It consists of numerous chapters from Horngren's Cost Accounting: A Managerial Emphasis, Global Edition.
For courses in Introduction to Management Accounting This text helps students make the connection between managerial accounting concepts and the businesses they deal with everyday through strong
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coverage and effective practice. By presenting actual accounting decisions made in companies like Target and J. Crew, the text’s precise coverage of the core concepts engages students in the learning
process. MyAccountingLab for Managerial Accounting is an online homework, tutorial, and assessment program that truly engages students in learning. It helps students better prepare for class, quizzes, and
exams–resulting in better performance in the course–and provides educators with a dynamic set of tools for gauging individual and class progress. This program provides a better teaching and learning
experience–for you and your students. Here’s how: Personalized learning with MyAccountingLab–the online homework, tutorial and assessment program that helps students succeed in the classroom and
beyond. Students see the connections between accounting concepts and the businesses they interact with everyday. Students learn from the latest information on important topics in the field
This multipack consists of Atkinson: Management Accounting Pearson International Edition 4th Edition (ISBN 0131230263) and Young: Reading Management Accounting 4th Edition (ISBN 0131422154).
Each of the books authors is both a scholar and a top consultant for Fortune 500 and smaller companies. As a result, they have a unique focus: to help readers better understand management accounting
topics, research, and issues from the perspective of a business manager. KEY TOPICS A twelve chapter organization and framework addresses the needs of future business managers--specifically, how to
interpret and use accounting information to make good decisions. The book answers many pertinent questions: What defines the nature, focus, and scope of management accounting? What determines the
cost of products or customers? How do costs change over the products life cycle? What approaches do managers use to compute the costs of their products and services? How can we use cost for planning
and decision-making purposes? How can we use revenue and cost information for capacity planning and profit planning and evaluation purposes? design, and how does cost information inform the process of
control? MARKET: For management accountants, cost system designers, incentive compensation system designers, and balanced scorecard implementers. Reading Management Accounting contains thirtynine recent business press and academic articles--all representing state-of-the-art thinking and examples on a wide variety of management accounting topics in many types of service and manufacturing
contexts. The articles parallel the contents of Management Accounting 4/e (Atkinson, et al.), but can be used with any core management and cost accounting text. Grids in the Instructors Manual help
correlate the readings to many popular texts.
Management accounting has been the basic toolbox in business administration for decades. Today it is an integral part of all curricula in business education and no student can afford not to be familiar with its
basic concepts and instruments. At the same time, business in general, and management accounting in particular, is becoming more and more international. English clearly has evolved as the "lingua franca"
of international business. Academics, students as well as practitioners exchange their views and ideas, discuss concepts and communicate with each other in English. This is certainly also true for
management accounting and control. Management Accounting is becoming more and more international. ?Management Accounting and Control? is a new textbook in English covering concepts and
instruments of management accounting at an introductory level (primarily at the Bachelor level, but also suited for general management and MBA courses due to a strong focus on practical relevance). This
textbook covers all topics that are relevant in management accounting in business organizations that are typically covered in German and Central European Bachelor courses on management accounting and
control. After a general introduction to the field of management accounting and control the book discusses cost management as an extension of cost accounting. Typical cost management instruments such
as target costing, life cycle costing and process-based costing approaches are explained in detail. Differences between Anglo-American activity-based costing (ABC) and German process-based costing are
highlighted. The book then turns to an extensive discussion of planning and budgeting tasks in management accounting with a strong focus on the practical application of the topic such as developing a
budget in practice. Another chapter is dedicated to a comparison of traditional budgeting with modern /alternative budgeting approaches. A major part of the book is dedicated to the broad area of
performance management. The relevance of financial statement information for performance management purposes is discussed in detail. In addition, the most widely spread financial performance indicators
are illustrated using real-world examples. The book also includes detailed content on value-based management control concepts. In a consecutive chapter, performance measurement is linked with strategy
while extensively discussing the Balanced Scorecard as a key tool in strategic performance management. The remaining parts of the book deal with management reporting as one of the main operative tasks
in management accounting practice. The book closes with insight into new fields and developments that currently influence management accounting practices and research and promise to play an
increasingly important role in the future.

For MBA-level managerial accounting courses. This Global Edition has been edited to include enhancements making it more relevant to students outside the United States An essential tool for
understanding how to make effective economic decisions. In today’s troubled economy, it’s important to show students how managerial decisions can affect business costs. Introduction to
Management Accounting helps to enhance students’ ability to make effective economic decisions by encouraging them to understand the inner-workings of the concepts, rather than solely
focusing on technique memorization. Overall, this text describes both theory and common practices in a way that will help students produce information that’s useful in day-to-day decisionmaking.
An approach to management accounting from the perspective of a business manager. "Management Accounting: Information for Decision-Making and Strategy Execution" explains how
business managers can estimate and manage the cost and profitability of their products and customers. This text also covers how managers use financial and nonfinancial information to
improve processes, design and develop new products, and motivate employee performance.
A supplementary reader for all levels of Cost and Management Accounting courses. This reader contains thirty-nine recent business press and academic articles all representing state-of-theart thinking and examples on a wide variety of management accounting topics in many types of service and manufacturing contexts. The articles parallel the contents of Management
Accounting 3/e (Atkinson, et al.), but can be used with any core management and cost accounting text. While this book can be used to supplement any management or cost accounting text,
the readings have been designed to accompany Anthony Atkinson, Rajiv Banker, R. S. Kaplan and S. Mark Young's textbook, Management Accounting, 3rd Edition (Prentice Hall, 2001). In
addition, the Instructor's Manual keys the readings to other textbooks so that the casebook can also be used with these entries.
Needles/Powers/Crosson's FINANCIAL AND MANAGERIAL ACCOUNTING, 10e, International Edition continuously evolves to meet the needs of today's learner. This edition's new structure
is based on research about how to deliver content to students and how to mirror the way instructors have told us they teach. The authors have organized this edition into a new three-section
approach:1. The CONCEPTS section focuses on the overarching accounting concepts that require consistent reiteration throughout the course.2. The ACCOUNTING APPLICATIONS section
helps students apply the accounting procedures with features such as "Apply It!" and a new transaction analysis model.3. The BUSINESS APPLICATIONS section illustrates how concepts
and procedures are used to make real-world business decisions.As students walk through the new three-section approach, they gain extra practice with new corresponding TriLevel Problems
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within CengageNOW. These problems mirror the three sections in each chapter—Concepts, Accounting Applications, and Business Applications—to foster a complete understanding of each
section.These substantial changes make students more efficient learners and prepare them to face a business world that is increasingly complicated by ethical issues, globalization, and
technology.
Go undercover and explore how finance theory works in practice with Corporate Financial Management, fourth edition. Find out how financial decisions are made within a firm, how projects
are appraised to make investment decisions, how to evaluate risk and return, where to raise finance from and how, ultimately, to create value.
For undergraduate or MBA-level managerial accounting courses. An essential tool for understanding how to make effective economic decisions. In today's troubled economy, it's important to
show students how managerial decisions can affect business costs.Introduction to Management Accounting helps to enhance students' ability to make effective economic decisions by
encouraging them to understand the inner-workings of the concepts, rather than solely focusing on technique memorization. Overall, this text describes both theory and common practices in a
way that will help students produce information that's useful in day-to-day decision-making. The fifth edition includes new and revised material on real-businesses and ethics.
For MBA-level managerial accounting courses. An essential tool for understanding how to make effective economicdecisions. In today's troubled economy, it's important to show students
howmanagerial decisions can affect business costs. Introduction toManagement Accounting helps to enhance students' ability to makeeffective economic decisions by encouraging them to
understand theinner-workings of the concepts, rather than solely focusing on techniquememorization. Overall, this text describes both theory and common practices ina way that will help
students produce information that's useful in day-to-daydecision-making.
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