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This textbook provides a lively introduction to the fast-paced and multi-faceted discipline of social media management
with international examples and perspectives. Aside from focusing on practical application of marketing strategy, the
textbook also takes students through the process of strategy development, ethical and accurate content curation, and
strategy implementation, through detailed explanations of content creation. Combining theory and practice, Strategic
Social Media Management teaches students how to take a strategic approach to social media from an organisational and
business perspective, and how to measure results. Richly supported by robust and engaging pedagogy and cases in
each chapter, it integrates perspectives from public relations, marketing and advertising, and examines key topics such
as risk, ethics, privacy, consent, copyright issues, and crises management. It also provides dedicated coverage of
content strategy and campaign planning and execution. Reflecting the demands of contemporary practice, advice on selfcare for social media management is also offered, helping to protect people in this emerging profession from the
negativity that they can experience online when managing an organisation’s social media presence. After reading this
textbook, students will be able to develop a social media strategy, curate accurate and relevant content, and create
engaging social media content that tells compelling stories, connects with target audiences and supports strategic goals
and objectives. This is an ideal textbook for students studying social media strategy, marketing and management at
undergraduate level. It will also be essential reading for marketing, public relations, advertising and communications
professionals looking to hone their social media skills and strategies.
During the second half of the twentieth century, development in the Asia-Pacific region has been dominated by
industrialization. However, at the beginning of the twenty-first century, services, in particular, finance, information and
creative services, have become deeply embedded in the processes of urban growth. In Asia-Pacific the rise of service
industries has lead to national modernization programmes and globalization strategies. Services are also driving change
in the internal form of city regions and are being actively deployed as instruments of metropolitan reconfiguration and
land use changes. These changes have created problems such as social polarization and the displacement of traditional
industries and residential districts. Also, there are tensions between local and global processes in the development of
service industries, and between the imperatives of competitive advantage and sustainable development. Service
Industries and Asia Pacific Cities brings together a multi-disciplinary team of experts to explore and illustrate the
theoretical, conceptual and practical issues arising from the transformation of Asia-Pacific cities by service industries.
Das 19. war das europäische, das 20. das amerikanische Jahrhundert – und das 21. wird das asiatische Jahrhundert
sein. Asien heißt heute: viereinhalb Milliarden Menschen, zwei Drittel der Megacitys unseres Planeten, zwei Drittel des
weltweiten Wirtschaftswachstums, Tendenz weiter steigend. Die Verschiebung der globalen Machtverhältnisse wird die
Welt verändern und, wo es nicht schon so weit ist, bald alle Bereiche unseres Lebens beeinflussen. Dennoch haben wir,
wie Parag Khanna zeigt, weder eine Vorstellung davon, was das konkret für uns bedeutet, noch kennen wir überhaupt
diesen riesigen, vielfältigen Kontinent, der nicht nur aus China und Japan besteht – es sind nicht zuletzt die
technologisch längst führenden Länder Südostasiens, etwa Indonesien oder Singapur, von denen wesentliche Impulse
ausgehen werden. Parag Khanna schildert, wie sich die Welt gegenwärtig neu ordnet und was uns im asiatischen
Jahrhundert erwartet. Deutschland und Europa müssen ihre Chancen erkennen und nutzen, und das nicht nur
wirtschaftlich. Auf längere Sicht geht es um eine kulturelle und politische Synthese von West und Ost: von Liberalismus
und Holismus, Demokratie und Technokratie. Es ist diese beeindruckende Weitsicht, die das Buch zu einem großen
geopolitischen Wurf macht.
Birgit Kuhles präsentiert eine umfangreiche kulturorientierte Analyse des spezifischen Umfeldes und der Interaktionen
westlicher Banken in den Ländern Singapur, Malaysia und Vietnam, leitet interkulturelle Erfolgsfaktoren ab und formuliert
strategische und operative Handlungsempfehlungen.
The rise of the Japanese multinational company (JMNC) marked, from the 1980s onwards, an historic change in the
structure and in the dynamics of the international economy. For the first time, businesses from a non-Western nation
established a competitive global presence, and they did so by bringing their advanced products and management
systems to the developed economies of Europe and North America. In the last 30 years, our interpretations of JMNCs
have undergone a series of revisions. Korean firms followed JMNCs in the 1990s and the Chinese likewise in the 2000s.
A seeming decline in JMNC competitiveness and developments in the structure of the international economy challenged
a business model of parental company direction, control and capabilities. Both trends asked questions about how
Japanese subsidiaries should operate in global production chains increasingly reliant on contracting out and off-shoring,
and how JMNCs might engage more in strategic cooperation and empower subsidiary decision-making. The contributors
to this volume consider a wide range of relevant issues: they demonstrate the long-term evolution of JMNCs; they
compare the experience of JMNCs with firms from the other two major Asia Pacific economies, Korea and China; they
evaluate the applicability of established foreign direct investment (FDI) theory to MNCs from Japan and the Asia Pacific;
and they reflect on the internal organization of JMNCs at the global, national and subnational level. This book was
originally published as a special issue of Asia Pacific Business Review.
Global Business TodayAsia Pacific EditionGlobal Business TodayAn Asia-Pacific PerspectiveMcGraw-Hill Higher
Education
Discover success in global business today with the most strategic approach to international business topics and unique
coverage not found in other books. Written by renowned international instructor and author Mike Peng, GLOBAL
BUSINESS is the first truly global business book to answer the big question, What determines the success and failure of
firms around the globe? This edition blends both an institutional-based view and resource-based view throughout every
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chapter for an unparalleled continuity in the learning process. The book combines an inviting, conversational style with
the latest research and examples throughout every chapter. A comprehensive set of cases from Mike Peng and other
respected international experts examine how companies throughout the world have expanded globally. All-new video
cases, world maps, and unique global debate sections help readers view business challenges from a truly global
perspective. Available with InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Discover success in global business today with the most strategic approach to international business topics and unique
coverage not found in other books. GLOBAL BUSINESS, 4th Edition, is the first global business book that answers the
big question, What determines the success and failure of firms around the globe? Globally renowned scholar and author
Mike Peng integrates both an institution-based view and resource-based view throughout every chapter, bringing an
unparalleled continuity and strategic approach to the learning process. The book combines an inviting, conversational
style with the latest research and examples that reflect the most recent global developments. A wealth of business cases
from Mike Peng and other respected international experts delve into how companies throughout the world have
expanded globally. All-new video cases that cover every chapter's opening case and closing case, world maps that
connect geography and culture to business decisions, and unique global debate sections that draw you into cutting-edge
international discussions help you learn to think independently and view business challenges from a truly global
perspective. With GLOBAL BUSINESS, 4th Edition, you view business through the eyes of a true world citizen and gain
the understanding you need to become an effective manager within today's global business landscape. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.
The choice of foreign operation methods, whether they are used singly or in combination, is a critical question for
internationalising companies. This thoroughly updated edition of a successful text provides comprehensive coverage of
the main tools companies use in seeking to penetrate foreign markets – covering investment, exporting and contractual
arrangements such as franchising and management contracts. An important feature of this book is its thorough overview
of theoretical and strategic perspectives such as mode packaging, mode switching and mode flexibility and will be
invaluable for final year undergraduate and postgraduate students.
This book is an essential guide for anyone who wishes to develop successful business communication. It provides
authentic and memorable workplace scenarios where learners become English communicators when solving authentic
problems doing business together. The book aims to help learners: Use authentic workplace materials to solve problems
using English Understand how language can be used as a lingua franca effectively when communicating Understand
how intertextuality between shared spoken and written texts drives communication Improve communicative performance
in spoken and written texts Become familiar with the communication realities of workplaces that are becoming
increasingly technology driven and globalised This book will help learners become better equipped with communication
strategies through its real life applicable and skills-based examples and will be a useful reference in the digital age.
This title was first published in 2000: An investigation of the issue of financial markets interdependence or integration
through the application of recently developed and powerful techniques in time series econometrics. The text provides
coverage of theoretical analysis and applications in the context of the Asia-Pacific region.
This book introduces trends and developments in the area of mobile technology and business in the Asia Pacific region –
an area which has emerged as a hotbed for not only much economic development generally, but also the mobile
revolution that is sweeping through the globe. Although mobile technology did not originate in the region, over the last
decade mobile and wireless technologies and services have rapidly grown in this area. Some companies from this area
are taking the leading roles in many aspects of industry (hardware, software and service) and international standard
setting organizations as well. The book presents 12 in-depth case studies written by specialists covering many countries
in the region in order to provide an evolutionary perspective on mobile technology and business. The book offers both
macro-level public policy implications and firm-level strategy for this emerging technology. In-depth case studies of
countries written by specialists, including Australia, China, Hong Kong, India, Indonesia, Japan, Korea, Malaysia, New
Zealand, Singapore, Taiwan and Thailand An overview of the emerging trends in both technology and business related to
mobile technology in the Asia-Pacific region A comprehensive survey of the mobile business markets in the region
This book examines the directions in which various structures and processes of management and business are moving in
South East Asia, covering Indonesia, Malaysia, Thailand and Vietnam. It aims to update previous works in the field
covering management and business in these countries. It goes on to deal with a wide variety of themes and issues,
functional and practice areas, sectors and organisational types. Many key sectors are also covered, such as finance,
retailing, telecoms, etc. The types or organisations covered range from multinational companies to state-owned
enterprises. The contributors cover current and ongoing developments of these themes, particularly in the context of
globalization. The book also addresses the future directions management may be moving in this important part of the
international economy. The authors are all experts in their fields and are all based in universities and business schools in
the region, within the respective countries involved. The work is aimed at undergraduate and postgraduate students in
business administration especially those on MBA programmes, development economics, management studies and
related fields, as well as lecturers in those subjects and researchers in the field. This book was published as a special
issue of Asia Pacific Business Review.
This book discusses the impact of government policy, other institutional arrangements, organizational practices,
collective and individual behaviour, on things of importance to many of us: work, employment, pay, work environments,
learning, participation and voice. It is a unique volume of insights from leading researchers and research centres.
International political economy (IPE) is a highly complex discipline, drawing not only from the fields of politics and
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economics, but also those as varied as philosophy, history and anthropology. Now widely accepted as a key dimension
to contemporary world affairs, it is no longer possible to talk about international relations without talking about production
and distribution, finance and investment, as well as consumption and trade. To ensure that our understanding of these
topics is relevant to today's world, there is a constant need to revisit and challenge what is known about these topics.
Besides being a comprehensive account of international political economy for academic study, this extensive collection
also highlights salient issues that scholars, analysts and state leaders are most concerned with in today's world. Amongst
these are issues concerning the rise of China and India as new economic superpowers, stability in the EU's political
economy, the viability of the existing multilateral system of global trade, recent financial crises, as well as the impact of
globalisation and marketisation on the world's workers and our physical environment. With contributions from prominent
academics such as Susan K Sell (George Washington University, D.C.) and Geoffrey Blainey (Professor Emeritus,
University of Melbourne), this volume makes for both a stimulating and thought-provoking read.
Created through a student-tested, faculty-approved review process, *GLOBAL, 2E* is an engaging and accessible
solution to accommodate the diverse lifestyles of today's learners. Introduce students to success in global business today
with strategic approach and unique coverage found in *GLOBAL, 2E*. Written by renowned international instructor,
author, and consultant Mike Peng, *GLOBAL, 2E* is the first truly global business book to answer the big question, What
determines the success and failure of firms around the globe? This edition blends both an institutional-based view and
resource-based view throughout every chapter for an unparalleled continuity in the learning process. The book combines
an inviting, conversational style with the latest research and examples throughout every chapter, including the impact on
global business made by Japan's recent triple disaster and the escalating violence in Libya. A comprehensive set of
cases from Mike Peng and other respected international experts examine how companies throughout the world, including
South Africa's SABMiller, China's Pearl River, and India's Tata Motors, have expanded globally. All-new video cases,
world maps, and unique global debate sections that draw students into cutting-edge discussions help readers view
business challenges from a truly global perspective. GLOBAL, 2E's comprehensive package, including the CourseMate
course management system, helps you teach students to become savvy, effective managers within today's global
business landscape. Important Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
This text has a world-wide orientation with emphasis on the strategic issues that impact the operation of global business in our
region. There is tight and integrated flow between chapters, with strong focus on managerial implications.
An introduction to international business that emphasizes environmental factors, this text provides concise coverage of key global
issues, including the cultural context for global business, cross-border trade and investment, the global monetary system and
competition in the global environment. It is fully updated to 2002.
Globalization has been under extreme pressure in the wake of the financial crisis. Multinational firms are weighing the costs and
benefits of international scale and scope, and are increasingly under pressure to hire local, to source local, and to pay taxes
domestically. At the same time global competitive pressures have intensified. This book reviews international business practices
from the multinational firm perspective, and provides pathways forward concerning competitiveness and sustainability in global
markets. What sets this book apart from others is that the benefits and pitfalls of globalization are addressed. Chapter coverage
focuses on the functional areas of the business and how they are impacted by international expansion. Practical case studies
supplement chapter coverage and highlight both positive and negative developments in the global business arena. Readers
should expect to be challenged on what will be the limits of the multinational firm in the future, and how multinational firms can
continue to prosper while at the same time adhere to sustainable business initiatives. Equally useful to both undergraduate and
graduate students of international business as well as professional development programs, Global Business: Competitiveness and
Sustainability provides a necessary tonic for dealing with today’s troubled seas of globalization.
The author presents substantial case studies of the effect of the abolition of quotas on global trade in this sector. Concentrating
mainly on China and Pakistan but also examining India, Indonesia, Vietnam, and seven other Asian T&C manufacturing countries,
he contrasts post-abolition reality with pre-abolition predictions of the impact of abolishing quotas, and details the continuing
distortion caused by tariffs, non-tariff barriers and through trade remedies such as safeguards and anti-dumping. All of the analysis
is supported by the judicious use and interpretation of extensive statistics, compelling arguments, and interviews with
entrepreneurs and trade officials in Pakistan (as a case study of a country predicted to be a major beneficiary of quota expiry).
The first academic text to shine a light on the darker side of global business, providing an illuminating and critical approach to the
study of business and management which is vital in ensuring students develop responsible business-conscious and macro
interdisciplinary thinking.
Nur wenige Unternehmen in Deutschland positionieren sich bislang mit einer klaren PR-Strategie als attraktive Arbeitgeber. PR
wird meist mit Bezug auf Unternehmen und ihre Produkte, nur selten aber mit Blick auf ihre Eigenschaft als Arbeitgeber betrieben.
Auch die Wahrnehmung der Personalarbeit wird von dieser Zurï¿1?2ckhaltung geprï¿1?2gt. Immer mehr Unternehmen erkennen
jedoch, dass ein passives Anfragemanagement im Hinblick auf Personalthemen angesichts des Fach- und
Fï¿1?2hrungskrï¿1?2ftemangels nicht mehr ausreicht - und erkennen Employer-PR als wichtigen Bestandteil von Employer
Branding sowie eines ganzheitlich verstandenen Image-Managements. Das Buch zeigt die unterschiedlichen Blickweisen der
verschiedenen Akteure (PR-Referenten, HR-Spezialisten und Journalisten) auf und gibt Einblicke in die Praxis einer noch relativ
jungen Kommunikationsdisziplin. Zielgruppen sind Kommunikationsverantwortliche in Personalabteilungen und PR-Spezialisten in
den Unternehmen sowie alle, die sich professionell mit dem Image von Arbeitgebern und Personalarbeit beschï¿1?2ftigen. Die
Herausgeber, Dr. Manfred Bï¿1?2cker und Bernhard Schelenz, sind Experten fï¿1?2r Aufgaben im Umfeld von Personalarbeit &
Kommunikation. Dr. Manfred Bï¿1?2cker berï¿1?2t unter dem Stichwort "Personal & PR" Arbeitgeber und Personaldienstleister in
Fragen der ï¿1?2ffentlichkeitsarbeit. Bernhard Schelenz ist Inhaber der "Kommunikationsberatung Schelenz GmbH, Agentur
fï¿1?2r Personal- und Unternehmenskommunikation".
Multinational Corporations and the Emerging Network Economy in Asia and the Pacific delves into the ongoing rise of a global
economy anchored in a web of inter-firm production networks and the role played by multinational corporations in the process. It
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considers the strategies and business models corporations have adopted lately to face today’s highly competitive global markets,
especially outsourcing and offshoring, focusing on the modalities observed in Asia Pacific and the Pacific Rim at large. Since their
inception, corporations have undergone a series of fundamental changes; each has corresponded to a given era of industrial
development and has given rise to a particular type of government policy response. The book addresses these timely issues and
other such as the transformation of global production networks into global innovation networks, the link between corporate and
national innovation strategies and movement up the global production value chain, and the fragmentation of production and the
resulting increase in component and sub-assembly trade in the region. It also takes up the emergence of multinational
corporations from developing countries and the efforts aimed at forging basic rules of corporate social responsibility and
developing sound institutions for building a working framework of corporate governance in the Pacific. Written by some of the
region’s most eminent and influential economists and political scientists, this volume will appeal to students and scholars working
in the field of Asia Pacific studies as well as to businesspersons and policymakers taking decisions in the region.
MGMT4 is the fourth Asia–Pacific edition of this innovative approach to teaching and learning the principles of management.
Concise yet complete coverage of the subject, supported by a suite of online learning tools and teaching material equips students
and instructors with the resources required to successfully undertake an introductory management course. This highly visual and
engaging resource is now available on the MindTap eLearning platform, allowing for seamless delivery both online and in-class.
With the Cengage Mobile app students can take course materials with them – anytime, anywhere. New, print versions of this book
include access to the MindTap platform.
100 pages of research-based articles from the Asia-Pacific faculty of Council on Business & Society members ESSEC Business School AsiaPacific, School of Management Fudan University and Keio Business School. Sections cover Business & Society, Management & Leadership,
and Innovation in Education.
Global Business Today has become an established text in the International Business market for its excellent, but concise coverage of the key
global issues including the cultural context for global business, cross-border trade and investment, the global monetary system and
competition in the global environment. GBT’s concise chapters give a general introduction to international business – emphasizing the
environmental factors, with less coverage of operations.Charles Hill is renowned for his attention to research trends and that is evident in
GBT through a variety of real world examples and cases from small, medium, and large companies throughout the world.2003 Postscript -. 32
pages make up this postscript edition. In this postscript, we review some important developments that have occurred since the manuscript for
the second edition of this book was sent to the publishers, and we discuss the implications of these developments for international
business.One development has been the continuing globalization of the world economy. Here we update the statistics contained in this book
and look at the 2001 slowdown in the rate of economic growth across the three major economics of the world-the United States, Japan and
the European Union. The FDI is revisited and as well. A second important development has been the growing tide of protests against
globalization. Here we review the reasons for the protests and discuss their implications. Another important development was the formal
adoption of euro notes and coins by 12 nations of the European Union on January 1st, 2002. In this postscript edition, the progress of the
euro to date is examined. The postscript closes with a review of the economic and political achievements of the twentieth century and a
discussion of the outlook for the early years of the twenty first century.
This book provides domestic law expertise, on-the-ground experience, and a global perspective of 14 countries and jurisdictions (Australia,
China, Hong Kong, India, Indonesia, Japan, Malaysia, Pakistan, Philippines, Singapore, South Korea, Taiwan, Thailand, and Vietnam) and
addresses topics such as: establishing a business presence; foreign investments; operational issues; litigation and dispute resolution; and
developing an exit strategy.
This fully revised and updated fourth edition of International Business offers an action- focused, practical approach to the topic, helping
students understand the global business environment and its repercussions for executives. The book provides thorough coverage, delving
into fundamental concepts and theory; the cultural, political, and economic environment; international business strategies; and even
functional management areas. More comprehensive than competing books, this new edition of International Business includes: A new
chapter on the digitalization of the global economy and its implications for firm strategy and organizations. New examinations of the forces of
de- globalization, implications of rising trade protectionism, challenges of geopolitical conflicts, and a friction framework for understanding the
effects of cultural differences. Enriched and expanded discussions about potential reconfigurations of global value chains following the
COVID- 19 pandemic, changing perspectives on the role of the government with renewed attention to industrial policy, shifts in regional
integration with the emergence of such new trade blocks as CPTPP and RCEP, and fresh insights on factors influencing a country’s balance
of payments. Strengthened, expanded global cases, examples, and “industry” and “country” mini- cases that give students practical insight
into the ways companies actually behave within a competitive, global environment. Also featuring a companion website with a test bank,
PowerPoint slides, and instructor’s manual, this book is ideal for students and instructors of any international business course at
undergraduate or postgraduate level.
Technology is a key driver behind the effects of contemporary globalization on business and other organizations worldwide. Understanding
this phenomena in connection with the impact of cultural variations can help improve business and product life cycles in an era in which
corporate capital and liquidity buffers must be increased for unexpected developments in global markets. Cultural and Technological
Influences on Global Business is a leading publication in its field emphasizing the importance of deeply exploring the effects of cultures and
technologies on the global business sector. This reference source is beneficial for professionals, researchers, and practitioners who wish to
broaden their understanding of the direct relationship between culture and technology in the international business realm.
Until the 1990s, industrialization was the dominant development paradigm for the Asia-Pacific region. Since then, advanced services (finance,
business or 'producer services', information and creative services) have become deeply embedded in the processes of economic growth and
change in the region. This rapid tertiary expansion is fundamentally restructuring national and regional economies and urban form in line with
the introduction of advanced production systems, national modernization programmes and the globalization strategies of governments.
Services are being actively deployed as instruments of metropolitan reconfiguration and land use change. This book explores various aspects
of the relationship between service industries and economic development in Japan, South Korea, China, Taiwan, Singapore, India, Australia
and New Zealand. It provides new sector-oriented and regional and national perspectives on services and development.
Given the rise of Asia in the global economy in recent decades, it is important to understand the uniqueness of Asian business. This book first
introduces the core strategies prevalent in Western business, and then explains how they can be applied or adapted to Asian business. When
necessary, modified or new business models (as developed by the author) are utilized to better explain Asian business. Furthermore, this
book deals not just with the theory, but also with practice. Several real-life case studies and examples are discussed in order to compare and
contrast the Asian and Western perspectives on global business strategy. Readers will therefore gain an enhanced understanding of Asian
business and formulation of Asian business strategy.
Byung-Chul Han macht in seinem neuen Buch deutlich, wie verloren der Einzelne in einer Gesellschaft zunehmender Individualisierung ist
und warum wir dringend eine neue Lebensform brauchen.
Page 4/5

Read Book Global Business Today Asia Pacific Edition
International Business: An Asia Pacific Perspective (Second Edition) provides a unique exploration of the topic of international business. It
examines decisions relevant to managers in internationalizing and multinational firms operating in the Asia Pacific region. Its uniqueness
stems from the cutting-edge conceptual material that underlies the decision-making frameworks in the text and in the numerous Asian
company examples and illustrations. Users of this text examine such essential topics as the measurement and analysis of the cultural,
political and economic dimensions of the international environment; the formation of internationalization strategies, including entry mode
choice and strategic alliances; the analysis of the competitive implications of multinational firms and business groups; multinational,
subsidiary and expatriate management; and the management of ethical issues.
This set examines a vast range of topics covering all experiences of business and economics from across Asia. Dealing with early banking
systems in China; the industrialisation of Korea and Taiwan; the evolution of Japanese business practices; economic development;
protectionist policies; industrial investment; trade; tourism; and a host of other topics, the books collected here form a vital reference resource
across a wide subject area.
This volume addresses the need to integrate gender equality into business and management education and provides examples of leading
initiatives illustrating how this can occur from various disciplinary and global perspectives. Gender inequality has a long history in business
schools and the workplace, and traditions are hard to change. Some disciplines remain resolutely gendered, affecting both women and men;
and case materials on women leaders and managers are still rare.The chapters provide conceptual and research rationales as to why
responsible management education must address the issue of gender equality. They also identify materials and resources to assist faculty in
integrating gender issues and awareness into various disciplines and fields. These include specific case studies and innovations that assess
or address the role of gender in various educational environments.The book is designed to help faculty integrate the topic of gender equality
into their own teaching and research and gain support for the legitimacy of gender equality as an essential management education topic. This
is the first book in a series on gender equality as a challenge for business and management education, published with the Principles of
Responsible Management Education (PRME) Working Group on Gender Equality.
Brings the challenges of contemporary international business into the classroom through cases studies from a diverse range of industries.
This book, first published in 1989, examines the practice of international business in the Asia-Pacific region. It examines the factors which
have influenced its growth and dissemination and analyses particular elements in a transnational, cross-cultural and comparative way. By
relating its conclusions to research findings from elsewhere, the Asia-Pacific area is placed in the context of the global business scene. By
synthesizing the established body of knowledge and offering managerial insights the book has much to offer the researchers and policy
makers of today.
Der New-York-Times-Bestseller jetzt auf Deutsch Elizabeth Holmes, die Gründerin von Theranos, galt lange als der weibliche Steve Jobs.
Das 19-jährige Start-up-Wunderkind versprach, mit ihrer Firma die Medizinindustrie zu revolutionieren. Ein einziger Tropfen Blut sollte
reichen, um Blutbilder zu erstellen und Therapien zu steuern – eine Riesenhoffnung für Millionen Menschen und ein extrem lukratives
Geschäft. Namhafte Investoren steckten Unsummen in das junge Unternehmen, bis es mit neun Milliarden Dollar am Markt kapitalisiert war.
Es gab nur ein einziges Problem: Die Technologie hinter den schicken Apparaturen hat nie funktioniert. Pulitzer-Preisträger John Carreyrou
kam diesem gigantischen Betrug auf die Spur und erzählt in seinem preisgekrönten Buch die packende Geschichte seiner Enthüllung.
There are many advantages to incorporating digital services in business, including improved data management, higher transparency,
personalized customer service, and cost reduction. Innovation is a key driver to how digital services are formed, developed, delivered, and
used by consumers, employees, and employers. The largest differentiator comes from having a digitally empowered workforce. Companies
increasingly need digital workers to establish greater digital skills to bear on every activity. Business leaders especially need to steer digital
priorities, drive innovation, and develop digital platforms. Leadership, Management, and Adoption Techniques for Digital Service Innovation is
an essential reference source that discusses the adoption of digital services in multiple industries and presents digital technologies to address
and further advance innovation to drive successful solutions. Featuring research on topics such as cloud computing, digital business, and
value creation, this book is ideally designed for managers, leaders, executives, directors, IT consultants, academicians, researchers, industry
professionals, students, and practitioners.
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