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Crisis Issues And Reputation Management Pr In
Practice
Today's managers, business owners, and public relations practitioners grapple daily with a
fundamental question about contemporary crisis management: to what extent is it possible to
control events and stakeholder responses to them, in order to contain escalating crises or
safeguard an organization's reputation? The authors meet the question head-on, departing
from other crisis management texts, and arguing that a complexity-based approach is superior
to the standard simplification model of organizational learning.
Die Digitalisierung verändert rasant unsere Demokratie und ihre Mechanismen. In der Arena
der politischen Meinungs- und Willensbildung ist es komplex und unübersichtlich geworden.
Neue Akteursgruppen betreten die Bühne, klassische Medien haben ihre Kontrollfunktion über
Debatten in weiten Teilen eingebüßt, Populismus und Fake News bedrohen unsere politische
Kultur und Organisationen müssen sich strategisch, strukturell und kommunikativ auf den
Umbruch in eine digitale Gesellschaft vorbereiten. Trotzdem ist sich der "Political Native" Juri
Schnöller sicher: Die Chance für den Aufbruch in eine bessere Gesellschaft ist so groß wie nie
zuvor. Egal ob Politik, Zivilgesellschaft, öffentliche Verwaltung, NGOs oder Wirtschaft – alle
ringen um Aufmerksamkeit für ihre Anliegen in dieser digitalen Public Arena und haben die
gleichen Fragen: Wie baue ich erfolgreich eine digitale Kommunikationsstrategie? Was
brauche ich, um Menschen wirklich für mein Anliegen zu begeistern? Wo erreiche ich meine
Zielgruppen und mit welchen Inhalten auf welchen Kanälen kann ich sie ansprechen und
involvieren? Wie schaffe ich es nachhaltig, meine Ziele zu verwirklichen und mit meinen
Werten einen Beitrag für eine bessere Gesellschaft zu leisten? Das Public Arena Playbook gibt
als erstes seiner Art allen Kommunikatoren eine konkrete Navigation an die Hand, um in der
öffentlichen Arena im digitalen Zeitalter wertebasiert, wirksam und willensstark zu
kommunizieren. Kompakt werden die besten Strategien, Tools und Methoden vorgestellt und
von praktischen Beispielen und spannenden Interviews begleitet. Es liefert neben
Handlungsanweisungen aber auch ein klares ethisches Wertefundament für eine konstruktive
Debatte im digitalen Raum – positiv, integrativ, inklusiv. Denn: Nie war mehr Anfang als jetzt!
The International Encyclopedia of Organizational Communication offers a comprehensive
collection of entries contributed by international experts on the origin, evolution, and current
state of knowledge of all facets of contemporary organizational communication. Represents the
definitive international reference resource on a topic of increasing relevance, in a new series of
sub-disciplinary international encyclopedias Examines organization communication across a
range of contexts, including NGOs, global corporations, community cooperatives, profit and
non-profit organizations, formal and informal collectives, virtual work, and more Features topics
ranging from leader-follower communication, negotiation and bargaining and organizational
culture to the appropriation of communication technologies, emergence of inter-organizational
networks, and hidden forms of work and organization Offers an unprecedented level of
authority and diverse perspectives, with contributions from leading international experts in their
associated fields Part of The Wiley Blackwell-ICA International Encyclopedias of
Communication series, published in conjunction with the International Communication
Association. Online version available at Wiley Online Library Awarded 2017 Best Edited Book
award by the Organizational Communication Division, National Communication Association
In modern politics as well as in historical times, character attacks abound. Words and images,
like symbolic and psychological weapons, have sullied or destroyed numerous reputations.
People mobilize significant material and psychological resources to defend themselves against
such attacks. How does character assassination "work," and when does it not? Why do many
targets fall so easily when they are under character attack? How can one prevent attacks and
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defend against them? The Routledge Handbook of Character Assassination and Reputation
Management offers the first comprehensive examination of character assassination. Moving
beyond studying corporate reputation management and how public figures enact and maintain
their reputation, this lively volume offers a framework and cases to help understand, critically
analyze, and effectively defend against such attacks. Written by an international and
interdisciplinary team of experts, the book begins with a theoretical introduction and extensive
description of the "five pillars" of character assassination: (1) the attacker, (2) the target, (3) the
media, (4) the public, and (5) the context. The remaining chapters present engaging case
studies suitable for class discussion. These include: Roman emperors; Reformation
propaganda; the Founding Fathers; defamation in US politics; women politicians; autocratic
regimes; European leaders; celebrities; nations; Internet campaigns. This handbook will prove
invaluable to undergraduate and postgraduate students in communication, political science,
history, sociology, and psychology departments. It will also help researchers become
independent, critical, and informed thinkers capable of avoiding the pressure and
manipulations of the media.
Social Media and Crisis Communication provides a unique and timely contribution to the field
of crisis communication by addressing how social media are influencing the practice of crisis
communication. The book, with a collection of chapters contributed by leading communication
researchers, covers the current and emerging interplay of social media and crisis
communication, recent theories and frameworks, overviews of dominant research streams,
applications in specific crisis areas, and future directions. Both the theoretical and the practical
are discussed, providing a volume that appeals to both academic-minded readers as well as
professionals at the managerial, decision-making level. The audience includes public relations
and corporate communication scholars, graduate students studying social media and crisis
communication, researchers, crisis managers working in communication departments, and
business leaders who make strategic business communication planning. No other volume has
provided the overarching synthesis of information regarding the field of crisis communication
and social media that this book contains. Incorporated in this volume is the recent Socialmediated Crisis Communication Model developed by the editors and their co-authors, which
serves as a framework for crisis and issues management in a rapidly evolving media
landscape.
Reputation Management is an established how-to guide for students and professionals, as well
as CEOs and other business leaders. This fourth edition is updated throughout, including: new
social media management techniques for the evolving age of digital media, and perspectives
on reputation management in an era of globalization. The book is embroidered by ethics, and
organized by corporate communication units, such as media relations, issues management,
crisis communication, organizational communication, government relations, and investor
relations. Each chapter is fleshed out with the real-world experiences cited by the authors and
contributions from 36 leaders in the field, including The Arthur W. Page Society, the
International Communications Consultancy Organization, the PR Council, CVS Health,
Edelman and Ketchum. This was the first book on reputation management and, now in its
fourth edition, remains a must-have reference for students taking classes in public relations
management, corporate communication, communication management, and business. CEOs,
business leaders, and professionals working in these areas find it a reliable resource for
measuring, monitoring and managing reputation.
Anyone in a leadership position is only too aware that we live in uncertain times: disaster can
strike any business, at any time, and usually without warning. Public institutions, too, face a
range of threats – from global recession, resurgent terrorism and a stream of appalling natural
disasters. For leaders in such organisations, these crisis situations can present both
opportunities and threats. How they lead through such challenging times will propel their
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careers to new heights – or destroy them completely. Crisis Leadership examines the
challenges faced by leaders at each stage of the crisis 'lifecycle', from the instant they learn of
the crisis, through to moments of critical decision-making and the final tumultuous days. Tim
Johnson offers a unique insight into the lessons learned by people in the most challenging of
situations. Blended with operational guidance from the author's extensive experience in crisis
management, Crisis Leadership provides an overview of the crisis 'lifecycle', to ensure that
readers will come away from this book with a deeper appreciation of the critical nature of each
key stage and the leadership challenges they bring – from the first signs of an emerging crisis
to dealing with the long-term consequences they can create.
This textbook provides a lively introduction to the fast-paced and multi-faceted discipline of
social media management with international examples and perspectives. Aside from focusing
on practical application of marketing strategy, the textbook also takes students through the
process of strategy development, ethical and accurate content curation, and strategy
implementation, through detailed explanations of content creation. Combining theory and
practice, Strategic Social Media Management teaches students how to take a strategic
approach to social media from an organisational and business perspective, and how to
measure results. Richly supported by robust and engaging pedagogy and cases in each
chapter, it integrates perspectives from public relations, marketing and advertising, and
examines key topics such as risk, ethics, privacy, consent, copyright issues, and crises
management. It also provides dedicated coverage of content strategy and campaign planning
and execution. Reflecting the demands of contemporary practice, advice on self-care for social
media management is also offered, helping to protect people in this emerging profession from
the negativity that they can experience online when managing an organisation’s social media
presence. After reading this textbook, students will be able to develop a social media strategy,
curate accurate and relevant content, and create engaging social media content that tells
compelling stories, connects with target audiences and supports strategic goals and objectives.
This is an ideal textbook for students studying social media strategy, marketing and
management at undergraduate level. It will also be essential reading for marketing, public
relations, advertising and communications professionals looking to hone their social media
skills and strategies.

Crisis management is an interdisciplinary subject field represented by theoretical
problems, practical activity, people management and the art of crisis situation
solving. Overall, the studies that this publication contains are to provide an
overview of the state of the art mainly focused on crisis management cycle
represented by certain phases and steps. Topics include also lessons learned
from natural and man-made disasters, crisis communication, information systems
in crisis management, civil protection and economics in crisis management. We
hope that chapters of this book will provide useful information within crisis
management issue for a wide audience.
The book aims to give senior executives and communications professionals a
guide to the importance of reputation (in terms of how positively or negatively an
organisation is perceived by stakeholders such as employees, customers and
members of the media), and inspire their thinking in managing reputation.
Packed with examples and case studies, this guide shows in a clear and practical
way how issues and crises can be handled successfully and effectively with the
minimum of damage.
Content is King“ – das Schlagwort wird Realität. Unternehmen ringen um
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Aufmerksamkeit, Vertrauen und Glaubwürdigkeit in der Öffentlichkeit und auf den
Märkten. Mit welchen Inhalten wollen sie ihre Stakeholder überzeugen und in
leistungsfähige Kommunikationsbeziehungen einbinden? Das praxisorientierte
Buch gibt einen Überblick über theoretische Ansätze sowie Wege des
strategischen Managements verantwortlicher Unternehmenskommunikation. Im
Mittelpunkt steht das Contentmanagement (Themen, Storytelling) sowie die
Stakeholder Mitarbeiter (Interne PR, Change Communication), Kunden (KundenPR, Corporate Publishing), Medien (Media Relations, Social Media Relations),
Kapitalgeber (Investor Relations) und Gesellschaft (Public Affairs,
Innovationskommunikation, CSR)
Finn Frandsen and Winni Johansen have won the 2019 Danish communication
prize (KOM-pris) for their world-class research in organisational crises, crisis
management and crisis communication. This prize is awarded by The Danish
Union of Journalists (Dansk Journalistforbund) and Kforum. http://mgmt.au.dk/ny
heder/nyheder/news-item/artikel/finn-frandsen-and-winni-johansen-win-the-kompris-2019/ The aim of this handbook is to provide an up-to-date introduction to
the discipline of crisis communication. Based on the most recent international
research and through a series of levels (from the textual to the inter-societal
level), this handbook introduces the reader to the most important concepts,
models, theories and debates within the field of crisis communication. Crisis
communication is a young and very vibrant field of research and practice. It is
therefore crucial that researchers, students and practitioners have access to
presentations and discussions of the most recent research. Like the other
handbooks in the HOCS series, this handbook contains a general introduction, a
chapter on the history of crisis communication research, a series of thematic
chapters on crisis communication research at various levels, a chapter
perspectives, a glossary of key terms, and lists of further reading for each
chapter (with references to publications in English, German, and French).
Overview Section I – Introducing the field General introduction A brief history of
crisis management and crisis communication: From organizational practice to
academic discipline Reframing the field: Public crisis management, political crisis
management, and corporate crisis management Section II – Between text and
context Image repair theory Situational crisis communication theory: Influences,
provenance, evolution, and prospects Contingency theory: Evolution from a
public relations theory to a theory of strategic conflict management Discourse of
renewal: Understanding the theory’s implications for the field of crisis
communication Making sense of crisis sensemaking theory: Weick’s
contributions to the study of crisis communication Arenas and voices in
organizational crisis communication: How far have we come? Visual crisis
communication Section III – Organizational level To minimize or mobilize? The
trade-offs associated with the crisis communication process Internal crisis
communication: On current and future research Whistleblowing in organizations
Employee reactions to negative media coverage Crisis communication and
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organizational resilience Section IV – Interorganizational level Fixing the broken
link: Communication strategies for supply chain crises Reputational
interdependence and spillover: Exploring the contextual challenges of spillover
crisis response Crisis management consulting: An emerging field of study
Section V – Societal level Crisis and emergency risk communication: Past,
present, and future Crisis communication in public organizations Communicating
and managing crisis in the world of politics Crisis communication and the political
scandal Crisis communication and social media: Short history of the evolution of
social media in crisis communication Mass media and their symbiotic relationship
with crisis Section VI – Intersocietal level Should CEOs of multinationals be
spokespersons during an overseas product harm crisis? Intercultural and
multicultural approaches to crisis communication Section VII – Critical
approaches Ethics in crisis communication Section VIII – The future The future of
organizational crises, crisis management and crisis communication For a detailed
table of contents, please see here.
Als Jason Hanson 2003 seine Ausbildung zum CIA-Offizier begann, hätte er nie
gedacht, dass die gleichen Techniken, die er zur Überwachung und zum
Personenschutz erlernte, auch im alltäglichen, zivilen Leben nützlich sein
könnten. Denn abgesehen von der Fähigkeit, sich aus Handschellen zu befreien,
Schlösser zu knacken oder herauszufinden, ob jemand lügt, lernt ein Agent auch,
verdächtiges und potenziell gefährliches Verhalten zu erkennen. Sei es auf der
Straße, in einem Taxi, auf dem Flughafen oder am Bahnhof, an öffentlichen
Plätzen oder auch in jeder anderen Situation, in der Menschen zusammentreffen.
In diesem Buch gibt Hanson sein Insider-Wissen weiter: - Wie schützt man sich
vor Einbrüchen, Diebstahl oder Überfällen? - Woran erkennt man
Betrugsversuche? - Wie enttarnt man Lügner – sowohl im privaten als auch im
geschäftlichen Kontakt? Mit den Fähigkeiten eines ausgebildeten Agenten und
der Menschenkenntnis eines Vorstadt-Vaters zeigt Jason Hanson auch Ihnen,
wie Sie in einer zunehmend unsicheren Welt sich selbst und Ihre Familie
schützen.
Written as a tool for both researchers and communication managers, the
Handbook of Crisis Communication is a comprehensive examination of the latest
research, methods, and critical issues in crisis communication. Includes in-depth
analyses of well-known case studies in crisis communication, from terrorist
attacks to Hurricane Katrina Explores the key emerging areas of new technology
and global crisis communication Provides a starting point for developing crisis
communication as a distinctive field research rather than as a sub-discipline of
public relations or corporate communication
Ongoing Crisis Communication: Planning, Managing, and Responding provides
an integrated approach to crisis communication that spans the entire crisis
management process and crosses various disciplines. Drawing on firsthand
experience in crisis management, author W. Timothy Coombs introduces a threestaged approach to crisis management—pre-crisis, crisis, and post-crisis. A truly
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integrative and comprehensive text, this book explains how crisis management
can prevent or reduce the threats of a crisis, providing guidelines for how best to
act and react in an emergency situation. The Fifth Edition includes new coverage
of social media, social networking sites, and terrorist threats and includes
expanded discussions of internal crisis communication and intuition in decision
making. Visit the author?s blog at
https://coombscrisiscommunication.wordpress.com.
Managing and understanding the value of an organization's reputation is essential in the digital
age, where the slightest negative incident can go "viral" and quickly become a major PR
containment exercise. Reputation management is an integrated part of any organization's risk
management plan, so this intangible yet vital asset has to be assessed, managed, and
protected. Reputation Management provides advice on how to define and value your
organization's reputation and techniques for maintaining and protecting it from risks that may
arise on a daily basis. This book also covers where the responsibility for reputation
management lies, risk identification, governance aspects, and containment and mitigation of a
negative event. Aimed at the risk manager, corporate communicator, business strategist,
auditor, and senior manager, Reputation Management covers: * The governance of reputation
* Measuring and managing reputation * Managing and monitoring external perceptions *
Reputation crisis management * Strategic planning and reputation * Reputation and investors
This book explores the definition, nature and context of public relations crises; it also examines
and defines the main elements of public relations crises and positions it in the context of the
current communication sphere. Public Relations Crisis Communication: A New Model
investigates existing group communication theories, including organizational culture, critical
theory of organizations, media ecology, public rhetoric, and cross-cultural communication
theory to establish their relevance in the context of the new model of public relations crisis. Key
concepts from existing public relations crisis theory are also discussed and validated in order
to establish prevailing thought. Through a case study of Malaysia Airlines MH370, involving a
textual analyses of press communications on the Malaysia Airlines website, this book
scrutinises prevailing theory and definitions. Most valuably, this book proposes a new definition
and model of public relations crisis, alongside a suggested extension to existing crisis
communication theory in the form of a hierarchy of publics to be addressed during crises. This
will help to address divergent publics with differing priorities in public relations crisis
communication. This book is of interest to students, teachers, researchers and practitioners of
public relations, communication, media and marketing, as well as professionals in the aviation
industry and international relations.
Senior management and leaders within companies embroiled in crisis, have learned the hard
way what happens when the unthinkable becomes a reality - an accident results in death or
injury; a failed company takeover causes share prices to plummet; or toxic food, medicines and
drinks leads to mass hysteria. All attention focuses on the guilty parties - and the media can be
expected to make this crisis headline news within a matter of hours.No company or
organisation is immune to crisis. Everyday, organisations run the risk of being affected.
However, a crisis does not necessarily have to turn into a disaster for the business or
organisation involved. Crisis Communication provides readers with advice on how to limit
damage effectively by acting quickly and positively. Moreover, it explains how to turn a crisis
into an opportunity by communicating efficiently, through the use of successful public relations
strategies.Providing information on accountability; crisis communication planning; building your
corporate image; natural disasters; accidents; financial crises; legal issues; corporate reorganisation; food crises; dealing with negative press; media training; and risk managers,
Crisis Communication is a thorough guide to help prepare your organisation for any future
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calamities.Including international case studies, crisis communication checklists and sample
crisis preparation documents, this book ensures that you are fully prepared for the absolute
necessity of proactive crisis communication and proper planning, should you be confronted
with a crisis.
Dieses Buch zur Unternehmensführung vereint theoretisches Wissen mit Praxisbeispielen
Agilität und interne Kommunikation sind zwei wichtige Kompetenzen für die moderne
Unternehmensführung. Sie sollten bereits während des Studiums vermittelt werden, damit
kommende Führungskräfte frühzeitig auf die Herausforderungen der Managementaufgaben
vorbereitet werden. Dieses Buch über die Unternehmensführung stellt ein hervorragendes
Instrument zur Vermittlung aktueller Führungskonzepte dar. Besonders die Verbindung von
theoretischem Wissen mit praktischen Fallbeispielen macht es nicht nur als Prüfungsgrundlage
für Studenten, sondern auch als Nachschlagewerk für Führungskräfte in Unternehmen
interessant. Theoretisches Wissen, praktisch vermittelt Eine große Stärke dieses Buchs über
die Unternehmensführung ist seine Brücke zwischen theoretischem Wissen und den Tipps zur
Umsetzung von praktischen Konzepten in Unternehmen. So profitieren nicht nur Studenten
von dem vermittelten Wissen dieses Buchs, sondern auch Führungskräfte und Mitarbeiter aus
den folgenden Abteilungen: Unternehmensentwicklung Strategisches Controlling Recht und
Compliance Change Management Human Ressources Kommunikationsmanagement Dabei
werden aktuelle wissenschaftliche Diskussionen zur internen Kommunikation und der agilen
Unternehmensführung aufgegriffen und anhand von praktischen Beispielen anschaulich
erklärt. Dabei werden jüngste Entwicklungen dieses Berufsfeldes miteinbezogen. Diese Inhalte
thematisiert das Buch Die Autorinnen beschäftigen sich in ihrem Buch über die
Unternehmensführung unter anderem mit den folgenden Thematiken: Grundlagen der
Unternehmensführung Einführung in die kommunikationsbasierte Managementlehre
Perspektiven der internen Kommunikation im Kontext agiler Unternehmensführung
Aufgabenfelder der Unternehmensführung Faktoren der Führungskommunikation, darunter
normative Führung, strategisches Controlling und Innovationsmanagement Ausblick auf
künftige Entwicklungen der internen Kommunikation
This timely book explores crises as an inevitable part of modern society, which causes
ramifications not only for organisations, but also for a diverse range of stakeholders.
Addressing the need for organisations to be guided by a stakeholder-oriented approach
throughout all phases of the crisis communication process, the author draws upon various
business disciplines and covers the management of issues, risk, reputation and relationships.
Covering all stages of crisis communication, from pre-crisis to post-crisis, stakeholder
engagement is analysed through a series of case studies, with a particular focus on the role of
social media. Scholars of corporate communications and business strategy will find this new
book undoubtedly useful, and it will be of particular interest to those involved in crisis
communication and management.
Published as part of the 2015 tenth anniversary celebrations of the Chartered Institute of Public
Relations (CIPR)'s Royal Charter, Chartered Public Relations is an anthology of modern-day
public relations best practice from Chartered Public Relations practitioners. It makes a valuable
contribution to the advancement of public relations thinking worldwide by addressing the most
current discussions on topics such as qualification of results in public relations, internal
communications, freedom of information, global communication and more. Chartered Public
Relations discusses in detail, among other things, the shift to the open organisation, the
application of best practice in different markets and the impact of the globalisation of markets
in public relations. Featuring contributions from public relations experts from a plethora of
industries and companies including Specsavers, Thomson Reuters, Pielle Consulting and the
University of Cambridge, it will inspire a new wave of professionals to take up the challenge of
achieving Chartered PR Practitioner status.
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Senior management and leaders within companies embroiled in crisis, have learned the hard
way what happens when the unthinkable becomes a reality - an accident results in death or
injury; a failed company takeover causes share prices to plummet; or toxic food, medicines and
drinks leads to mass hysteria. All attention focuses on the guilty parties - and the media can be
expected to make this crisis headline news within a matter of hours. No company or
organisation is immune to crisis. Everyday, organisations run the risk of being affected.
However, a crisis does not necessarily have to turn into a disaster for the business or
organisation involved. Crisis Communication provides readers with advice on how to limit
damage effectively by acting quickly and positively. Moreover, it explains how to turn a crisis
into an opportunity by communicating efficiently, through the use of successful public relations
strategies. Providing information on accountability; crisis communication planning; building
your corporate image; natural disasters; accidents; financial crises; legal issues; corporate reorganisation; food crises; dealing with negative press; media training; and risk managers,
Crisis Communication is a thorough guide to help prepare your organisation for any future
calamities. Including international case studies, crisis communication checklists and sample
crisis preparation documents, this book ensures that you are fully prepared for the absolute
necessity of proactive crisis communication and proper planning, should you be confronted
with a crisis.
Only 31% of people trust business leaders to tell the truth according to a survey conducted by
the Institute of Business Ethics. A damaged reputation can have severe knock-on effects on
the bottom line, and most corporates value their reputations accordingly. New Strategies For
Reputation Management shows you how to take the initiative and ensure your company's
reputation can withstand the major crises and unforeseen events which may try to engulf it.
Author Andrew Griffin shows that standard thinking on reputation management is often
inadequate for today's information age. With international case studies and hundreds of
examples drawn from the author's extensive experience in the field, New Strategies For
Reputation Management will demonstrate how you can deal effectively with unexpected crises,
and what strategies you should be implementing to build your company's good reputation at
other times.
The reputation of an organisation influences who we buy from, work for, supply to and invest
in. Intangible assets, of which reputation forms an important part, account for well over 50 per
cent of the value of the Fortune 500 and even more in the case of the FTSE 100. This fourth
edition of Risk Issues and Crisis Management in Public Relations has been completely revised
and aims to define reputation, explores how to value it and provides practical guidelines for
effective reputation management. This latest edition features new sections on the effects of
recent world events, Corporate Social Responsibility, climate change and sustainability, legal
revisions and the use of the Internet in a crisis. Featuring new case studies on Oxfam V
Starbucks, Sony, Dell, Ribena, BP, Bernard Matthews and the bird flu issue, Northern Rock,
Walmart, Celebrity Big Brother 07, the Cadbury Salmonella outbreak, the Virgin train crash and
the Buncefield Oil Explosion, the book charts how rapidly the reputation management agenda
moves and yet how slowly business learns.
Crisis, Issues and Reputation Management defines reputation, explores how to value it and
provides practical guidelines for effective reputation management, including how to approach
issues of Corporate Social Responsibility. Practical and accessible, it outlines a
comprehensive approach to managing situations that may turn into crises and handling crises
once they occur. Featuring a wide range of international case studies of brands who have had
to respond to a variety of crises including Nestle, Unilever, General Electric, McDonald's, Cocacola, Cadbury, Tesco, Pan Am, RBS and more, Crisis, Issues and Reputation Management
demonstrates how organizations have to understand and respond rapidly to shifting public
values, rising expectations, demands for public consultation and increasingly intrusive news
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media. As such, it provides a new and broader perspective on the topic for new and seasoned
practitioners alike.
More important than ever--how to manage your online reputation In today's social world,
managing your online reputation is more critical than ever, whether it's your company brand or
yourself as a brand, and one thing is certain: everyone needs a plan. This essential book
shows you how to set up a system that works every day, helps forward your brand's online
goals, and is able to deal with negative chatter. Covering everyday listening and messaging as
well as reputation management for special events or crises, this book walks you through stepby-step instructions and tips that will help you build and maintain a positive online presence.
Shows you how to create a solid, productive online reputation management system Helps you
achieve your brand's goals and be ready to deal with negative chatter or crises Explains how to
set up an online reputation management and response team Covers how to identify and
incorporate both everyday and crisis SEO keywords Explores reputation creation through
listening, messages, images, video, and other media Helps you handle crises with social
media, bloggers, and other influencers, and respond immediately Online Reputation
Management For Dummies gives you the tools you need to maintain the online reputation you
want.
Masterwork on Crisis Communication and Reputation Risk Selected as One of "30 Best
Business Books of 2013" Jim Lukaszewski -- nationally recognized PR expert, executive
coach, often called America's Crisis Guru, and noted by Corporate Legal Times as one of "28
experts to call when all hell breaks loose" -- advises exactly what to do, what to say, when to
say it, and when to do it, while the whole world is watching.The book is endorsed by the
Business Continuity Institute. In this industry-defining book on crisis management and
leadership recovery, Lukaszewski jump-starts the discussion by clearly differentiating a crisis
from other business interruptions and introduces a concept rarely dealt with in crisis
communication and operational response planning: managing the victim dimension of crisis.
Delivered in his straight-talking style and backed with compelling case studies, Lukaszewski
On Crisis Communication is your guide to preparing for a crisis and the explosive visibility that
comes with it. Using case studies, examples and templates, he explains how to build a crisis
management plan and how to put it into action in the real world of media scrutiny, social media,
activists, and litigation. Lukaszewski distills four decades of experience into 10 chapters of fieldtested how-to's, practical tools, tips, charts, checklists, forms, and templates and teaches
you:How crises create victims;To avoid the toxicity of silence;To overcome the abusive,
intrusive and coercive behavior of bloviators, bellyachers, back-bench bitchers, the media,
activists and critics;To drive attorneys to settle instead of litigate;Apology is the atomic energy
of empathy;Simple, sensible, sincere, constructive, positive techniques to reduce contention
and to succeed!Chapter learning objectives; discussion questions; case studies; real-life
examples; and glossary facilitate college and professional development classroom use.
Reputation management is the most important theme in public relations and corporate
communication today. John Doorley and Helio Fred Garcia argue that most CEOs don't
actually pay much heed to reputation and this is to their peril. This book is a how-to guide for
professionals and students in public relations and corporate communication, as well as for
CEOs and other leaders. It rests on the premise that reputation can be measured, monitored,
and managed. Organized by corporate communication units (media relations, employee
communication, government relations, and investor relations, for example), the book provides
a field-tested guide to corporate reputation problems such as leaked memos, unfair treatment
by the press, and negative rumors – and it is this rare book that focuses on practical solutions.
Each chapter is fleshed out with real-world experience by the authors and their contributors
who come from a wide range of professional corporate communication backgrounds. This new
edition features new and updated examples throughtout, two new chapters on social media
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and public relations consulting, a new textbox feature in each chapter relating key
communication theories to the practice of public relations and corporate communication,
expanded coverage of global issues, and a new Companion Website at:
www.routledge.com/textbooks/doorley, featuring lecture materials for instructors and extensive
learning resources for students and professionals.
We envisage a text of approximately 120 pages or 15 pages per chapter. The principal
audiences for the book are corporate executives, leaders of non-profits and public institutions,
corporate communications leaders and graduate business and communications students. This
text will be grounded in current theory about crisis communication and issues management.
However, the theoretical elements will be explained in the context of the practical management
of corporate image and corporate reputation. The bulk of the text will focus clearly on
guidelines for the practice of issues and crisis management. While the focus on 'corporate'
reputation will be clear, everything in the book will apply broadly to other organizations such as
non-profits, educational institutions or government agencies.
The Routledge Handbook of Strategic Communication provides a comprehensive review of
research in the strategic communication domain and offers educators and graduate-level
students a compilation of approaches to and studies of varying aspects of the field. The
volume provides insights into ongoing discussions that build an emerging body of knowledge.
Focusing on the metatheoretical, philosophical, and applied aspects of strategic
communication, the parts of the volume cover: • Conceptual foundations, • Institutional and
organizational dimensions, • Implementing strategic communication, and • Domains of
practice An international set of authors contributes to this volume, illustrating the broad arena
in which this work is taking place. A timely volume surveying the current state of scholarship,
this Handbook is essential reading for scholars in strategic communication at all levels of
experience.
Reputation is becoming an imperative business function that influences strategic decisions
including the direction of a business plan and how an organization should be communicating
with its stakeholders and publics. It is crucial for an organization to measure public relations
outputs and outcomes as well as measuring established and developing relationships.
Reputation Management Techniques in Public Relations is a critical scholarly resource that
examines public relations strategies, such as employing media plans, determining
communication channels, setting objectives, choosing the right promotional programs and
message strategies, budgeting and assessing the overall effectiveness of a company’s public
relations strategy. Featuring coverage on a broad range of topics, such as brand and customer
communications, corporate social responsibility, and leadership, this book is geared towards
practitioners, professionals, and scholars seeking current research on reputation management.

This lively book offers the first comprehensive examination of character
assassination. In modern politics as well as in historical times, character attacks
abound. Words and images, like psychological weapons, have sullied or
destroyed numerous individual reputations. How does character assassination
"work" and when or why does it not? Are character attacks getting worse in the
age of social media? Why do many people fail when they are under character
attack? How should they prevent attacks and defend against them? Moving
beyond discussions about corporate reputation management and public relations
canons, Character Assassination and Reputation Management is designed to
help understand, critically analyze, and effectively defend against such attacks.
Written by an international and interdisciplinary team of experts, the book begins
with a discussion of theoretical and applied features of the "five pillars" of
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character assassination: (1) the attacker, (2) the target, (3) the media, (4) the
audience, and (5) the context. The remaining chapters present engaging in-depth
discussions and case studies suitable for homework and class discussion. These
cases include: Historic figures Leaders from modern times Women in politics
U.S. presidents World leaders Political autocrats Democratic leaders Scientists
Celebrities Featuring an extensive glossary of key terms, critical thinking
exercises, and summaries to encourage problem-based learning, Character
Assassination and Reputation Management will prove invaluable to the
undergraduate and postgraduate students in communication, political science,
global affairs, history, sociology, and psychology departments.
Crisis, Issues and Reputation ManagementA Handbook for PR and
Communications ProfessionalsKogan Page Publishers
The intersection of issues and crises management with risk and reputation is one
of the most dynamic and challenging areas of professional
communication.Written by one of Australia's leading experts in issue and crisis
management, this book introduces and examines each of these elements, and
explores their relationship as an integrated model within the broader contexts of
public relations, communication and management. It provides comprehensive
analysis and discussion of theoretical perspectives and current field research,
and introduces industry examples of best practice. Issue and Crisis Management
equips students and practitioners with key knowledge and skills to manage the
communication process within organisations, and inform strategic responses to
issues and crises. Key featuresCase studies at the end of each chapter connect
theory to practical examples from the Asia Pacific regionDiscussion of the role
and impact of social media usage is incorporated throughoutKey points, activities
and discussion questions support student learningIncludes a fully-worked
example of a detailed issue management plan.
In providing a comprehensive overview on how to design and execute effective
advocacy strategies for organizations, this book challenges the way
communications used to be managed. Instead it proposes and provides tools for
multilateral advocacy, where multiple actors and institutions cooperate, as a
driver for corporate decisions.
The reputation of an organization influences whether or not we buy from, work
for, supply to and invest in that organization. This fourth edition of Risk Issues
and Crisis Management in Public Relations defines reputation, explores how to
value it, and provides practical guidelines for effectively managing it. This latest
edition features new sections on the effects of recent world events, Corporate
Social Responsibility, climate change and sustainability, legal revisions and the
use of the Internet in a crisis. Featuring new case studies on Oxfam & Starbucks,
Sony, Dell, BP, and Wal-mart, the book charts how rapidly the reputation
management agenda moves and yet how slowly business learns.
Normal 0 false false false MicrosoftInternetExplorer4 Plan, Prepare, React, and
Get Ahead Of Any Crisis—In Real Time! Your business or organization will face a
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crisis. That’s a fact. Here’s another: Thanks to social media, crises happen
more often and accelerate out of control faster—much faster. So…what’s your
crisis communications plan? Don’t have one? Let’s fix that. Now. This book
gives you a crisis communications blueprint that’s fast, flexible, realistic,
complete, and doable. You’ll learn how to successfully defend yourself using the
same social tools others are using against you. You’ll see what works (and
doesn’t). You’ll learn from folks who’ve been there and lived to talk about it:
leaders who’ve been forced to execute their own crisis plans in the most brutally
tough situations. When that crisis comes, you’ll own this book. You’ll be ready.
You’ll survive. You will win. Understand the radically new dynamics of today’s
crises Anticipate what might happen, so you can get ahead of any crisis Establish
crisis response roles, teams, and notification/activation processes Use free and
low-cost services to monitor online chatter for signs of trouble Respond in real
time, before your crisis escalates Calibrate your response to the realities of
what’s happening Effectively integrate social media best practices throughout
your response Avoid the disastrous mistakes panicked organizations often make
Regain control of your organization’s identity across the web
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