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Business Ethics In Islam
This textbook looks at the impact of Islamic teaching on public economic policy and asks how Islamic economics differs
from mainstream micro and macroeconomics.
This study looks at on how Islamic ethical values can be assimilated into modern strategic management with the purpose
of overcoming the issues of moral or ethical issues. The work was primarily based on the elucidation of al-Ghaz?l? in his
magnum opus, I?y?'?ul?m al-D?n, especially in the second volume of his work that mainly explains the rules, procedures
and ethics of business and trade activities. For the purpose of bridging between both Islam and modern knowledge of
management, the framework of al-Ghaz?l?'s ethics and the framework of the strategic management process were
established to provide the methodical guidelines for the organization of the whole thesis. This study also considered the
Islamic and Western worldviews. The researcher also used the narrations approach in some parts which referred to the
history of Prophet Muhammad (SAW), his companions and other prominent Muslim caliphs to illustrate certain
pointsduring the glorious age of Islamic civilization. The framework of this study was divided into strategy formulation,
strategy implementation and strategy evaluation. During the implementation of the whole strategic processes, the
bridging of the Islamic approach of ethics was done in which, the wisdom (?ikmah), courage (shaj?'ah), temperance
('iffah) and justice (?ad?lah) were became the focal point of the work. This work did not completely discard the modern
knowledge and theories of management. Certain criticisms were put forward to some of the theories of modern
management which contravene with Islamic moral and ethical values. Simultaneously, the researcher also used some of
the modern theories of management that were considered as not to contravene the principles of to Islam., along with the
Islamic approach of management. In some parts, few verses of the Quran and related Hadith were used to fortify the
deliberation of some theories and propositions. Nevertheless, all Quranic verses and Hadiths used were similar to those
of the Quranic verses and Hadiths depicted and used by al-Ghazali in the I?y?'Ihya'. A careful re-examination of the
Quranic verses and Hadith in the translation version of the I?y?' and this thesis was also done to verify usage.
Contemporary workplaces are subject to numerous challenges due to the absolute technological takeover of real-time
working platforms. Though significant developments to the modern workforce have changed the face of industry
significantly, there is a thirst for workplaces where people may achieve material objectives while attaining spiritual
satisfaction through their daily activities both at the office and home. Principles of Islamic Ethics for Contemporary
Workplaces is an essential reference source that discusses organizational behaviors in relation to Islamic values, beliefs,
and work ethics, as well as managerial strategies that follow the Islamic way of life. Featuring research on topics such as
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contemporary business, diverse workforce, and organizational behavior, this book is ideally designed for managers,
business professionals, administrators, HR personnel, academicians, researchers, and students.
"This scholarly examination of the ethical issues in information technology management covers basic details such as
improving user education and developing security requirements as well as more complicated and far-reaching problems
such as protecting infrastructure against information warfare. Social responsibility is analyzed with global examples and
applications, including knowledge-based society in Latin America, socioeconomics factors of technology in the United
States, and system ethics in the Arab world."
The five volumes of this ultimate resource recognize the inherent unity between business ethics and business and
society, that stems from their shared primary concern with value in commerce. This Encyclopedia spans the relationships
among business, ethics, and society by including more than 800 entries that feature broad coverage of corporate social
responsibility, the obligation of companies to various stakeholder groups, the contribution of business to society and
culture, and the relationship between organizations and the quality of the environment.
This book enables its readers to understand Islamic ethics at workplace and its role in enhancing the performance and
productivity of organizations. Moreover, this timely and important book is an essential guide for academician,
researchers, and managers to enhance and enrich their understanding and knowledge about the effective role of Islamic
work ethics. The concept of work ethics is acknowledged as an important indicator of the likely success of all types of
organizations. However, the bulk of research pertaining to work ethics and various organizational and individual
outcomes has focused predominantly on the concept of Protestant work ethics and not much attention has been given to
assess the notion of Islamic work ethics. Nonetheless, it is necessary to understand other work ethics from different
religious faiths in order to get a better understanding about the work ethics phenomenon. This book aims to bridge this
gap in literature and advance the knowledge regarding work ethics from the Islamic perspective. This book presents
some insightful strategies for Islamic financial institutions to manage workplace ethics. Those who are eager to advance
their knowledge about Islamic work ethics, organizational justice, and organizational citizenship behavior will find this
book very useful.
The Principles of Islamic Marketing fills a gap in international business literature covering the aspects and values of
Islamic business thought. It provides a framework and practical perspectives for understanding and implementing the
Islamic marketing code of conduct. It is not a religious book. The Islamic Economic System is a business model adopted
by nearly one quarter of the world’s population. Baker Alserhan identifies the features of the Islamic structure of
International Marketing practices and ethics. Adherence to such ethical practices elevates the standards of behaviour of
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traders and consumers alike and creates a value-loaded framework for meaningful cooperation between international
marketers and their Muslim markets. His book provides a complete guide for an organization when managing its entire
marketing function or when customising part of its offering to suit Muslim customers. It addresses the challenges facing
marketers involved in business activities with and within Islamic communities, the knowledge needs of academic
institutions, and the interest of multinationals keen on tapping the huge Islamic markets. Along the way, Baker Alserhan
provides insights into key elements such as, distribution channels, retailing practices, branding, positioning, and pricing;
all within the Muslim legal and cultural norms. This second edition brings the book up to date and features a number of
new case studies and two additional chapters on Maqasid Al Shariah and the Islamic economy, and a strategic
perspective on Islamic marketing and branding.
There is a revival of interest by economists in ethical issues and beliefs, and by moral philosophers and theologians in economics.
This book is intended to make a contribution to this cross-fertilisation of ideas. Rodney Wilson has undertaken an extensive survey
of Jewish, Christian and Muslim views on economics, and reviewed the rapidly expanding business ethics literature from a
religious perspective. The juxtaposition of the work of theologians and moral philosophers with that of economists results in some
interesting comparisons.
Since the financial crisis of 2007/2008, a renewed discussion on the ethics and finance is being examined from different
dimensions – finance for good society, responsible finance, ethical finance, financial crimes, and financial repression. The principal
objective of this Handbook on Ethics of Islamic Economics and Finance is to provide a deeper understanding of the ethical
underpinning of Islamic economics and finance. The reader will notice that the Handbook reflects a diversity of views on the
subject of economic and business ethics in Islam across the intellectual spectrum of Muslim thought over the globe. Handbook
attempts to find answers to some questions concerning the definition and characteristics of the ethical system in Islam. What is its
goal and how do its rules and practices ensure welfare for individuals and society? Are the moral principles universal and
invariable or do they change and adapt with the social changes of communities and progress in science and technology? Is the
present generation accountable for the welfare of future generations? Where is the boundary between law and ethics and who
guarantees their adoption and implementation?
This book is one of the many Islamic publications distributed by Mustafa Organization throughout the world in different languages
with the aim of conveying the message of Islam to the people of the world. Mustafa Organization is a registered Organization that
operates and is sustained through collaborative efforts of volunteers in many countries around the world, and it welcomes your
involvement and support. Its objectives are numerous, yet its main goal is to spread the truth about the Islamic faith in general and
the Shi`a School of Thought in particular due to the latter being misrepresented, misunderstood and its tenets often assaulted by
many ignorant folks, Muslims and non-Muslims. Organization's purpose is to facilitate the dissemination of knowledge through a
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global medium, the Internet, to locations where such resources are not commonly or easily accessible or are resented, resisted
and fought!
Thoroughly revised, updated, and expanded, The SAGE Encyclopedia of Business Ethics and Society, Second Edition explores
current topics, such as mass social media, cookies, and cyber-attacks, as well as traditional issues including accounting,
discrimination, environmental concerns, and management. The new edition also includes an in-depth examination of current and
recent ethical affairs, such as the dangerous work environments of off-shore factories for Western retailers, the negligence
resulting in the 2010 BP oil spill, Apple’s exploitation of outdated tax code, the gender wage gap, the minimum wage debate and
increasing income disparity and the unparalleled level of debt in the U.S. and other countries with the challenges it presents to
many societies and the considerable impact on the ethics of intergenerational wealth transfers. Key features include: seven
volumes, with more than 1,200 signed entries by significant figures in the field cross-references and suggestions for further
readings to guide students to in-depth resources Thematic Reader’s Guide groups related entries by general topics Index allows
for thorough browse-and-search capabilities in the electronic edition.
Professors of accounting--one British and one Kuwaiti--challenge western businessmen's assumed superiority over Arabic traders
and hagglers. The reason, they say, that there is no clearly defined and generally accepted set of accounting principles in the
west, is that there is no ethical basis for judging and recording transactions that are at least partly designed to deceive. Islam, they
contend, provides such a basis, which does not require a belief in the religion to make use of. They show how the principles have
been and are now applied. For academics and practicing accountants. Annotation copyrighted by Book News, Inc., Portland, OR
Events such as Trafigura's illegal dumping of toxic waste in Côte d’Ivoire and BP's environmentally disastrous oil spill in the Gulf
of Mexico have highlighted ethical issues in international business at a time when business leaders, academics and business
schools were reflecting on their own responsibilities following the global financial crisis. The scope and scale of the global
operations of multinational businesses means that decisions taken in different parts of the world have far reaching consequences
beyond the national settings where employees are located or where firms are registered and as such, an awareness of these
responsibilities needs to be integrated into all levels and all subjects. Using four guiding principles – a critical multi-level approach
rooted in the tradition of European social theory, a comparative and international perspective, a global rather than just a European
or American stand point and engaging with subject-specific issues this book aims to 'mainstream' business ethics into the work of
teachers and students in business schools. This comprehensive volume brings together contributions from a range of experts in
different areas of business studies thereby facilitating and encouraging a move away from business ethics being a box to be ticked
to being an integrated consideration across the business disciplines. This impressive book brings ethical considerations back to
the heart of the business curriculum and in doing so, provides a companion for the progressive business student throughout their
university career.
Leaders nowadays need to know, learn, and apply the concept of qalb leadership where it has been taught by the Prophet
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Muhammad as well as explained by Islamic scholars. The comparison with other mindful leadership concepts is required to
provide solutions and options in leadership for better outcomes and spiritual awareness. It is found that leadership literature, in
general, is unable to generate an understanding of a leadership concept that is both intellectually compelling and emotionally
satisfying. As for qalb leadership, it focuses on the spirituality of leadership that can aid in facing unpredictable manners and
provide better outcomes for followers. Research on Islamic leadership and spirituality may pave the way for better leadership
practices in the future. The Role of Islamic Spirituality in the Management and Leadership Process will elaborate the spirituality
and qalb in human life and leadership along with providing a discussion on the role and function of qalb in the overall leadership
process. Through spirituality, human interdependence, creativity, and social justice can be created and molded. This type of
leadership enables transformation in a natural way without denying basic human nature and imparts balance to both the outer and
inner needs of humans. With the discussion of four cardinal virtues of Al-Ghazali, leaders can solve many problems that emerge in
their organizations. This book is ideal for managers, executives, theologians, professionals, researchers, academicians, and
students who are interested in how Islamic spirituality plays a role in leadership.
The Handbook of Research on Islamic Business Ethics is an essential source for policymakers and researchers to gain an
understanding of pressing ethical issues in the Islamic business world. The primary objective is to provide readers with an insight
into the ethical principles that govern Islamic business conduct. These principles are articulated with a view to evaluating whether
business actors uphold their social responsibilities and are committed to ethical values in their conduct. Exploring the interweaving
relationship between Islamic business ethics and the market, this Handbook examines the critical role that ethics can play in
ensuring that business thrives. It offers theoretical perspectives on research and goes beyond the conventional treatment of
Islamic ethics. It debates important market issues and asserts that social actors in the Islamic business world should be cognisant
of these issues so as to behave in a moral and responsible manner. Implications for researchers and for market conduct are
illuminated. Readers wanting to familiarize themselves with day-to-day Islamic business ethics will find this Handbook an
invaluable guide.
Hier liefert ein versiertes Autorenteam die fundierte Gesamtsicht der vielfältigen Anwendungen von Corporate Social
Responsibility (CSR) und Corporate Citizenship. Es bietet Managern und CSR-Verantwortlichen das erforderliche Rüstzeug, um
mit der gesellschaftlichen Verantwortung des Unternehmens Wettbewerbsvorteile zu erzielen und so einen nachhaltigen
Unternehmenswert aufzubauen. Ein Ideenkatalog mit praxisbezogenen Vorschlägen für die Umsetzung, der zugleich wertvolles
wissenschaftliches Hintergrundwissen vermittelt. Plus: Insiderwissen von Praktikern aus unterschiedlichsten Bereichen zur
erfolgreichen Anwendung der Corporate Citizenship.
Islamic Business Finance is based on strong ethical regulations as suggested by Islamic Literature, such as the Quran and the
Traditions of the Prophet of Islam, and could be considered as a subclass of the wider subject of ethical standards in business.
This book highlights the basic principles of Islamic Business ethics and their implication in today’s global business environment. It
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highlights the most important features of Islamic banking and finance in relation to the core principles of Shariah law. It is the most
comprehensive book to date, in terms of the number of Quranic verses and traditions of the Prophet relating to this subject, which
are interspersed throughout the text. It explains how ethics are defined both in general terms and within the context of an Islamic
perspective. In addition, it provides a logical interpretation of Islamic principles of business ethics, while keeping in view thethrough
the use of contemporary business practices. Topics such as digital currencies, money laundering, etc. are discussed at length.
This book also discusses the new and emerging ethical issues faced by business and industry globally. This book will be a
valuable reference guide for students, teachers and researchers of Islamic banking and finance.
In Humanistic Perspectives on International Business and Management, the authors provide space to global perspectives on how
we can rethink and reposition international business and management practice to be a part of the solution to our global problems.
These contributions provide impetus for further research, practice and pedagogy development.
This book discusses several important issues related to corporate governance reporting, corporate social responsibility (CSR),
fraud and bankruptcy. It gathers papers presented at the 6th International Conference on Governance, Fraud, Ethics and Social
Responsibility, which was held in Penang, Malaysia on 18–19 November 2015. The content is divided into three major subthemes: Corporate Governance and Accountability; Corporate Social Responsibility (CSR) and Sustainable Development; and
Ethics, Risk and Fraud. The first sub-theme addresses recently identified issues, such as corporate governance reporting,
corporate governance regulation differences between countries, governance and financial market economics, financial market
supervision, and control and risk management. In turn, the second sub-theme focuses on international auditing standards,
green/socially responsible investment, environmental and social accounting and auditing, CSR-related matters, legislation and
CSR reporting differences for public listed companies, accounting for sustainable development performance, and sustainability
assessment models. The third sub-theme puts the spotlight on financial assessment and diagnosis, modeling, hedging, fraud,
bankruptcy, accounting and auditing ethics and ethical problems in financial markets. Taken together, the issues discussed here
provide state of art theories and empirical evidence approached from broad perspectives, making the book a valuable resource for
researchers, students and practitioners alike.
This book discusses the idea that there is a specific Islamic form of entrepreneurship. Based on extensive original research
amongst small and medium sized enterprises in Saudi Arabia, it shows how businesses are started and how they grow in the
context of an Islamic economy and society. It argues that as specific Islamic approaches to a wide range of economic activities are
being formulated and implemented, there is indeed a particular Islamic approach to entrepreneurship. Examining the relationship
between Islamic values and entrepreneurial activity, the book considers whether such values can be more effectively used in order
to raise the profile of Islamic entrepreneurship, and also to promote alternatives to development in the contemporary business
environment. The book analyses the nature of entrepreneurship, and the special qualities of Islamic entrepreneurship, and
discusses how the Islamic approach to entrepreneurship can be encouraged and developed further still
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This book combines elements of economic and business history to study business ethics from antiquity to the nineteenth century.
This book begins with so-called primitive people, showing how humans began to exchange goods and commodities from trade as
a way to keep peace and prosper. The ancients considered the value and ethics of business, and many of their reflections
influenced medieval Catholic thinkers and business participants. Protestants elevated working and profit-making to the respectable
and virtuous, and some groups, such as Quakers, came to exemplify good business ethics. This book draws on the work of
economists and historians to highlight the importance of changing technologies, religious beliefs, and cultural attitudes, showing
that what is considered ethical differs across time and place.
Handbook of Research on Islamic Business EthicsEdward Elgar Publishing
Die islamische Kunst ist weder die Kunst einer Nation noch eines Volkes, sondern die Kunst des Islam. Die von der arabischen Halbinsel
kommenden Gläubigen eroberten innerhalb weniger Jahrhunderte ein Gebiet, das sich vom Atlantik bis zum Indischen Ozean erstreckte.
Diese vielgestaltige, sehr spirituelle, multi-kulturelle und multi-ethnische Kunst, bei der jegliche Darstellung von Gott und Mensch verboten
war, brachte heilige Schriften und zahlreiche Motive von großem dekorativem Wert hervor. Auf meisterhafte und erfinderische Art drückten
diese Künstler ihren Glauben durch das Schaffen monumentaler Meisterwerke aus, wie beispielsweise die Al-Aqsa-Moschee in Jerusalem,
das Taj Mahal in Agra oder die Alhambra in Granada - architektonische Meisterwerke, in denen die Motive der muslimischen Keramiken zum
Vorschein kommen. Die lebendige und farbenfrohe islamische Kunst spiegelt den Reichtum der Menschen wieder, die den Glauben an eine
einzigartige Wahrheit als gemeinsamen Nenner hatten: Die absolute Notwendigkeit, Werke zu schaffen, deren Schönheit ihre große
Ehrfurcht vor Gott symbolisierte.
This treatise aims to help Muslim business people and professionals understand the Islamic perspective on life, this world, pursuit of material
goods, and their responsibility towards society in general.
Business Ethics: An Indian Perspective provides a comprehensive coverage of the theories of business ethics and emphasizes the
importance of ethical principles in overcoming moral dilemmas in the business world. Using a large number of India-centric case studies and
examples, this book helps readers develop the reasoning and analytical skills needed to apply ethical concepts to business.
Blending academic theory with real-world cases, the third edition of this book provides a self-contained course in business ethics. The book is
suitable for undergraduate and postgraduate students with or without practical experience in the business world.
This book provides an introductory theoretical foundation of the ethics embedded in Islamic economics and finance, and it shows how this
ethical framework could pave the way to economic and social justice. It demonstrates how Islamic finance—a risk-sharing and asset-backed
finance—has embedded universal values, ethical rules, and virtues, and how these qualities may be applied to a supposedly value-neutral
social science to influence policy-making. This book argues that ethical and responsible finance, such as Islamic finance, could lead the
efforts to achieve sustainable economic development. Iqbal and Mirakhor then conduct a comparative analysis of Islamic and conventional
financial systems and present Islamic finance as an alternative that can address today’s growing problems of inequality, social injustice,
financial repression, unethical leadership, and lack of opportunity to share prosperity.
The present work attempts to answer the question: what characterizes a Muslim? the author answers by saying that the Qur'an lays down a
set of principles to provide guidance for the conduct of a Muslim businessman. this guidance consists not merely of "laws," but also of ethical
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norms. thus, a Muslim is urged not only to give others their due; rather to give even more than what one legally owes them so as to fulfill the
requirements of benevolence and magnamity. Likewise, he is expected not only to shun all that is prohibited, but also to abstain from actions
about which his conscience does not feel fully at rest. The author emphatically argues that the Islamic worldview, with is emphasis on
hereafter, fosters an outlook which significantly differs from that prevalent in the present times. Moreover, it is God's will as revealed to the
prophets rather than the frail reason of human beings to which one ought to primarily turn for guidance. In sum, the business ethics of Islam
have a distinct entity both in terms of its underlying spirit and its content.

The book is the most original and comprehensive treatment of business ethics in Islam. It explores the thinking of early Islamic
scholars on ethics, whilst encompassing the modern developments in the field. It is aimed at fostering discourse on busines
Despite the enormous impact of various accounting scandals on the accounting profession, the general malaise amongst the
profession more broadly, and the significant legislative and institutional reforms that have taken place as a result, there are still
surprisingly few textbooks on accounting ethics. This concise introductory text takes a broad view of ethics and accounting, taking
into account contemporary social trends, such as globalization and terrorism. Rather than delineating codes of professional
conduct, this text pushes the reader towards an understanding of the nature of ethical dilemmas and the factors that influence the
ways in which accountants frame ethical questions. The book is divided into two parts. The first part focuses on developing
thinking about the different kinds of ethical questions that could be posed in relation to accounting. The second part focuses more
explicitly on accounting practice, exploring the ethical function of accounting in relation to the market economy, ethics in relation to
the accounting profession, and the ethics of the international accounting harmonization project. Accounting and Business Ethics is
a compact introduction aimed at both students and practitioners who want to understand more about the ethics of accounting.
This book addresses Muslim business community members who have to deal with ethical situations on a day-to-day basis. It gives
key principles of management from an Islamic point of view. Its goal is to help Muslims engaged in business to act in accordance
with the Islamic system of ethics. The writer’s experience with different Islamic activities give him a practical background that
supports and enlightens his academic knowledge in the vital fields of business management and administration.
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