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Which? Recommended Provider: Time Out Guides is rated top guidebook brand by Which?
Survey, for level of detail, photography, quality of maps, ease of finding information and value
for money. Amsterdam is renowned as an anything-goes city. But it helps to know where to go.
We provide the lowdown on local culture as well as directions to the many freshly rejuvenated
art museums – notably the Rijksmuseum – the ever-evolving alternative scene, the ins-andouts of gay nightlife, and how to negotiate the city’s coffeeshops. Time Out Amsterdam
continues to chart the ups and downs of this cosy but dynamic city. With the help of local
journalists, writers and experts, the Time Out Amsterdam Guide takes you beyond the
superficial – into the places where locals work, play and imbibe, sampling the full extent of its
museums and galleries, the best of its eating, shopping and carousing, the most interesting
sights, excursions – and, yes – cycling routes. The Amsterdam city guide highlights: Full colour
and illustrated throughout with exclusive photography, using original imagery to give a real
sense of the place Handy pull-out Amsterdam map Extensive area guides not only cover the
sightseeing in Amsterdam, but also restaurants, bars and shops – all plotted on maps handily
located within the chapter Top 20 list of the must-see highlights Itineraries to help you plan
your visit Critic’s choices pick out the best Amsterdam sights, experiences and cultural
highlights – at a glance All Amsterdam restaurants, pubs and bars have been visited and
reviewed anonymously by critics who pay their own way Amsterdam hotels independently
reviewed The revamped Time Out Guides retain the independence and local expertise that the
series is known for, while adding more features to help the visitor navigate the city. Whether
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you have an action-packed 24 hours or a leisurely week in which to take it all in, these guides
are more essential than ever.
Gain the understanding you need to address all of the decision areas in marketing practice
today with the most current principles of marketing resource -- Pride/Ferrell’s FOUNDATIONS
OF MARKETING 9E. This edition blends marketing fundamentals with discussions of the
latest, emerging topics and contemporary trends reshaping marketing today. You examine the
power of market research and analytics and the impact of artificial intelligence on marketing
choices. This edition also introduces you to marketing within social media, digital marketing,
ethics, globalization and marketing technology interface. Updated intriguing visuals, timely
content, real cases and fascinating videos work with the book's inviting presentation to
emphasize the importance of what you're learning and to guide you in effectively putting
principles into practice in today's fast-paced business world. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
The recent pursuits emerging in the realm of big data processing, interpretation, collection and
organization have emerged in numerous sectors including business, industry and government
organizations. Data sets such as customer transactions for a mega-retailer, weather
monitoring, intelligence gathering, quickly outpace the capacities of traditional techniques and
tools of data analysis. The 3V (volume, variability and velocity) challenges led to the
emergence of new techniques and tools in data visualization, acquisition, and serialization.
Soft Computing being regarded as a plethora of technologies of fuzzy sets (or Granular
Computing), neurocomputing and evolutionary optimization brings forward a number of unique
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features that might be instrumental to the development of concepts and algorithms to deal with
big data. This carefully edited volume provides the reader with an updated, in-depth material
on the emerging principles, conceptual underpinnings, algorithms and practice of
Computational Intelligence in the realization of concepts and implementation of big data
architectures, analysis, and interpretation as well as data analytics. The book is aimed at a
broad audience of researchers and practitioners including those active in various disciplines in
which big data, their analysis and optimization are of genuine relevance. One focal point is the
systematic exposure of the concepts, design methodology, and detailed algorithms. In general,
the volume adheres to the top-down strategy starting with the concepts and motivation and
then proceeding with the detailed design that materializes in specific algorithms and
representative applications. The material is self-contained and provides the reader with all
necessary prerequisites and augments some parts with a step-by-step explanation of more
advanced concepts supported by a significant amount of illustrative numeric material and some
application scenarios to motivate the reader and make some abstract concepts more tangible.
?????? ??? ?????? ???????? ???? ?????? ????? ???????? ????????? ????????? ??????? ?????
??? ??? ???? ???? ?? ?????? ?? ???????? ??????? ??? ?????? ?????? ?????? ?????? ????
??????? ????? ?????? ??? ?????? ?????? ????? ??? ??? ???????? ??? ??????? ?????? ????
????? ???? ??????? ??????? ??????? ?? ???? ???? ??????? ????? ?? ??????? ?? ??????? ??
??????? ???????? ??? ?????? ???????? ?????????.
A successful marketing department has the power to make or break a business. Today,
marketing professionals are expected to have expertise in a myriad of skills and knowledge of
how to remain competitive in the global market. As companies compete for international
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standing, the value of marketing professionals with well-rounded experience, exposure, and
education has skyrocketed. Global Perspectives on Contemporary Marketing Education
addresses this need by considering the development and education of marketing professionals
in an age of shifting markets and heightened consumer engagement. A compendium of
innovations, insights, and ideas from marketing professors and professionals, this title explores
the need for students to be prepared to enter the sophisticated global marketplace. This book
will be invaluable to marketing or business students and educators, business professionals,
and business school administrators.
Elsevier/Butterworth-Heinemann’s 2006-2007 Official CIM Coursebook series offers you the
complete package for exam success. Comprising fully updated Coursebook texts that are
revised annually and independently reviewed. The only coursebooks recomended by CIM
include free online access to the MarketingOnline learning interface offering everything you
need to study for your CIM qualification. Carefully structured to link directly to the CIM syllabus,
this Coursebook is user-friendly, interactive and relevant. Each Coursebook is accompanied by
access to MARKETINGONLINE (www.marketingonline.co.uk), a unique online learning
resource designed specifically for CIM students, where you can: *Annotate, customise and
create personally tailored notes using the electronic version of the Coursebook *Search the
Coursebook online for easy access to definitions and key concepts *Access the glossary for a
comprehensive list of marketing terms and their meanings
Written by authors who have an extensive track record teaching the Introduction to Business
course, the twelfth edition of this best-selling text features an up-to-date, comprehensive
survey of the functional areas of business: management and organization, human resource
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management, marketing, information systems and accounting, and finance and investment.
Core topics highlighted within these areas include ethics and social responsibility, small
business concerns and entrepreneurship, and global issues. New coverage in this edition
closely examines cutting-edge topics like the impact of social media on business, the economic
crisis, green and socially responsible business, and sustainability. In addition to updating and
revitalizing the content, the entire supplemental package has been revised so it is the most
accessible and instructor and student friendly in the market.
This volume grew out of the annual Advertising and Consumer Psychology conference
sponsored by the Society for Consumer Psychology. Representing a collection of research
from academics in the fields of social psychology, advertising, and marketing, the chapters all
focus on discussing existing and needed research to face the challenges of diversity in the
next millennium. The contributors are researchers who have pushed the envelope in
understanding diversity in advertising, rather than merely relying on theoretical frameworks
developed decades ago when the demographics of the population were much different. This
volume provides a vast array of information for academics and practitioners seeking to better
understand how individual characteristics impact on the sending, receiving, and processing of
communication efforts. It highlights past and current knowledge on diversity in advertising,
important questions that have not been addressed satisfactorily in this area, and how current
theories can be used to construct better communication plans and message content. The
various chapters draw upon existing literature from the fields of psychology, marketing, and
related disciplines to amplify understanding and insight into developing effective advertising
approaches to reach diverse audiences. This book will contribute to the understanding of the
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diversity of people, the changing landscape of the U.S., and the need for a more inclusive
society.
The new edition of the Great Writing series provides clear explanations, extensive models of
academic writing and practice to help learners write great sentences, paragraphs, and essays.
With expanded vocabulary instruction, sentence-level practice, and National Geographic
content to spark ideas, students have the tools they need to become confident writers.
Updated in this Edition: Clearly organized units offer the practice students need to become
effective independent writers. Each unit includes: Part 1: Elements of Great Writing teaches
the fundamentals of organized writing, accurate grammar, and precise mechanics. Part 2:
Building Better Vocabulary provides practice with carefully-selected, level-appropriate
academic words. Part 3: Building Better Sentences helps writers develop longer and more
complex sentences. Part 4: Writing activities allow students to apply what they have learned by
guiding them through writing, editing, and revising. Part 5: New Test Prep section gives a testtaking tip and timed task to prepare for high-stakes standardized tests, including IELTs and
TOEFL. The new guided online writing activity takes students through the entire writing
process with clear models for reference each step of the way. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.
Delivering value to customers is an integral part of contemporary marketing. For a firm to
deliver value, it must consider its total market offering – including the reputation of the
organization, staff representation, product benefits, and technological characteristics – and
benchmark this against competitors' market offerings and prices. In Principles of Marketing
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each part of the marketing process is explored from the value perspective. The book also looks
in detail at the impact of social media upon marketing practices and customer relationships,
and the dramatic impact that new technologies have had on the marketing environment. Key
Features: * Adopts a value-based approach throughout * Presents the fundamentals of
marketing in a clear and concise manner * Fully developed pedagogy to aid student learning *
Real-life international case studies show marketing in action * Dedicated chapter on social
media and Internet marketing * ESL feature helps international students get to grips with
complex vocabulary Principles of Marketing is an ideal companion for all undergraduate
students taking an introductory course in marketing.
Falco Jaekel develops a reference architecture for cloud logistics systems. The reference
architecture shows how to apply the principles and concepts of cloud computing (e.g.
virtualization, service-orientation) to logistics system design and thus how to deliver certain
physical logistics capabilities such as transport and storage with the essential cloud
characteristics (e.g. on-demand, rapid elasticity, pay-per-use). Within certain scenarios, this
innovative mode of delivery can reconcile logistics efficiency with effectiveness and thus may
enable firms to achieve competitive advantage in dynamic environments.
Butterworth-Heinemann’s CIM Coursebooks have been designed to match the syllabus and
learning outcomes of our new qualifications and should be useful aids in helping students
understand the complexities of marketing. The discussion and practical application of theories
and concepts, with relevant examples and case studies, should help readers make immediate
use of their knowledge and skills gained from the qualifications.’ Professor Keith Fletcher,
Director of Education, The Chartered Institute of Marketing ‘Here in Dubai, we have used the
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Butterworth-Heinemann Coursebooks in their various forms since the very beginning and have
found them most useful as a source of recommended reading material as well as examination
preparation.’ Alun Epps, CIM Centre Co-ordinator, Dubai University College, United Arab
Emirates Butterworth-Heinemann’s official CIM Coursebooks are the definitive companions to
the CIM professional marketing qualifications. The only study materials to be endorsed by The
Chartered Institute of Marketing (CIM), all content is carefully structured to match the syllabus
and is written in collaboration with the CIM faculty. Each chapter is packed full of case studies,
study tips and activities to test your learning and understanding as you go along. •The
coursebooks are the only study guide reviewed and approved by CIM (The Chartered Institute
of Marketing). •Each book is crammed with a range of learning objectives, cases, questions,
activities, definitions, study tips and summaries to support and test your understanding of the
theory. •Past examination papers and examiners’ reports are available online to enable you to
practise what has been learned and help prepare for the exam and pass first time. •Extensive
online materials support students and tutors at every stage. Based on an understanding of
student and tutor needs gained in extensive research, online materials have been designed
specifically for CIM students and created exclusively for Butterworth-Heinemann. Check out
exam dates on the Online Calendar, see syllabus links for each course, and access extra mini
case studies to cement your understanding. Explore marketingonline.co.uk and access online
versions of the coursebooks and further reading from Elsevier and Butterworth-Heinemann.
INTERACTIVE, FLEXIBLE, ACCESSIBLE ANY TIME, ANY PLACE
www.marketingonline.co.uk
BusinessCengage Learning
Page 8/20

Read Free Business 12th Edition By Pride Hughes Kapoor
A brief alternative to other texts, Business and Society provides an overview of corporate
citizenship in 12 chapters, with 10 cases that cover small, large, and non-profit businesses.
Students--both undergraduates and MBA majors--will gain the skills and background
knowledge necessary to make informed opinions about how organizations implement various
strategies to fulfill their social and financial goals.Opening vignettes profile an organization or
situation relevant to each chapter' s main focus so that students can preview key concepts.
The authors revisit the vignettes throughout to clarify the examples in light of new
ideas.Experiential Exercises at the end of each chapter promote higher-level learning and
require students to apply, analyze, synthesize, and evaluate the concepts, practices, and
benefits associated with corporate citizenship.The Instructor' s Resource Manual features
several Behavioral Simulation Role-Playing Cases designed to develop teamwork and group
decision-making skills.

This book discusses a six-step transformation cycle in which the tasks of innovation
management – ranked according to their relevance for companies – are placed in a
systematic order. Presenting an in-depth discussion on innovation and transformation,
the authors delve into strategic themes such as business models and strategic
positioning, which are fundamental to the innovation process. It also describes the
underlying processes and roles of innovation management, and the required
organizational structures. Following process organization and organizational structure,
the authors highlight how the appropriate human resource strategy should look and the
manner of personnel selection or development to be implemented. The authors also
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provide tools and systems that are assigned to specific employees working with
innovation management; these deal with innovation audit, knowledge management,
idea management, financing and budgeting innovations, marketing and property rights.
The book also sheds light on how the effectiveness of the innovation process can be
monitored using indicator systems. This is a handy resource for managers looking for a
structured strategy and how to implement it to achieve optimal innovation management
and reap its benefits.
Coaches and athletic program administrators face a wide array of challenges as they
attempt to ensure that their programs are efficient and effective. Difficult decisions are
made on a daily basis regarding issues such as facility scheduling, fundraising, travel
budgeting, and marketing. Their decisions concerning those and other matters
determine a program's current and future success. This book guides future practitioners
and current professionals in adapting the tools utilised by today's top business
managers to assist them in meeting the demands they face on a daily basis. In
developing this second edition, Dr Richard Leonard, a former coach himself at the
collegiate level, updated the concepts of coaching administration to include the most
recent business models and applied those theories to the professions of coaching and
athletic program administration. While the foundational information from the widely
adopted first edition remains intact, this new edition offers a greater focus on practical
application of coaching administration. Updates include: new chapter designs;
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contemporary support references; additional administrative philosophies; a more
comprehensive coverage of the individual topics of coaching administration. Ancillary
materials available to instructors who adopt this textbook include a PowerPoint file with
summaries, key terms, discussion questions, and application exercises from each
chapter; an instructor's supplement; and suggested term projects.
Nutrition in Public Health, Third Edition defines the state of public health nutrition and
the services offered in the United States today. It provides readers with a description of
public health in the U.S. through data and expertise from relevant contributing authors,
and discusses the active services and service agencies that are available to manage
today’s health issues. New to the Third Edition: Nutritional epidemiology chapter;
Environmental and economic concerns of today; Food security in global terms; World
hunger and the implications to public health nutrition; and public health nutrition and
fitness programs and services in America
Integrating Business Management Processes: Volume 2: Support and Assurance
Processes (978-0-367-48548-1) Shelving Guide: Business & Management The
backbone of any organisation is its management system. It must reflect the needs of
the organisation and the requirements of its customers. Compliance with legal
requirements and ethical environmental practices contributes towards the sustainability
of the management system. Whatever the state of maturity of the management, this
book, one of three, provides useful guidance to design, implement, maintain and
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improve its effectiveness. This volume provides a comprehensive coverage of the key
support and assurance processes. Topics include document control, communication,
marketing, information systems and technology, human resource management, training
and development, customer relations management, financial management and
measurement and analysis to name a few. This book, with its series of examples and
procedures, shows how organisations can benefit from satisfying customer requirement
and the requirements of ISO standards to gain entry into lucrative markets. Titus De
Silva is a consultant in management skills development, pharmacy practice, quality
management and food safety and an advisor to the newly established National
Medicines Regulatory Authority (NMRA) in Sri Lanka.
The newly qualified manager may well be equipped with the skills of the “What” of
marketing and management, but not know the “How.” The practicing marketer is well
served with guides on strategy, mainly of the “four minute plan” variety, but poorly
served in terms of basic advice on implementing the strategy and plans. This book is
therefore designed to give clear guidance in managing the marketing function as a
practical entity and allowing the new marketer to grasp how the theory can be applied
to the job. Written by practitioners who are also active in the marketing education and
training sectors it gives the reader a clear overview of- *How the key areas of marketing
knowledge can be made operationally effective *How to make marketing practical and
measurable *A huge range of examples and vignettes illustrating best practice *A truly
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international perspective The book will be an invaluable toolkit for the newly qualified
and newly appointed marketer trying to apply their knowledge of the theory
Introduces the key terms, concepts and practices to provide a firm foundation for
undergraduate students. It discusses contemporary technologies used in marketing
alongside established practices to develop an understanding of the positive effects of
marketing balanced with critical discussion about it's contribution to the wider aims of
society.
The Book Presents The Provisions Of The Companies Act, 1956 Subject-Wise, And
Illustrates Them With Numerous Examples To Enable The Reader To Understand How
The Law Works In Practice. Essential Background Material Has Also Been Given To
Explain The Objective And Implications Of Various Provisions Of The Act. Both Indian
And English Cases Relating To Incorporated Companies Are Cited Wherever
Necessary And Relevant Passages Have Been Quoted At Appropriate Places From
Classic English Works On The Subject. It Also Gives A Brief History Of The Company
Law In India.

Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Toward Entrepreneurial Community Development is about developing
entrepreneurial communities, and goes beyond theories of the firm to
demonstrate how local and regional society contributes in important ways to the
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vitality of entrepreneurs. The literature is rich with insights about leadership and
culture within SMEs, and the behaviours and attitudes of their founders, founding
teams, and managers. Since most of the attention in the entrepreneurship
literature is focused on firms, we wish to explore everyone else: The social
environment surrounding the entrepreneur, and how leadership and culture
outside the firm can have pervasive effects on the business. This book reaches
across disciplinary boundaries, integrating and advancing knowledge on
entrepreneurial community development. The book identifies actionable
leadership strategies that can be used by literally anyone to help make a
community or region a more culturally-supportive, interactive home for
entrepreneurial minds. We draw from original research to compare high and low
entrepreneurship communities, and present an emergent picture of how
community-level actors can (or fail to) work together to support entrepreneurship
in places that are culturally distant from the Silicon Valley (i.e., most places).
Toward Entrepreneurial Community Development then offers techniques for
entrepreneurial community leadership, including how to build lasting alliances,
create an image, and harness the local culture for entrepreneurial advantage.
The result is a book that provides the reader with the latest advancements and
techniques in entrepreneurship development in a straight-forward, readable
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format. No matter the reader, Toward Entrepreneurial Community Development
demonstrates how anyone, in any position, can lead a local entrepreneurship
movement starting anywhere, anytime.
Written by authors who have an extensive track record teaching the Introduction
to Business course, the twelfth edition of this best-selling text features an up-todate, comprehensive survey of the functional areas of business: management
and organization, human resource management, marketing, information systems
and accounting, and finance and investment. Core topics highlighted within these
areas include ethics and social responsibility, small business concerns and
entrepreneurship, and global issues. New coverage in this edition closely
examines cutting-edge topics like the impact of social media on business, the
economic crisis, green and socially responsible business, and sustainability. A
new Personal Apps feature within each chapter provides examples to illustrate
main text concepts. BUSINESS 12e is designed to help you achieve career and
business success. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook
version.
‘Butterworth-Heinemann’s CIM Coursebooks have been designed to match the
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syllabus and learning outcomes of our new qualifications and should be useful
aids in helping students understand the complexities of marketing. The
discussion and practical application of theories and concepts, with relevant
examples and case studies, should help readers make immediate use of their
knowledge and skills gained from the qualifications.’ Professor Keith Fletcher,
Director of Education, The Chartered Institute of Marketing ‘Here in Dubai, we
have used the Butterworth-Heinemann Coursebooks in their various forms since
the very beginning and have found them most useful as a source of
recommended reading material as well as examination preparation.’ Alun Epps,
CIM Centre Co-ordinator, Dubai University College, United Arab Emirates
Butterworth-Heinemann’s official CIM Coursebooks are the definitive
companions to the CIM professional marketing qualifications. The only study
materials to be endorsed by The Chartered Institute of Marketing (CIM), all
content is carefully structured to match the syllabus and is written in collaboration
with the CIM faculty. Now in full colour and a new student friendly format, key
information is easy to locate on each page. Each chapter is packed full of case
studies, study tips and activities to test your learning and understanding as you
go along. •The coursebooks are the only study guide reviewed and approved by
CIM (The Chartered Institute of Marketing). •Each book is crammed with a range
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of learning objectives, cases, questions, activities, definitions, study tips and
summaries to support and test your understanding of the theory. •Past
examination papers and examiners’ reports are available online to enable you to
practise what has been learned and help prepare for the exam and pass first
time. •Extensive online materials support students and tutors at every stage.
Based on an understanding of student and tutor needs gained in extensive
research, brand new online materials have been designed specifically for CIM
students and created exclusively for Butterworth-Heinemann. Check out exam
dates on the Online Calendar, see syllabus links for each course, and access
extra mini case studies to cement your understanding. Explore
marketingonline.co.uk and access online versions of the coursebooks and further
reading from Elsevier and Butterworth-Heinemann. INTERACTIVE, FLEXIBLE,
ACCESSIBLE ANY TIME, ANY PLACE www.marketingonline.co.uk
Many people who are interested in business never learn more than the basics
because they are either intimidated by the complexity of the business lexicon or
they have never been exposed to the common features and principles that form
the geography of the business world. Encyclopedia of American Business is an
easy-to-use guide to the nuts and bolts of business jargon, explaining difficult
ideas in straightforward language. Designed especially for non-specialist,
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students, and general readers, the encyclopedia helps novices understand the
complex and sometimes confusing concepts and terms that are used in business.
Five general areas of business are covered: accounting, banking, finance,
marketing, and management. Terms, concepts, and associations that one is most
likely to encounter in business are the focus of the volume, making it a great
place to start learning about how businesses operate and what the primary and
different features of specific business-related functions or ideas mean. Entries
include annual report, balanced budget, capital, deflation, exchange rate, joint
ventures, marketing concept, mutual funds, profit sharing, and zero-sum game.
Horowitz offers the latest addition to the deluge of morally-centred business
tomes. In one way, it's an overturning of traditional corporate wisdom -- see your
competitors as your allies, not your adversaries, Horowitz suggests -- but it's also
something we've been hearing an awful lot of lately: build meaningful
relationships with your customers, view your employees as your partners and so
on. Nevertheless, the arguments are all sound and illustrated with the customerobsessed success stories of ventures like Saturn and Nordstrom. Horowitz is at
his best when displaying his canny understanding of the media world, advising
how to fit your business's message with the media's need to produce timely,
relevant stories.
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This textbook provides a comprehensive overview of the essential issues in
effective entrepreneurial management. It first introduces readers to the
fundamentals of entrepreneurial management, the nature of entrepreneurial
managers and business planning, before exploring the specific topics of creativity
and innovation, risk management, entrepreneurial marketing and organization as
well as financing. The authors then move to contemporary topics such as
entrepreneurial growth strategies, e-commerce challenges, ethical and socially
responsible entrepreneurial management, franchising, and managing
entrepreneurial family ventures. Each chapter provides a case study and several
practice-based examples to help explain the concepts. By providing a truly
international approach, this text offers ample theoretical and empirical insights
into entrepreneurship and small business management. It is a valuable and up-todate resource for teachers and students of entrepreneurship.
This book focuses on the importance of incorporating both sociological and
psychological viewpoints in the understanding of criminal behavior. It identifies
and explains emerging criminal offenders within the criminal justice system,
examining the individual differences that make different types of offenders
unique.
This book provides strategies, tools, and examples to help high school principals
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achieve the goals put forward in the No Child Left Behind legislation.With its clear
examples of best practices in leadership, personalization, and strategic use of
data, it will show you how to achieve your school's academic mission.
Ethical Dilemmas in the Creative, Cultural and Service Industries enhances
professional ethical awareness and supports students' development of skills for
ethical decision-making in these growing sectors. It focusses on the shaping of
personal and professional values, and dealing with the moral and ethical issues
that (future) professionals may encounter in practice. Including a multitude of
varied and interdisciplinary case studies, this textbook adopts an applied ethical
approach which enables the student to combine basic ethical theory with relevant
and ‘real-life’ cases. Major ethical issues such as CSR, ethical leadership,
human rights, fraud, employee rights and duties, new technology and (social)
entrepreneurship are addressed. This will be invaluable reading for students
studying tourism, hospitality, leisure, events, marketing, healthcare, logistics,
retail and game development. It will also be a suitable resource for in-company
training of practitioners already working in this wide range of domains.
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